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=$#F-:+$?!=+$!$-(#%8!$-,$4%(F-.(!-.&4$-&!(7#(O!-J-.!#&!&5-,%=%,!$-(#%8!,#(-E+$%-&!-J+8J-O!(7-!

4./-$8<%.E!+;P-,(%J-!+=!;4%8/%.E!&($+.E!.+/-&!+=!$-(#%8!%&!;#&-/!+.!+J-$$%/%.E!F-$,7#./%&-!

(7-F-&G!!

C$30;;$*'-+)0*/"(0,"+-,1$+$'",$+-)%",$3,8)+;$*+.((N.!(7-!&7+$(Q(-$FO!:-!$-,+FF-./!(7#(!

$-(#%8!$-,$4%(F-.(!-==+$(&!=+,4&!+.!(7-!=+88+:%.E!;$+#/!$-(#%8!,#(-E+$%-&!=+$!:7%,7!(7-$-!%&!

5-.(!45!/-F#./!:%(7%.!(7-!5$%F#$<!($#/-!#$-#O!%.,84/%.EI!!"#$%&!%'$#()%!$#*!"+%$",)!"$%-+()

.&!'-$&!"()#/"0-%+$1)!"$%-+)%',)#/"0-%+$1).22,#G!!'.,-!<+4$!-==+$(&!E#%.!($#,(%+.!#./!<+4!7#J-!#!
&($+.E-$!F#$?-(!5488!:%(7%.!(7-!$-E%+.O!:-!-.,+4$#E-!<+4!(+!54$&4-!#/"0-%+$1)%//%!"+)%',)
32&$-4&"#G!![25-,%#8(<[!&%F58<!$-=-$&!(+!$-(#%8-$&!,+.,-.($#(%.E!+.!&-88%.E!+.-!F-$,7#./%&-!

8%.-!+=!E++/&!=+$!#!5#$(%,48#$!#./!4&4#88<!&-8-,(%J-!,8%-.(-8-G!!

d+4!:%88!.+(-!=$+F!(7-!(#;8-!6.-K(!5#E-9!(7-$-!%&!&+F-!+J-$8#5!;-(:--.!$-(#%8!,#(-E+$%-&!(7#(!

#//$-&&![.%E7((%F-e!J-$&4&![/#<(%F-[!.+/-&G!!H7%&!+==-$&!(7-!38%-.(!F+$-!=8-K%;%8%(<!:7-.!

/%&,4&&%.E!5+(-.(%#8!8+,#(%+.&!:%(7!$-(#%8!5$+&5-,(&G!!f&-&!(7#(!F--(!(7-!,$%(-$%#!=+$!;+(7!

.+/-&!#$-!#8&+!%.!#!&($+.E-$!5+&%(%+.!(+!#(($#,(!,8%-.(-8-!/4$%.E!;+(7!/#<(%F-!#./!-J-.%.E!

7+4$&G!

!
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(
,0B>2?(#>B0<41@(,074==0:;>B24:8(

X%E7((%F-!X+/-!D-(#%8!3#(-E+$%-&! ! M#<(%F-!X+/-!D-(#%8!3#(-E+$%-&!

g!D-&(#4$#.(&! ! ! g!D-&(#4$#.(&! !

! !!2-#=++/! ! ! !!h(7.%,T$-E%+.#8!

! !!h(7.%,T$-E%+.#8! ! ! !!3#&4#8T45&,#8-!

! !!3#&4#8T45&,#8-! ! g!*$(Q$-8#(-/!D-(#%8! !

g!*$(Q$-8#(-/!D-(#%8! ! ! g!25-,%#8(<!R++/&! !

! !!R%$&(!=8++$!E#88-$%-&! ! g!25-,%#8(<!D-(#%8! !

! !!@4&%,!&(+$-! ! ! !!1%=(&T.+J-8(<!

! !!V++?!&(+$-! ! ! !!'==%,-!&4558%-&T&(#(%+.-$<!

g!25-,%#8(<!*55#$-8!T!*,,-&&+$%-&! ! ! ! !

! !!25-,%#8(<!,8+(7%.E! ! ! !

! !!27+-&! ! ! !

g!25-,%#8(<!D-(#%8! ! ! ! !

! !!1%=(&T.+J-8(<! ! ! !

! !!R8+$%&(&! ! ! !

! !!"4EE#E-T8-#(7-$!E++/&! ! ! !

#4=D10E0:82/0(,074==0:;>B24:8(
'4$!,+F5$-7-.&%J-!$-,+FF-./#(%+.&!#$-!#%F-/!#(!#//$-&&%.E!(7-!+J-$#88!#(($#,(%J-.-&&!+=!

/+:.(+:.!>--?&?%88!#&!#!8+,#(%+.!=+$!;4&%.-&&O!:%(7!#.!-F57#&%&!+.!#//$-&&%.E!(7-!F+&(!

&%E.%=%,#.(!%&&4-&!+=!,+.,-$.!$#%&-/!;<!&4$J-<!$-&5+./-.(&O!&(#?-7+8/-$!#./!F-$,7#.(!

%.(-$J%-:&G!!@+$-!/-(#%8-/!/%&,4&&%+.&!+=!(7-!$-,+FF-./#(%+.&!;-8+:!,#.!;-!=+4./!%.!

2-,(%+.!Ni!+=!(7%&!$-5+$(G!!

'4$!$-,+FF-./#(%+.&!=#88!%.(+!=+4$!F#%.!,#(-E+$%-&I!C9!#-&(7-(%,&T&#=-(<^!A9!

F#$?-(%.ET5$+F+(%+.^!a9!$-E48#(+$<!-.J%$+.F-.(^!#./!`9!#/F%.%&($#(%J-!F#.#E-F-.(G!!*!

&4FF#$<!+=!+4$!$-,+FF-./#(%+.&!%&!#&!=+88+:&I!
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FG &=D14/0=0:B8(B4(+08BE0B278H)>50B@(BE>B(32??(;2107B?@(>;;1088(74:701:8(BE>B(A00D(
/282B418(>3>@(514=(;43:B43:G(

N.!(7-!&7+$(Q(-$FO!:-!$-,+FF-./!#,(%J%(%-&!(7#(!:%88!F#?-!#.!%FF-/%#(-!J%&4#8!%F5#,(!

+.!;+(7!,+.&4F-$&!#./!5$+&5-,(%J-!$-(#%8-$&G!!H7-&-!%.,84/-!%F5$+J-F-.(&!(+!(7-!

:%./+:!/%&58#<&!+=!-K%&(%.E!;4&%.-&&-&O!-==+$(&!(+!,#F+4=8#E-!J#,#.,%-&O!#./!-.,+4$#E%.E!

#(($#,(%J-!;8#/-!&%E.&!(7#(!7-85!5-/-&($%#.&!.#J%E#(-!/+:.(+:.!#./!=%./!8+,#8!

;4&%.-&&-&G!!

N.!(7-!F-/%4FQ!#./!8+.EQ(-$FO!:-!$-,+E.%)-!(7#(!(7-!=+88+:%.E!$-,+FF-./#(%+.&!:%88!

(#?-!F+$-!(%F-!(+!,++$/%.#(-O!%.,84/%.E!#//$-&&%.E!&#=-(<!,+.,-$.&!%.!5#$?%.E!E#$#E-&O!

=#,%8%(#(%.E!.%E7((%F-!;$+:&%.E!;<!+$E#.%)%.E!-==+$(&!=+$!-J-.%.E!7+4$&O!#./!-.,+4$#E%.E!

+4(/++$!/%.%.E!(7#(!:%88!=4$(7-$!#,(%J#(-!(7-!&($--(G!!S-!#8&+!-.,+4$#E-!(7-!3%(<!(+!

,+.(%.4-!:%(7!%(&!J-$<!&4,,-&&=48!=#j#/-!%F5$+J-F-.(!-==+$(&G!

IG J08B(D1>7B270(*>1A0B2:<H614=4B24:(74:70DB8(>2=0;(8KL>10?@(>B(<1432:<(8>?08(3E2?0(
ML2?;2:<(>:;(102:54172:<(@4L1(M1>:;(2;0:B2B@(>=4:<(@4L1(B>1<0B(7L8B4=01(M>80G((

M+:.(+:.!-J-.(&!#$-!&4,,-&&=488<!/$#:%.E!#((-./--&!#./!:-!-.,+4$#E-!(7-!

,+.(%.4#(%+.!+=!(7-&-!#,(%J%(%-&G!!c+:-J-$O!(7-$-!%&!#8&+!#!.--/!(+!+==-$!-J-.(&!(#$E-(-/!(+!

-K%&(%.E!$-(#%8-$&!#./!$-&(#4$#.(&O!%.!+$/-$!(+!,+.(%.4-!(+!;4%8/!$-,+E.%(%+.!+=!(7-!

/+:.(+:.!-.(-$(#%.F-.(!;$#./G!!!

aG &=D14/0=0:B8(B4(BE0(,0<L?>B41@(!:/214:=0:B(BE>B(32??(E0?D(ML2?;(>(?47>?(1082;0:B2>?(
=>1A0BG((hK5#./%.E!(7-!#J#%8#;%8%(<!+=!/+:.(+:.!7+4&%.E!(+!(7-!E$+:%.E!%./-5-./-.(!

:+$?-$!6%G-GO!=$--8#.,-$&9!,+FF4.%(<!:%88!7-85!;4%8/!#!8+,#8!$-&%/-.(%#8!F#$?-(G!X+(!+.8<!

:%88!#!8#$E-$!/+:.(+:.!$-&%/-.(%#8!,+FF4.%(<!%F5$+J-!/#<(%F-!5-/-&($%#.!=++(!($#==%,O!

(7-!5$-&-.,-!+=!/+:.(+:.!$-&%/-.(&!#./!:+$?-$&!:%88!#8&+!,$-#(-!;4%8(!%.!,+.&4F-$!

/-F#./!(7#(!:%88!7-85!(7-!/%&($%,(!:-#(7-$!=4(4$-!-,+.+F%,!/+:.(4$.&G!!

`G #441;2:>B24:(>:;(2=D14/0;(+;=2:28B1>B2/0(*>:><0=0:B(BE>B(32??(0:8L10(BE0(>M2?2B@(B4(

0N07LB0(BE0(1074==0:;>B24:8(2:(BE28(10D41BG!!M4$%.E!(7-!/#(#QE#(7-$%.E!57#&-!+=!(7%&!
$-5+$(O!;+(7!(7-!VNM!#./!(7-!>#$#F+4.(!H7-#($-!:-$-!%.!8-#/-$&7%5!($#.&%(%+.G!!M-&5%(-!

(7-!$-,+E.%(%+.!(7#(!,++$/%.#(%+.!;-(:--.!(7-&-!-.(%(%-&!:#&!.-,-&&#$<O!(7-$-!:#&!#!

5#85#;8-!J+%/!%.!/+:.(+:.!8-#/-$&7%5G!!2%.,-!(7-.O!;+(7!+$E#.%)#(%+.&!7#J-!.-:!8-#/-$&!

#./!(7-$-!&--F&!(+!;-!%F5$+J-/!,++$/%.#(%+.G!!H7-!,+.(%.4#(%+.!+=!(7-&-!-==+$(&!%&!

.-,-&&#$<O!#./!:-!=4$(7-$!$-,+FF-./!(7-!=+$F#(%+.!+=!#!/+:.(+:.!$-(#%8!$-,$4%(F-.(!
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,+FF%((--!:7+!:%88!7-85!5$+J%/-!&(#?-7+8/-$!%.54(!#./!E4%/#.,-!+.!/+:.(+:.!$-(#%8!

$-,$4%(F-.(!-==+$(&!#&!(7-<!F#(4$-!#./!.#(4$#88<!-J+8J-!%.!(7-!=#,-!+=!,7#.E%.E!

/+:.(+:.!/<.#F%,&!#./!F#$?-(!,+./%(%+.&G!!

#4:7?L824:(
'4$!#.#8<&%&!&4EE-&(&!(7#(!>--?&?%88!%&!%.!#!&($+.E!5+&%(%+.!(+!;4%8/!+.!%(&!&($-.E(7&!#&!#!

:#8?#;8-O!5-/-&($%#.Q=$%-./8<!/+:.(+:.!:%(7!#!&($+.E!,48(4$#8!;$#./!#((#,7-/G!!d-(!(7-$-!%&!

&%E.%=%,#.(!:+$?!(+!;-!/+.-!(+!-.&4$-!(7#(!#!J%&%(+$Y&!-K5-$%-.,-!&7+55%.EO!/%.%.E!#./!J%&%(%.E!

,48(4$#8!/-&(%.#(%+.&!:%(7%.!>--?&?%88!%&!(7-!;-&(!(7#(!%(!,#.!5+&&%;8<!;-G!!H7-&-!

$-,+FF-./#(%+.&!:%88!.+(!+.8<!-.&4$-!(7#(!>--?&?%88!%F5$+J-&!%(&!+==-$%.E&!#./!+J-$#88!(-.#.(!

F%KO!(7-<!:%88!#8&+!-.&4$-!(7#(!J%&%(+$&Y!-.(%$-!-K5-$%-.,-!/+:.(+:.!%&!=48=%88%.E!#./!5+&%(%J-O!

(7-$-;<!-.,+4$#E%.E!8+.E-$!#./!$-5-#(-/!J%&%(&!U&+F-(7%.E!(7#(!:%88!-.&4$-!(7-!&4,,-&&!+=!

.-:!#./!+8/!;4&%.-&&-&!#8%?-G!!

!
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!"#$%&'()*(+"$,&-&.&/0(

!"#$%&#'(#)*++,#-./#0123#14'56#%"7#8%49:%#;4-9<#=::'>9%-/:#?-./#@3'":5A-%"-:BC#D/4/#4/-%9"/7#

E&#-./#39-&#'(#F//G:G9AA#-'#64'H97/#7/-%9A/7#I%4G/-#9"('4I%-9'",#%"%A&:9:#%"7#J597%">/#9"#%"#

/(('4-#-'#5"7/4:-%"7#-./#:-4/"J-.:,#D/%G"/::/:,#'66'4-5"9-9/:#%"7#-.4/%-:#'(#-./#79:-49>-K##

L./#6546':/#'(#-.9:#/(('4-#9:#-'#64'H97/#-./#39-&#D9-.#%#H9:9'"#%"7#%#794/>-9'"#('4#4/-%9A#

%--4%>-9'"#-.%-#9:#9"('4I/7#E&#E'-.#I%4G/-#7%-%#%"7#9"65-#:'A9>9-/7#(4'I#:-%G/.'A7/4:,#

I/4>.%"-:#%"7#4/:97/"-:K##;54#-/%I#:'5J.-#-'#%":D/4#-./#('AA'D9"J#>49-9>%A#M5/:-9'":N#

1234(45678(9:(;743<=(>878(?3@(A7(8>669;47B(A5(427(C3;D74(3@B(?9@4;<A>47(49(427(B9E@49E@(
;743<=(C<FG##O/#>'"75>-/7#9"P7/6-.#>'":5I/4#7/I%"7#%"%A&:9:,#9">A579"J#%#>'I64/./":9H/#

>'":5I/4#:54H/&#-.%-#%AA'D/7#5:#-'#>%4/(5AA&#4/(9"/#'54#4/>'II/"7%-9'":#('4#4/-%9A#I9Q#%"7#

7/H/A'6#64':6/>-#A9:-:#('4#-./#3A9/"-K#

1234(3;7(427(867@B<@H(?23;3?47;<84<?8(9:(A942(829667;8(3@B(@9@I829667;8(<@(427(
B9E@49E@(B<84;<?4G((O/#D/"-#E/&'"7#:9I6A&#>'AA/>-9"J#%"7#%"%A&<9"J#:&"79>%-/7#I%4G/-#

7%-%K##L./#>'I64/./":9H/#>'":5I/4#7%-%#9">A57/7#./4/#64'H97/:#:-4%-/J9>#J597%">/#"'-#'"A&#

('4#4/-%9A#%--4%>-9'"#/(('4-:,#E5-#%A:'#('4#-%4J/-/7#I%4G/-9"J#/(('4-:#%:#D/AA#%:#'66'4-5"9-9/:#-'#

97/"-9(&#-./#E4'%7/4#>.%AA/"J/:#-.%-#7/-/4#H9:9-'4:#-'#7'D"-'D"K##

1234(D<@B8(9:(>878(3;7(:738<A=7(H<J7@(427(8<K7L(=9?34<9@L(3@B(?9@B<4<9@(9:(7F<84<@H(;743<=(
863?78G(#O/#>'"75>-/7#%"#%"%A&:9:#'(#&'54#/Q9:-9"J#4/-%9A#:6%>/:,#%"7#5:/7#-.9:#9"('4I%-9'"#

-'#9"('4I#-./#:/A/>-/7#4/-%9A#>%-/J'49/:#-.%-#>%"#%"7#>%""'-#E/#%>>'II'7%-/7#7'D"-'D"K##

;54#'ER/>-9H/#D%:#-'#./A6#-./#39-&#'(#F//G:G9AA#%":D/4#-./:/#M5/:-9'":#%"7#%7H%">/#

7'D"-'D"#A/%:9"J#J'%A:#9"#%"#/((9>9/"-#%"7#>':-P/((/>-9H/#I%""/4K#

#9CC>@<45(%@8<H248!+(+7429B9=9H5(

3'II5"9-&#!":9J.-:2$#9:#%#-D'P6%4-#64'649/-%4&#64'>/::#('4#:-9I5A%-9"J#/>'"'I9>#J4'D-.#9"#

7'D"-'D"#4/-%9A#>'4497'4:K##!"#-./#(94:-#6%4-#'(#-./#3'II5"9-&#!":9J.-:2$#64'>/::,#D/#%"%A&</#

%"7#%::/::#-./#4/-%9A#I%4G/-6A%>/#-'#79:>'H/4#5"-%66/7#'66'4-5"9-9/:#%"7#64'H97/#%#(%>-P

E%:/7#('5"7%-9'"#('4#-./#7/H/A'6I/"-#'(#4/-%9A#I%4G/-9"J#%"7#J4'D-.#:-4%-/J9/:#-'#:-9I5A%-/#

/>'"'I9>#7/H/A'6I/"-K##L.9:#>'5A7#9">A57/#:-4%-/J9/:#('4#4/-%9A#4/>459-I/"-,#4/-%9A#4/-/"-9'",#
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%"7#7/:-9"%-9'"#I%4G/-9"JK##L./#(9"%A#6.%:/#'(#3'II5"9-&#!":9J.-:2$#9"H'AH/:#%#E''-:P'"P-./P

J4'5"7#9I6A/I/"-%-9'"#/(('4-#-.%-#65-:#-./#:-4%-/J9>#6A%"#9"-'#%>-9'"#-.4'5J.#A/%7#

J/"/4%-9"J#%"7#-4%9"9"J#9"#64':6/>-9"J#%"7#4/-%9A#%--4%>-9'"K#

L./#'E:/4H%-9'":,#(9"79"J:,#>'">A5:9'":,#%"7#:-4%-/J9/:#>'"-%9"/7#D9-.9"#-.9:#7'>5I/"-#%4/#

E%:/7#56'"#-./#I%4G/-#%"%A&:9:#%"7#4/-%9A#%::/::I/"-#6.%:/#-.%-#D/#>'"75>-/7#'H/4#-./#

6%:-#('54#I'"-.:K#O/#%66A9/7#-./:/#-''A:#'(#-./#3'II5"9-&#!":9J.-:2$#64'>/::N#

• M7J<7E(9:("F<84<@H(+>@<?<63=(-9?>C7@48K##O/#>'"75>-/7#%#-.'4'5J.#4/H9/D#'(#

<'"9"J#%"7#4/J5A%-'4&#7'>5I/"-:#%:#-./&#4/A%-/#-'#4/:-49>-9'":#'"#-./#7'D"-'D"#

4/-%9A#/"H94'"I/"-K##

• "J3=>34<9@(9:(6258<?3=(?9@B<4<9@8K##O/#>'"75>-/7#D%AG9"J#-'54:#'(#-./#79:-49>-#-'#

/H%A5%-/#-./#:.'669"J#/"H94'"I/"-#%"7#7/-/4I9"/#.'D#-./#9"(4%:-45>-54/#'(#-./#

:/--9"J#%((/>-:#-./#D%&#>'II/4>/#D'4G:K##

• N88788(A><=B<@H8(O(J3?3@4(6;967;4<78K##;54#(9/A7#-/%I#/Q%I9"/7#/H/4&#>'II/4>9%A#

64'6/4-&S'>>569/7#'4#H%>%"-S%"7#/H/4&#E5:9"/::#9"#-./#79:-49>-,#%"7#7/H/A'6/7#%#

7%-%E%:/#7/:>49E9"J#/%>.#>'II/4>9%A#E59A79"J,#E5:9"/::,#%"7#H%>%">&#9"#-./#79:-49>-K#

• %@47;J<7E(?9CC>@<45(843D729=B7;8K##L'J/-./4#D9-.#39-&#FA%""9"J#:-%((,#'54#-/%I#

97/"-9(9/7#%#(/D#G/&#9"79H975%A:#D9-.#%#:-%G/#9"#-./#D/AAPE/9"J#'(#>'II/4>/#9"#-./#

79:-49>-,#D9-.#-./#9"-/"-#'(#J%9"9"J#I5A-96A/#6/4:6/>-9H/:#'"#"//7:#%"7#>.%AA/"J/:#

(%>9"J#79:-49>-#E5:9"/::/:K##O/#6/4('4I/7#'"/P'"P'"/#9"-/4H9/D:#D9-.#(9H/#9"79H975%A:#

-'#A/%4"#-./94#H9/D#'(#-./#79:-49>-T:#64/:/"-#%"7#-./94#H9:9'"#('4#9-:#(5-54/K##

• %@47;J<7E(C7;?23@4(O(A>8<@788(9E@7;8K##L'J/-./4#D9-.#39-&#FA%""9"J#:-%((,#'54#-/%I#

>'"75>-/7#9"-/4H9/D:#D9-.#)*#I/4>.%"-:#%"7#>'II/4>9%A#64'6/4-&#'D"/4:K#

U !>;J75(829667;8(3@B(@9@I829667;8K#;54#>'":5I/4#:54H/&#E/J%"#9"#$%&#)*++#%"7#

>A':/7#9"#2/6-/IE/4#)*++K##L./#:54H/&#D%:#%H%9A%EA/#'"A9"/#9"#V"JA9:.#%-#

DDDK6//G:G9AA:54H/&K>'I#%"7#9"#26%"9:.#%-#DDDK/">5/:-%6//G:G9AAK>'I,#%:#D/AA#%:#%#

649"-/7#:/A(PI%9A/4#('4I#9"#V"JA9:.K##!"#%"#/(('4-#-'#/":54/#D97/:64/%7#>'II5"9-&#

9"65-,#649"-/7#:54H/&:#D/4/#I%9A/7#-'#W,***#4%"7'IA&P:/A/>-/7#.'5:/.'A7:#9"#%"7#
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What is Retail Leakage? 

Retail Leakage is calculated as the 
difference between buying power 
(demand) and retail sales (supply) 
with a defined Trade Area.  When 
Retail Leakage is a positive value 
there is unmet demand by residents 
in the Trade Area, representing 
opportunities for new or existing 
businesses to target.  When Retail 
Leakage is a negative value there is 
either a healthy concentration of retail 
to build from, or there is a saturation 
of retail that indicates limited 
opportunity for business growth or 
expansion.   

Retail such as restaurants, clothing 
or furniture stores attract shoppers 
looking for multiple stores.  In most 
cases, negative leakage for these 
categories indicates a business 
opportunity to start or grow a 
business to complement what 
already exists in the market. 

Retail such as hardware stores, 
general merchandise stores and 
grocery stores are less likely to grow 
or expand when there is negative 
leakage (when there is little or no 
unmet demand in the surrounding 
market). 
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!"“Retail vacancy rate climbs to 9.5% in Albany area” by Michael DeMasi, The Business Review, August 8, 2011. The 
article may be found here: http://www.bizjournals.com/albany/morning_call/2011/08/retail-vacancy-rate-climbs-to-
95-in.html  

Retail vacancies (highlighted red) 
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8&13(-9$.('/&-)#$*0+2$/"#$.('/0()/?$$!"('$('$/"#$E('(/+0$/"&/$/"#$.('/0()/$-##.'$/+$&//0&)/?$

KE#0$-,2#0+,'$*(#1.$E('(/'$/+$/"#$.('/0()/$/"0+,9"$Y<QQ6$/"#$)+-',1/&-/'$-#E#0$#F:#0(#-)#.$
.(**(),1/4$(-$+%/&(-(-9$:,%1()$:&03(-96$.#':(/#$/"#$*&)/$/"&/$',0*&)#$:&03(-9$('$1(2(/#.?$$
Z+8#E#06$8#$.(.$-+/$*(-.$8&4*(-.(-9$'(9-&9#$9,(.(-9$,'$/+$:,%1()$:&03(-9$',0*&)#$1+/'$+0$

:&03(-9$9&0&9#'?$$!"&/$&%'#-)#$+*$'(9-&9#$('$&$'(9-(*()&-/$'"+0/)+2(-9$&-.$+-#$/"&/$'"+,1.$%#$
&..0#''#.$8(/"$%#//#0$8&4*(-.(-9$'(9-&9#$.+8-/+8-?$$N,0%'(.#$:&03(-9$+:/(+-'$&0#$+%E(+,'6$
%,/$E('(/+0'$-##.$/+$%#$9,(.#.$/+$4+,0$+/"#0$:,%1()$:&03(-9$+:/(+-'$8(/"$)1#&0$'(9-&9#$/"&/$('$

:1&)#.$&/$&11$2&L+0$#-/04$:+(-/'$&-.$2&L+0$(-/#0'#)/(+-'?$$!"#$'(9-&9#$)&-$9,(.#$E('(/+0'$/+$
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Examples of wayfinding signs 

+/"#0$2&L+0$.+8-/+8-$.#'/(-&/(+-'$C(?#?6$/"#$T&0&2+,-/$!"#&/#06$P#'/)"#'/#0$N+22,-(/4$
N+11#9#6$N(/4$Z&116$/"#$T,%1()$e(%0&046$#/)D6$%,/$:&03(-9$'"+,1.$&1'+$%#$(-)1,.#.?$$!"#$'(9-&9#$

'"+,1.$(-)1,.#$/"#$1+9+6$'/41#$&-.$)+1+0$:&1#//#$+*$/"#$.+8-/+8-$.('/0()/6$/+$0#(-*+0)#$/"#$
2#''&9#$/"&/$E('(/+0'$"&E#$#-/#0#.$/"#$
.+8-/+8-$%,'(-#''$.('/0()/?$$$

!"('$('$-+/$/+$'&4$/"&/$&..(/(+-&1$:&03(-9$
':&)#'$&0#$-+/$-##.#.`$0&/"#06$/"&/$&/$
),00#-/$0&/#'$+*$8##3.&4$.&4/(2#$%,'(-#''$

&)/(E(/46$:&03(-9$('$&.#J,&/#?$$CK,0$+8-$
',0E#4$+*$)+-',2#0'$)+-*(02'$/"&/$/"#$
2&L+0(/4$+*$4+,0$'"+::#0'$.+$-+/$),00#-/14$

"&E#$/0+,%1#$*(-.(-9$:&03(-9?$$b##$&$2+0#$
.#/&(1#.$.#')0(:/(+-$+*$/"#$',0E#4$0#':+-'#'$
0#9&0.(-9$:&03(-9$(-$b#)/(+-$S^$b"+::#0$

b,0E#4$a(-.(-9'D?$$Z+8#E#06$)+-',2#0$+:(-(+-'$+-$&E&(1&%(1(/4$+*$:&03(-9$+-14$':#&3$/+$
),00#-/$0&/#'$+*$.#2&-.`$/"#$9+&1$+*$/"('$&-&14'('$('$/+$(2:1#2#-/$)"&-9#'$/"&/$8(11$&//0&)/$
-#8$E('(/+0'$&-.$9#-#0&/#$(-)0#&'#.$1#E#1'$+*$E('(/&/(+-?$$M/$&$2(-(2,26$/"('$8(11$0#J,(0#$

)+-E#-(#-/$&-.$+%E(+,'$&))#''$/+$/"#$:&03(-9$':&)#'$/"&/$.+$#F('/6$#':#)(&114$*+0$-#8$E('(/+0'$
8"+$&0#$,-*&2(1(&0$8(/"$:&03(-9$+:/(+-'$(-$/"#$.('/0()/?$$H+0#+E#06$/"#$Y<<R$:&03(-9$'/,.4$
(.#-/(*(#.$&$-,2%#0$+*$8&4'$(-$8"()"$:&03(-9$':&)#'$)+,1.$%#$&..#.$%4$2+0#$#**()(#-/$,'#$+*$

#F('/(-9$':&)#Y6$&-.$8#$&90##$/"&/$(2:1#2#-/(-9$/"#'#$#**()(#-)(#'$/+$(-)0#&'#$/"#$/+/&1$
-,2%#0$+*$':&)#'6$&-.$/"#-$:0+E(.(-9$&::0+:0(&/#$.(0#)/(+-&1$'(9-&9#$/+$9,(.#$'"+::#0'$/+$

/"('$:&03(-96$8(11$*&)(1(/&/#$/"#$90+8/"$+*$0#/&(1$%,'(-#''$(-$&$2#&-(-9*,1$8&4?$$

M$3#4$:&03(-9$('',#$/"&/$8&'$(.#-/(*(#.$(-$+,0$)+-',2#0$',0E#46$&-.$(-$/"#$Y<<R$:&03(-9$
'/,.46$8&'$/"#$'#),0(/4$)+-)#0-$/"&/$'"+::#0'$"&E#$8(/"$/"#$/8+$:&03(-9$9&0&9#'$(-$/"#$

.('/0()/?$$!"#'#$'/0,)/,0#'$+**#0$1(2(/#.$E('(%(1(/4$&-.$&0#$-+/$8#11$#-+,9"$1(/$/+$2&3#$'"+::#0'$
*##1$'&*#$:&03(-9$/"#0#?$$f#'(9-$2+.(*()&/(+-'$'"+,1.$%#$#F:1+0#.$/+$(-)0#&'#$E('(%(1(/46$
(2:0+E#$1(9"/(-96$&-.$'+*/#-$/"#$(-.,'/0(&1$&::#&0&-)#$+*$/"#'#$.#)3'?$$b,)"$2+.(*()&/(+-'$

8+,1.$'/(2,1&/#$90#&/#0$,'#$+*$/"#'#$:&03(-9$0#'+,0)#'?$

$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$
#"The ideas were diverse, including adding diagonal parking where possible on James Street and converting 
reserved individual parking spaces to a fewer number of spaces in a designated reserved section (in recognition that 
a high percentage of reserved spaces are unused at any given time), thereby freeing up spaces for public use.  A 
remote parking lot for local employees, serviced by shuttle, is another idea that we have observed in other 
communities that could be used to free many reserved spaces downtown. 
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P#$&1'+$&90##$8(/"$/"#$0#)+22#-.&/(+-$2&.#$(-$/"#$Y<<R$'/,.4$/"&/$/"#$.('/0()/$'"+,1.$
)+-'(.#0$/"#$(2:1#2#-/&/(+-$+*$&-$#1#)/0+-()$3(+'3$:&03(-9$'4'/#2$/+$0#:1&)#$),00#-/$)+(-U

*#.$2#/#0'?$$!"('$8+,1.$&11+8$E('(/+0'$/+$,'#$)0#.(/$&-.$.#%(/$)&0.'$C#E#-$'2&0/:"+-#'D$/+$
:&4$*+0$:&03(-96$8"()"$('$2,)"$2+0#$)+-E#-(#-/$/"&-$,'(-9$J,&0/#0'?$$$

$?@FF8B(#C<A;7(

T##3'3(11$"&'$/"#$&.E&-/&9#$+*$',%'/&-/(&1$E#"(),1&0$/0&**()$/"&/$:&''#'$-#&0$+0$/"0+,9"$/"#$
.+8-/+8-$.('/0()/6$8(/"$',**()(#-/14$)+-E#-(#-/$C(*$-+/$',**()(#-/14$'(9-#.D$&))#''$/+$*&)(1(/&/#$
0#9(+-&1$E('(/'?$$!"#0#$('$&-$#F(/$*+0$H&(-$b/0##/$+-$/"#$c0(&0)1(**UT##3'3(11$T&038&46$&-.$/"#$

/0&**()$&/$/"&/$(-/#0'#)/(+-$"&'$&-$&--,&1$&E#0&9#$.&(14$/0&**()$)+,-/$+*$SQ6R;<$E#"()1#'?$$H&(-$
b/0##/$(/'#1*$&/$(/'$(-/#0'#)/(+-$8(/"$f(E('(+-$b/0##/$(-$/"#$"#&0/$+*"/"#$.('/0()/$)&00(#'$&-$
&E#0&9#$+*$R6Y<<")&0'$:#0$.&4?$$c#&0$H+,-/&(-$b/&/#$T&038&4$&/$(/'$(-/#0'#)/(+-$8(/"$f(E('(+-$

b/0##/$"&'$&-$&E#0&9#$.&(14$)+,-/$+*$2+0#$/"&-$YY6[<<$E#"()1#'?$$Cb##$2&:$'"+8(-9$/"#$
&E#0&9#$&--,&1$.&(14$/0&**()$)+,-/'$*+0$&11$+*$/"#$0+&.8&4'$(-$&-.$&0+,-.$/"#$.('/0()/6$-#F/$
:&9#?D$$

P"#-$+-#$)+-'(.#0'$/"&/$/"#$&E#0&9#$-,2%#0$+*$E#"()1#'$/"&/$E('(/$&-.$','/&(-$/"#$&E#0&9#$
'"+::(-9$2&11$C&%+,/$+-#$2(11(+-$'J,&0#$*##/D$('$S6]<<$)&0'6$(/$('$&::&0#-/$/"&/$/"#0#$('$2+0#$
/"&-$&.#J,&/#$/0&**()$*1+8$/+$)&:/,0#$/"#$-##.#.$E('(/+0'$/+$',::+0/$0#/&(1$(-$/"('$.('/0()/?$$

Z+8#E#06$"(9"$/0&**()$)+,-/'$&1+-#$8(11$-+/$','/&(-$/"#$.('/0()/`$(/$('$)0(/()&1$/+$&)"(#E#$/"#$
&::0+:0(&/#$0#/&(1$2(F$/"&/$8(11$&::#&1$/+$/"#$:#+:1#$:&''(-9$(-$/"+'#$)&0'6$/+$0&('#$/"#(0$
&8&0#-#''$C/"0+,9"$.#'/(-&/(+-$2&03#/(-9D$/"&/$T##3'3(11$"&'$&$0#/&(1$2(F$/"&/$8(11$%#$

&//0&)/(E#$/+$/"#26$&-.$/+$:0+:#014$'(9-$&11$+*$/"#$3#4$&))#''$:+(-/'$(-$/"#$&.L&)#-/$0#9(+-6$
&1+-9$/"#$"(9"$/0&**()$0+,/#'6$/+$:0+E(.#$.(0#)/(+-$(-/+$/"#$.+8-/+8-$.('/0()/?$
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AADT in Peekskill area.  (Source: STDB Online) 

Color Codes (cars/day): 

Yellow: Up to 8,000 
Orange: 8,001 - 15,000 
Red: 15,001 - 39,310 
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\&'%'3(+'+,-!%!((

\CA8AO(&?=8A@AB5(

!"#0#$&0#$/8+$)+22#0)(&1$A+-#'$(-$.+8-/+8-$C'##$2&:6$%#1+8D^$NUY$C1(9"/$%1,#$&0#&D$&-.$NUS$

C:(-3$&0#&D?$$!"#$4#11+8$&0#&'$&0#$A+-#.$0#'(.#-/(&1?$$CK%'#0E&/(+-'$&-.$0#)+22#-.&/(+-'$
(.#-/(*(#.$(-$/"('$'#)/(+-$,1/(2&/#14$(-E+1E#$:+1()4$.#)('(+-'$/+$%#$2&.#$%4$/"#$N(/4?D$

'
3KB'3".#+$&'3*--"+(%$&'U%0#+%(#5$$!"('$A+-#$)+E#0'$2+'/$+*$/"#$.+8-/+8-$&0#&6$&-.$.#*(-#'$
8"&/$,'#'$&0#$:#02(//#.$(-$/"#$.+8-/+8-?$$!"#$E#04$*(0'/$:#02(//#.$,'#$('$50#/&(1$'/+0#67$&-.$

/"('$.#'(9-&/(+-$('$+E#0U%0+&.?$$O/$.+#'$-+/$0#'/0()/$/"#$)"&0&)/#0('/()'$+*$&$0#/&(1$'/+0#`$&'$&$
0#',1/6$/"#0#$('$-+8$&$P&190##-'$T"&02&)4$(-$/"#$.('/0()/$/"&/$('$'#/U%&)3$8(/"$+-U'(/#$:&03(-96$

&-.$&$.0(E#U/"0+,9"$1&-#?$$!"('$1(2(/'$8&13&%(1(/4$(-$/"#$A+-#?$$!"#$.#*(-(/(+-$+*$B0#/&(1$'/+0#B$
*+0$/"('$'#)/(+-$'"+,1.$:0+2+/#$:#.#'/0(&-U+0(#-/#.$'/+0#$.#'(9-?$

^#4"+'2+*<&"-'70"05'$NUY$&11+8'$.0(E#U/"0,$%&-3'?$$O/$(2:+'#'$-+$1(2(/$/+$/"#$-,2%#0$+*$

%#&,/4$'&1+-'$+0$%&0%#0$'"+:'$/"&/$"&E#$&10#&.4$+E#0U:0+1(*#0&/#.?$$!"#$'/&-.&0.$&11+8'$*+0$
&::1(&-)#$0#:&(06$+**()#'G')"++1'$&-.$.&-)#$'/,.(+'G2&0/(&1$&0/'$'/,.(+'$/+$%#$1+)&/#.$&/$
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90&.#?$$!"#'#$&0#$,'#'$/"&/$.+$-+/$)+-/0(%,/#$/+$/"#$%0+8'#U'"+::(-9$#F:#0(#-)#6$&-.$/"#4$
'"+,1.$%#$#-)+,0&9#.$/+$1+)&/#$+-$/"#$,::#0$*1++0'$(-$/"#$.('/0()/?$$a,-#0&1$:&01+0'$&0#$

:#02(//#.$8(/"(-$/"('$A+-#6$&-.$4#/$/"#4$.+$-+/$)+-/0(%,/#$/+$/"#$&::0+:0(&/#$0#/&(1$2(F$*+0$&$
'"+::(-9$.('/0()/?$$!"#$0#9,1&/(+-$:#02(/'$5'/&-.&0.7$0#'/&,0&-/'$+-146$8"()"$:0#)1,.#'$
.#1(G'&-.8()"$'"+:'6$)+**##$'"+:'6$+0$)&004U+,/$0#'/&,0&-/'i.(-(-9$+:/(+-'$/"&/$8+,1.$%#$

8#1)+2#$/+$/"#$+**()#$8+03#0'$+*$.+8-/+8-$T##3'3(11?$$!"#$'/&-.&0.$0#'/0()/'$+,/.++0$.(-(-9$
/+$V$/&%1#'$C0&/"#0$/"&-$&'$'(.#8&13$':&)#$&11+8'D$,-1#''$&$':#)(&1$:#02(/$('$90&-/#.6$&-.$.+#'$
-+/$&11+8$'+2#$'#0E()#'$/"&/$8+,1.$)+-/0(%,/#$:+'(/(E#14$/+$/"#$0#/&(1$2(F$C(?#?6$'"+#$0#:&(0D?$

^>>K0#+""#'2$+:%.)$0#J,(0#2#-/'$CQFS<<$ba$+*$0#/&(1$,'#`$QFY<<$ba$+*$0#/&(1$'#0E()#$%,'(-#''`$
QFQ<<$ba$+*$&$0#'/&,0&-/D$'"+,1.$%#$0#.,)#.$+0$#1(2(-&/#.$(-$*&E+0$+*$+-U'/0##/$&-.$:,%1()$
:&03(-96$/+$'/(2,1&/#$8&13(-9?$$K-U'(/#$:&03(-9$0#J,(0#2#-/'$&0#$8&(E#.$*+0$%,'(-#''#'$8(/"(-$

&$1(2(/#.$0&.(,'$+*$:,%1()$:&03(-9`$/"&/$0&.(,'$'"+,1.$%#$(-)0#&'#.$*0+2$/"#$),00#-/$0&-9#$+*$
V<<$*##/6$/+$&$-#8$1(2(/$+*$Q6SY<$*##/$CQG]$2(1#6$8"()"$('$0#)+9-(A#.$%4$:1&--#0'$&'$&-$
&))#:/&%1#$8&13(-9$.('/&-)#D?$$!"#$0#9,1&/(+-$'"+,1.$&1'+$#-)+,0&9#$C0&/"#0$/"&-$2#0#14$

&11+8D$/"#$'"&0(-9$+*$:&03(-9?$

="%)4#'+"0#+%(#%*.0$&0#$-+/$)1#&06$%,/$&::#&0$/+$%#$S$'/+0(#'$2&F(2,2$CY?VF$%,(1.(-9$
*++/:0(-/D?$$O*$/"#'#$8#0#$0#E('#.$/+$&11+8$2(.U0('#$CV$+0$[$'/+0(#'D6$T##3'3(11$)+,1.$&11+8$

.#E#1+:2#-/$+*$"(9"#0$.#-'(/4$0#'(.#-/(&1G+**()#6$8"()"$8+,1.$%#//#0$',::+0/$.+8-/+8-$
0#/&(1?$$P#$0#)+22#-.$&-$#F/#-'(+-$"#0#$(-$NUY$+*$/"#$5%+-,'7$'4'/#2$:0+E(.#.$(-$rV;VUS]$
CNUS$A+-#D$/+$&11+8$90#&/#0$%,(1.(-9$"#(9"/?$$P#$&1'+$0#)+22#-.$/"&/$/"#$)(/4$0#J,(0#$&$SU

'/+04$2(-(2,2$%,(1.(-9$"#(9"/$*+0$-#8$)+-'/0,)/(+-$8(/"(-$/"#$.('/0()/6$(-$+0.#0$/+$)0#&/#$&$
:0+:+0/(+-&1$'#-'#$+*$#-)1+',0#6$3-+8-$&'$B'/0##/U8&11?BS$

_QZQKCO5'3KC'S"."+$&'3*--"+(%$&'U%0#+%(#5($!"('$A+-#$C:(-3D$)+E#0'$/8+$:+0/(+-'$+*$/"#$
.+8-/+8-$&0#&^$W+0/"$f(E('(+-$b/0##/$&-.$Z+8&0.$b/0##/`$:1,'$#&'/$T&03$b/0##/6$+-#$%1+)3$
#&)"$+*$b+,/"$_&2#'$b/0##/6$&-.$c0+&.$b/0##/?$$!"#$,'#'$/"&/$&0#$&11+8#.$(-$/"#$NUS$A+-#$&0#$

',(/#.$*+0$&-$&,/+U+0(#-/#.$.('/0()/]`$"+8#E#06$/"#$A+-#$%+,-.&04$.+#'$-+/$&::#&0$/+$*+11+8$

$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$$
$"The street-wall concept is described in a number of architectural publications; see, for example, Chapter 6 
“Massing and Street Wall,” of the Downtown Design Guide (which may be found at 
www.urbandesignla.com/UD_pdf/CH6.pdf), published by the City of Los Angeles Department of City Planning in 
June 2009. 
 
%"Auto-oriented businesses are those with on-site parking in front of the store, pushing the storefront back from the 
sidewalk, and allowing for car traffic to cut across the pedestrian walkway.  They may also have drive-through 
service components, which also cut through the walkway.  
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/"#$*1+8$+*$"#&E4$&,/+$/0&**()?$$b+2#$+/"#0$0&/(+-&1#$2,'/$*+02$/"#$%&'('$*+0$/"('$.('/(-)/(+-?$$
P#$8+,1.$#-)+,0&9#$0#)+-'(.#0&/(+-$+*$/"#'#$:#02(//#.$,'#'$%#)&,'#6$/+$%#$',))#''*,1$&'$&$

0#9(+-&1$'"+::(-9$.#'/(-&/(+-6$/"#$.+8-/+8-$.('/0()/$-##.'$/+$%#$#**#)/(E#$*+0":#.#'/0(&-'?$$
!"#$(-'#0/(+-$+*$&,/+U+0(#-/#.$%,'(-#''#'$8(/"(-$/"#$.('/0()/$('$(-)+2:&/(%1#$8(/"$/"&/$
:#.#'/0(&-$#2:"&'('?$$

`.(".#%8"'0,0#"-5((P#$8+,1.$1(3#$/+$#2:"&'(A#$/"&/$/"#$N(/4$.#'#0E#'$3,.+'$*+0$/"#$)0#&/(E#$
%+-,'$'4'/#2$(/$)0#&/#.$(-$/"('$A+-(-9$+0.(-&-)#$(-$+0.#0$/+$&11+8$E&0(&-)#$*0+2$"#(9"/$
0#'/0()/(+-'?$$O/$:0+2+/#'$'2&0/$90+8/"6$1+)&1$#2:1+42#-/6$&-.$:+'(/(E#$#-E(0+-2#-/&1$

.#'(9-i&-$#F)#11#-/$2+.#1$/+$&)"(#E#$.#'(0#.$9+&1'$/"0+,9"$(-)#-/(E#'$/"&/$(2:+'#$-+$)+'/$
+-$/"#$N(/4?$$$

J+*<&"-'70"05((NUS$&11+8'$'#E#0&1$(-&::0+:0(&/#$,'#'$*+0$.+8-/+8-^$.0(E#U/"0,$%&-3'`$*&'/U

*++.$&-.$.0(E#U(-$0#'/&,0&-/'`$*,-#0&1$:&01+0'`$.&-)#$'/,.(+'G2&0/(&1$&0/'6$.&4)&0#G)"(1.$)&0#6$
&-.$"#&1/"$)1,%'$&/$90&.#$C0&/"#0$/"&-$&%+E#$+-14D`$&::1(&-)#$0#:&(0`$)&0$8&'"#'`$
2&-,*&)/,0(-9`$&,/+$0#:&(0`$)+-'/0,)/(+-$+**()#'?$(

3*.07-2#%*.'+"0#+%(#%*.05((!"#$),00#-/$A+-(-9$0#'/0()/'$/"#$+,/.++0$)+-',2:/(+-$+*$1(J,+0$
8(/"+,/$*++.$'#0E()#$%#(-9$&E&(1&%1#?$$b+2#$)+22,-(/(#'$"&E#$*+,-.$/"&/$/"('$",0/'$'(.#8&13$
&)/(E&/(+-?$$P#$&)3-+81#.9#$/"#$)"&11#-9#'$&''+)(&/#.$8(/"$%&1&-)(-9$/"#$-##.'$+*$

.+8-/+8-$0#'(.#-/'$8(/"$/"#$N(/4>'$90+8(-9$%&0G0#'/&,0&-/$E('(/+0'?$

!8OA(&?=8A@AB5((

P#$0#)+9-(A#$/"&/$/"#$Z('/+0()$&-.$e&-.2&03$T0#'#0E&/(+-$c+&0.$CZeTcD$0#E(#8'$'(9-'$(-$/"#$
.+8-/+8-$"('/+0()$.('/0()/$&-.$)&-$90&-/$&::#&1'$/+$/"#$'(9-$+0.(-&-)#$%&'#.$,:+-$"('/+0()$

:0#'#0E&/(+-$.#'(9-$)0(/#0(&$*+0$'(9-'?$$!"#$0#)+22#-.&/(+-'$&..0#''#.$%#1+8$&::14$/+$
%0+&.#0$A+-(-9$+0.(-&-)#?$

R4"'$<$./*."/'0%).'2+*8%0%*.(('$&$:+'(/(E#$(--+E&/(+-?$$T0+:#0/4$+8-#0'$2,'/$0#2+E#$'(9-'$
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“It is easy to have high aspirations for 
a place, but they must be grounded 
in reality.  Use research to validate 
that the positioning is credible, 
relevant and motivating… positioning 
needs to be credible in the short-term 
to be effective.“ 

“Branding your City”, CEO for Cities 
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arts district
restaurant scene nightlife

one hour from Midtown Manhattan
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vibrant
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scenic

Peekskill is...

independent retailers
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Daytime Node Retail Categories 
• Restaurants 

o Ethnic/regional 
o Casual/upscale 

• Art-related retail 
• Specialty foods 
• Specialty Retail 

o Gifts/novelty 
o Office supplies/stationery 
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Nighttime Node Retail Categories 
• Restaurants 

o Seafood 
o Ethnic/regional 
o Casual/upscale 

• Art-related retail 
o First floor galleries 
o Music store 
o Book store 

• Specialty Apparel/Accessories 
o Specialty clothing 
o Specialty shoes 

• Specialty Retail 
o Gifts/novelty 
o Florists 
o Luggage/leather goods 
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The Fulton Mall Improvement Association hired a visual 
merchandizing consultant to work with existing businesses 
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The Metrotech BID in Downtown Brooklyn worked with local property 
owners to install original art work in vacant retail space. 
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The Downtown Providence BID has made significant strides in 
convincing local retailers to remain open in the evening. 
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The Atlantic Avenue Betterment Association (now a BID, but at the 
time it was a non-profit volunteer organization) helped local 
businesses with grants for custom designed blade-signs. 
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A marketing campaign designed by the Philadelphia 
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Tell us what you want in downtown Peekskill. 
COMPLETE THIS FORM OR TAKE THE SURVEY ONLINE AT 

www.PeekskillSurvey.com 

Díganos lo que quiere en el centro de Peekskill  
PUEDE TOMAR LA ENCUESTA EN LÍNEA EN LA PAGINA WEB:  

www.EncuestaPeekskill.com  

Copyright 2011 JGSC Group, LLC / Community Insights™  !"#$%#&'()*+),#!!

    

1. In what zip code do you reside?   
    
    

2. The City of Peekskill is working on revitalizing our downtown district.  Please rate the 
importance of accomplishing the following in downtown Peekskill: 

VERY 
Important 

SOMEWHAT 
Important 

NOT 
Important 

 

 a. Attract new retail businesses to downtown Peekskill !! !! !!  
 b. Attract more dining establishments to downtown Peekskill !! !! !!  
 c. Attract new entertainment/nightlife establishments to downtown Peekskill !! !! !!  
 d. Focus efforts on retention of existing businesses !! !! !!  
 e. Market/promote downtown Peekskill as a shopping district !! !! !!  
 f. Market/promote downtown Peekskill as an “arts/entertainment” district !! !! !!  
 g. Offer more outdoor events in downtown Peekskill !! !! !!  
 h. Attract small bed & breakfast-type lodging or micro hotels to downtown Peekskill !! !! !!  

 i. Make no changes.  Downtown Peekskill is fine the way it is.  ! Agree  ! Disagree   
    
    

We’d like to know which new businesses you would like to have in downtown Peekskill.  Please name…  
3. TWO restaurants or types of eating and drinking places that you’d like to have in downtown Peekskill:  

 a.  b.   
      
      

4. TWO retail stores or types of businesses that you’d like to have in downtown Peekskill:  

 a.  b.   
      
      

5. TWO types of arts or entertainment venues/activities that would be good to have in downtown Peekskill:  

 a.  b.   
      
    

6. Besides stores, restaurants and entertainment, what OTHER CHANGES would make Peekskill more appealing?  

 a.  b.   
     
     

7. When you come to downtown Peekskill for shopping, dining or entertainment, is adequate parking available?  
 [1]! Always [2]! Usually [3]! Sometimes [4]! Rarely [5]! Never  

    
    

8. Which of the following are the PRIMARY reasons you come to downtown Peekskill?  [Please check the MAIN reasons only.]  
 [1]! I live there [5]! Attend shows at the Paramount Theater! [  9]! Attend classes/training  
 [2]! I work there [6]! Nightlife! [10]! Other [specify below]:!  
 [3]! Visit the stores/businesses [7]! Medical / personal appointments! ! !  
 [4]! Go to the eating places [8]! Use services (DMV, Library, Post Office, etc.)! ! !  

       
        

9. Which of the following are the MAIN REASONS that you do NOT visit downtown Peekskill more frequently?  
 [1]! Too few stores/places to shop [5]! Traffic congestion [9]! Other [specify below]:  
 [2]! Selection/quality of eating places [6]! Store hours are uncertain/inconvenient   
 [3]! Selection/quality of merchandise [7]! Too far/inconvenient from where I live   

 [4]! Parking [8]! My time/schedule   
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10. Please rate your sense of security… 
VERY 

SECURE 
SOMEWHAT 

SECURE 
SOMEWHAT 
INSECURE 

VERY 
INSECURE  

 a. in your home neighborhood !! !! !! !!  

 b. when visiting downtown Peekskill for shopping or dining !! !! !! !!  

 c. when visiting the Beach Shopping Center !! !! !! !!  

 d. when visiting the Cortlandt Town Center !! !! !! !!  

 e. when visiting the Jefferson Valley Mall !! !! !! !!  

 f. when visiting other nearby downtowns (Yorktown, Croton, Mount Kisco, etc.) !! !! !! !!  

 g. when attending outdoor events in downtown Peekskill !! !! !! !!  

 h. when using public parking garages in downtown Peekskill !! !! !! !!  

 i. when using public parking lots in downtown Peekskill !! !! !! !!  
        

        

11. During a typical MONTH, about how many times do you engage in the following 
activities, and about how much money do you usually spend PER VISIT? 

VISITS 
PER MONTH 

TYPICAL $ SPENT 
PER VISIT 

 

 a. Dine at restaurants or eateries in downtown Peekskill   $   

 b. Dine at restaurants or eateries other than in downtown Peekskill   $   

 c. Shop at stores in downtown Peekskill   $   

 d. Shop at stores in other nearby downtowns (Yorktown, Croton, Mount Kisco, etc.)   $   

 e. Shop at the Beach Shopping Center and/or Cortlandt Town Center   $   

 f. Come to downtown Peekskill for entertainment or nightlife   $   

 g. Go elsewhere for nightlife   $   
    
    

12. Would you come to downtown Peekskill more often if it offered more  
of the following stores/merchandise/entertainment? 

 
YES MAYBE NO 

 

 a. Full service (sit-down) eating places / restaurants  !! !! !!  
 b. Limited-service (fast food or counter service) eating places  !! !! !!  
 c. Ice cream shop  !! !! !!  
 d. Health food store  !! !! !!  
 e. Gourmet food store  !! !! !!  
 f. Furniture  !! !! !!  
 g. Home décor and household furnishings  !! !! !!  
 h. Paint and wallpaper  !! !! !!  
 i. Hardware  !! !! !!  
 j. Optical goods / eye care  !! !! !!  
 k. Women’s clothing   !! !! !!  
 l. Men’s clothing  !! !! !!  
 m. Children’s/infants’ clothing  !! !! !!  
 n. Family clothing stores  !! !! !!  
 o. Footwear  !! !! !!  
 p. Jewelry  !! !! !!  
 q. Leather goods / luggage  !! !! !!  
 r. Sporting goods  !! !! !!  
 s. Florists  !! !! !!  
 t. Office supplies / stationery  !! !! !!  
 u. Gifts and novelty items  !! !! !!  
 v. Artist supply store  !! !! !!  
 w. Music store  !! !! !!  
 x. Used merchandise (consignment, thrift)  !! !! !!  
 y. Small department store  !! !! !!  
 z. Convenience store  !! !! !!  
 aa. Community theater  !! !! !!  
 bb. Nightlife/entertainment  !! !! !!  
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13. What days/times would you like downtown stores to be open? MON TUE WED THU FRI SAT SUN  

 a. Daytime hours !! !! !! !! !! !! !!  

 b. Evening hours !! !! !! !! !! !! !!  
       

       

14. Which of the following Peekskill events do you attend?  

 [1]! Cinco de Mayo [3]! Holiday Tree Lighting [5]! July 4th Parade [7]! Open Studios  

 [2]! Festa Italiana [4]! Jazz and Blues Festival [6]! Juneteenth Celebration [8]! St. Patrick’s Day Parade  
       

       

15. If the City of Peekskill had a website with a calendar of events and things to do in Peekskill, how often would you check it 
out?  

 [1]! Every few days [2]! About once a week [3]! Once or twice per month [4]! Rarely or Never  
        
        

16. About how often do you… 

SEVERAL 
TIMES PER 

MONTH 

ABOUT 
ONCE A 
MONTH 

SEVERAL 
TIMES PER 

YEAR 

ONCE A 
YEAR OR 

LESS 
NOT AT 

ALL  

 a. attend the Paramount Center for the Arts !! !! !! !! !!  

 b. socialize or listen to live music at downtown Peekskill locations !! !! !! !! !!  

 c. shop at the Farmer’s Market in Peekskill !! !! !! !! !!  

 d. shop at the Antiques Market in Peekskill !! !! !! !! !!  

 e. go to the Field Library in downtown Peekskill !! !! !! !! !!  

 f. go to any of these offices in downtown Peekskill: DMV, Social Security, Dept. of Labor !! !! !! !! !!  

 16A. Do you shop or dine in downtown Peekskill when you visit the places listed in 16a thru 16f, above?  

  [1]! Usually [2]! Sometimes [3]! Rarely [4]! Never  
  
  

17. What types of goods or services are most difficult to find in the area? 

   
   
   

18. What is the BEST feature of downtown Peekskill?  

   
   

   

19. What is the WORST aspect of downtown Peekskill? 
   
   
   

20. How long have you lived in the City of Peekskill?  
 [1]! Less than 1 year [3]! 5 to 10 years [5]! Don’t currently live in Peekskill, but may consider moving there  

 [2]! 1 to 5 years [4]! Longer than 10 years [6]! I don’t live in Peekskill  
     
     

21. Which of the following is your PRIMARY source for local news and event information? [Please check the ONE that is most important.]  

 [1]! Internet [specify website]:   [4]! Radio [specify]:   

 [2]! Newspaper [specify]:     

 [3]! Television [specify]:   

[5]! Newsletters or other 
mailed materials [specify]: 

  
   
   

22. In which of the following employment sectors do you work?  
 [1]! Agriculture, forestry [5]! Food service or hospitality [  9]! Retail trade  
 [2]! Arts-related / creative design, including music [6]! Government or public services [10]! Transportation or warehousing  
 [3]! Construction [7]! Health care, social assistance [11]! Other category [specify]:  
 [4]! Education / educational services [8]! Manufacturing or processing   
   ! ! ! !  

   ! ! ! !  

23. How many persons (including yourself) reside in your household?  

 a. # of adults (18 and over): ! ! b. # of children (under 18): !  
       
       

24. What is the PRIMARY language spoken at home?      
 [1]! English [2]! Spanish [3]! Other [specify]:   

       

 



    

25. What is your gender? [1]! Female [2]! Male  
   
   

26. Which of the following represents your age group?      

 [1]! Under 18 [3]! 25 to 34 [5]! 45 to 54 [7]! 65 or older  
 [2]! 18 to 24 [4]! 35 to 44 [6]! 55 to 64   
        
        

27. Which of the following best describes your total annual household income?  
 [1]! Less than $15,000 per year [4]! $35,000 to $49,999 per year [7]! $100,000 to $149,999 per year  
 [2]! $15,000 to $24,999 per year [5]! $50,000 to $74,999 per year [8]! $150,000 to $249,999 per year  
 [3]! $25,000 to $34,999 per year [6]! $75,999 to $99,999 per year [9]! $250,000 or more per year  

     

Thank you for taking time to complete this survey!  We value your participation. 
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Completed Surveys Count
Margin                    

of Error
All Responses 1,711 2.4%
Non-Shopper (Less than one visit per month) 522 4.4%
Shopper (One visit or more per month) 593 4.1%

Q1. Home zip code

All 
Responses 

(1,650)

Non-
Shoppers 

(514)
Shoppers            

(573)
10566 - Peekskill 56% 52% 63%
10567 - Cortlandt Manor 15% 16% 15%
10520 - Croton Hdsn 3% 4% 2%
10548 - Montrose 3% 3% 3%
10547 - Lake Mohegan 2% 3% 2%
10524 - Garrison 2% 2% 2%
10511 - Buchanan 2% 1% 1%
12524 - Fishkill 2% 2% 1%
12590 - New Hamburg 1% 1% 1%
10598 - Yorktown 1% 2% 1%
10579 - Adams Corners 1% 1% 1%
10516 - Cold Spring 1% 1% 1%
10537 - Lake Peekskill 1% 1% 1%
10596 - Verplanck 1% 0% 1%
10562 - Crotonville 1% 1% 1%
12508 - Beacon 1% 1% 0%
12533 - East Fishkill 1% 1% 0%
12603 - Arlington 1% 1% 0%
All Others (76) 7% 8% 5%

Q2. Rate the importance of accomplishing…                          
(% "Very Important")

All 
Responses 

(1,552)

Non-
Shoppers 

(504)
Shoppers 

(577)
Attract new retail businesses 78% 78% 81%
Focus on retention of existing businesses 60% 55% 65%
Promote downtown as an arts/entertainment district 58% 56% 65%
Promote downtown as a shopping district 57% 57% 59%
Attract more dining establishments to downtown 54% 61% 49%
Attract new entertainment/nightlife establishments 49% 49% 52%
Offer more outdoor events in the downtown 47% 43% 53%
Attract small B&B type lodging/micro hotels 34% 31% 39%

Downtown Peekskill is fine as it is.  (% "Agree") 4% 2% 4%
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Q3. Restaurants wanted (unprompted / categorized)

All 
Responses 

(1,254)

Non-
Shoppers 

(462)
Shoppers 

(536)
Ethnic/regional cuisine 54% 52% 58%
Casual/upscale restaurant 25% 29% 21%
Seafood 18% 17% 19%
Casual/family restaurant 11% 10% 10%
Tavern / brew pub / sports bar 9% 12% 8%
Steakhouse 9% 9% 9%
Fast food / carry-out 9% 6% 10%
Vegetarian / health food eatery 7% 6% 8%
Donut / bagel / ice cream / snack food shop 6% 7% 7%
Delicatessen / sandwich shop 5% 5% 5%
Pizzeria 4% 2% 4%
Coffee shop / café 4% 5% 3%
Diner 3% 3% 2%
All others (12) 23% 26% 22%

Q4. Stores wanted (unprompted/categorized)

All 
Responses 

(1,210)

Non-
Shoppers 

(446)
Shoppers 

(521)
Discount department store 22% 24% 18%
Grocery store / supermarket 14% 13% 15%
Clothing (NEC) 13% 13% 12%
Department store 9% 9% 9%
Footwear 8% 8% 7%
Clothing (juniors, misses, women) 7% 9% 6%
Health / gourmet food store 6% 6% 7%
Sporting goods / camping equip. / fitness equip. 5% 7% 5%
Clothing (family) 5% 6% 6%
Art & craft supplies 5% 4% 7%
Housewares / home goods / home décor 5% 4% 4%
Gifts / greeting cards 4% 4% 6%
Specialty boutiques 4% 5% 4%
Variety store / general mdse. 4% 3% 4%
Other Store Categories 4% 5% 4%
Books, Magazines 3% 3% 3%
Antiques & Fine Collectibles 3% 4% 2%
All others (89) 60% 58% 64%
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Q5. Arts / entertainment wanted (unprompted/categorized)

All 
Responses 

(980)
Non-Shopper 

(367)
Shopper 

(444)
Movie theater 28% 29% 25%
Nightclub / comedy club 21% 24% 20%
Concert / live band venue 21% 21% 20%
Community activities / events 18% 18% 20%
Art studios / galleries / museums 13% 13% 14%
Live Theater, Performing Arts 10% 9% 11%
Arcades, Billiards, Bowling 8% 7% 8%
Specific Building/Location/Asset 6% 6% 7%
Other Recreation & Sports 5% 4% 5%
Sports Center, Batting Cages, Mini Golf, Funplex 4% 3% 5%
Skating (roller/ice/board) Facility 3% 2% 3%
Have Enough/Don't Want Any 3% 4% 2%
All others (36) 28% 28% 28%

Q6. Other changes wanted (unprompted/categorized)

All 
Responses 

(1,074)

Non-
Shoppers 

(392)
Shoppers 

(477)
Aesthetics / appearance 16% 17% 13%
Retail mix / merchandise 15% 17% 15%
Parking 14% 13% 13%
Specific building / location 13% 10% 14%
Safety / security 12% 18% 9%
Building facades / storefronts 7% 8% 6%
Activities / attractions / events 7% 7% 7%
Streets / roads / traffic 6% 5% 6%
Atmosphere / appeal / attitudes 6% 4% 8%
Blight / vacancies 6% 7% 6%
Loitering 6% 9% 4%
Streetscapes / hardscapes 4% 4% 5%
Housing stock 4% 6% 2%
PublictTransportation 3% 3% 4%
Public amenities/facilities 3% 2% 5%
Landscaping / trees / greenery 3% 4% 3%
Walkability 3% 2% 4%
Recreation 3% 2% 3%
All others (85) 36% 32% 42%
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Q7. Availability of parking

All 
Responses 

(1,421)

Non-
Shoppers 

(504)
Shoppers 

(566)
Always 9% 7% 11%
Usually 43% 43% 44%
Sometimes 34% 34% 34%
Rarely 11% 13% 9%
Never 3% 3% 2%

Q8. Primary reasons for visiting downtown

All 
Responses 

(1,474)

Non-
Shoppers 

(508)
Shoppers 

(591)
Go to eating places 59% 60% 64%
Use services (DMV, library, post office, etc.) 49% 46% 53%
Attend shows at Paramount theaterr 41% 39% 40%
Visit stores / businesses 40% 21% 58%
Live there 25% 18% 32%
Work there 18% 19% 21%
Medical / personal appointments 14% 11% 16%
Nightlife 14% 13% 19%
Attend classes / training 3% 2% 4%
Other (119) 8% 10% 8%

Q9. Main reasons for NOT visiting more frequently

All 
Responses 

(1,423)

Non-
Shoppers 

(514)
Shoppers 

(558)
Too few stores / places to shop 69% 73% 67%
Selection / quality of merchandise 54% 60% 54%
Parking 27% 25% 27%
Selection / quality of eating places 27% 28% 27%
Store hours are uncertain / inconvenient 16% 15% 19%
My time / schedule 11% 11% 13%
Traffic congestion 9% 8% 9%
Too far / inconvenient from where I live 5% 7% 3%
Other (264) 19% 24% 16%

Q10. Rate sense of security…                                                    
(% "Very" or "Somewhat" SECURE)

All 
Responses 

(1,466)

Non-
Shoppers 

(520)
Shoppers 

(588)
In home neighborhood 95% 94% 96%
While shopping or dining downtown 74% 65% 82%
When visiting Beach Shopping Center 93% 92% 95%
When visiting Cortlandt Town Center 95% 95% 95%
When visiting Jefferson Valley Mall 96% 96% 96%
When visiting nearby downtowns (Yorktown, Croton, Mt. Kisco) 98% 97% 97%
Attending outdoor events in downtown 81% 75% 87%
When using parking garages in downtown 46% 35% 53%
When using public parking lots in downtown 63% 53% 70%
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Q10. Rate sense of security…                                                     
(% "Very" INSECURE)

All 
Responses 

(256)

Non-
Shoppers 

(127)
Shoppers 

(71)
In home neighborhood 1% 1% 1%
While shopping or dining downtown 5% 7% 2%
When visiting Beach Shopping Center 1% 0% 1%
When visiting Cortlandt Town Center 1% 0% 1%
When visiting Jefferson Valley Mall 1% 0% 1%
When visiting nearby downtowns (Yorktown, Croton, Mt. Kisco) 0% 0% 1%
Attending outdoor events in downtown 3% 4% 1%
When using parking garages in downtown 16% 22% 11%
When using public parking lots in downtown 8% 11% 6%

Q11. Monthly visits and expenditures

All 
Responses 

(1,355)

Non-
Shoppers 

(522)
Shoppers 

(593)

Dining visits in downtown Peekskill 2.44 1.72 3.16
     Avg. spent per visit $50.16 $48.27 $50.25

Dining visits elsewhere 4.44 4.56 4.43
     Avg. spent per visit $65.47 $70.19 $60.54

Shopping visits in downtown Peekskill 1.68 0.02 3.14
     Avg. spent per visit $24.93 $1.34 $37.30

Shopping visits in nearby downtowns 4.30 4.24 4.21
     Avg. spent per visit 72.41 78.69 63.61

Shopping visits to Beach / Cortlandt Centers 6.01 5.66 6.26
     Avg. spent per visit $82.50 $85.45 $80.65

Nightlife visits in downtown Peekskill 1.06 0.68 1.35
     Avg. spent per visit $41.05 $34.90 $43.77

Nightlife visits elsewhere 2.35 2.16 2.17
     Avg. spent per visit $69.43 $67.96 $66.10

% Do not dine in downtown Peekskill 16% 28% 9%
% Do not shop in downtown Peekskill 45% 96% 0%
% Do not come for nightlife in downtown Peekskill 41% 57% 30%



Downtown Peekskill Retail Recruitment Strategy
Community Insights™ Report

Appendix A
Consumer Survey Data

!"#$%&'()*(+,-- ./0&(12)

Q12. Would come to downtown Peekskill more often for…     
(% "Yes")

All 
Responses 

(1,355)

Non-
Shoppers 

(488)
Shoppers 

(572)
Full service (table service) eating places 65% 70% 64%
Gourmet food store 57% 58% 61%
Nightlife / entertainment 55% 58% 57%
Community theater 54% 48% 62%
Health food store 50% 46% 57%
Small department store 49% 46% 52%
Footwear 49% 47% 52%
Ice cream shop 49% 49% 52%
Women's clothing 47% 44% 49%
Home décor / household furnishings 39% 40% 40%
Gifts and novelty items 37% 39% 37%
Men's clothing 36% 35% 38%
Family clothing store 35% 31% 37%
Music store 31% 28% 37%
Limited service (counter service/fast food) eateries 30% 30% 31%
Sporting goods 30% 28% 34%
Office supplies / stationery 28% 25% 33%
Artist supply store 26% 18% 36%
Children's / infants' clothing 25% 25% 27%
Used merchandise (consignment, thrift) 24% 18% 30%
Hardware 23% 23% 25%
Convenience store 22% 21% 26%
Jewelry 22% 21% 24%
Furniture 21% 20% 22%
Florist 21% 22% 23%
Optical goods / eye care 17% 15% 19%
Paint and wallpaper 15% 15% 15%
Leather goods / luggage 14% 13% 14%

Q13. Days / times stores should be open

All 
Responses 

(1,288)

Non-
Shoppers 

(472)
Shoppers 

(553)
Day - Monday 75% 74% 75%
Day - Tuesday 77% 77% 78%
Day - Wednesday 79% 78% 79%
Day - Thursday 78% 77% 78%
Day - Friday 80% 80% 80%
Day - Saturday 86% 88% 87%
Day - Sunday 69% 74% 70%
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Q13. Days / times stores should be open  (cont'd)

All 
Responses 

(1,288)

Non-
Shoppers 

(472)
Shoppers 

(553)
Night - Monday 40% 43% 43%
Night - Tuesday 42% 45% 43%
Night - Wednesday 45% 48% 48%
Night - Thursday 67% 69% 70%
Night - Friday 80% 82% 81%
Night - Saturday 72% 74% 76%
Night - Sunday 37% 40% 38%

Q14. Events attended

All 
Responses 

(1,138)

Non-
Shoppers 

(381)
Shoppers 

(508)
Jazz and Blues Festival 55% 52% 60%
Festa Italiana 53% 52% 56%
July 4th Parade 51% 49% 54%
St. Patrick's Day Parade 42% 38% 45%
Cinco de Mayo 33% 27% 42%
Holiday Tree Lighting 29% 24% 34%
Open Studios 28% 23% 37%
Juneteenth Celebration 15% 10% 21%

Q15. Would visit website events calendar

All 
Responses 

(1,367)

Non-
Shoppers 

(500)
Shoppers 

(564)
Every few days 12% 11% 16%
About once a week 35% 32% 41%
Once or twice per month 39% 45% 33%
Rarely or Never 13% 12% 10%

Q16a. Attend Paramount Center for the Arts

All 
Responses 

(1,163)
Non-

Shoppers Shoppers
Several times per month 2% 1% 3%
About once a month 7% 5% 9%
Several times per year 36% 32% 41%
Once a year or less 38% 39% 37%
Not at all 17% 23% 10%
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Q16b. Socialize / listen to music downtown

All 
Responses 

(1,058)
Non-

Shoppers Shoppers
Several times per month 7% 4% 10%
About once a month 9% 8% 12%
Several times per year 34% 29% 40%
Once a year or less 26% 31% 23%
Not at all 23% 28% 16%

Q16c. Shop at the Farmers' Market

All 
Responses 

(1,081)
Non-

Shoppers Shoppers
Several times per month 21% 12% 31%
About once a month 13% 12% 16%
Several times per year 25% 24% 26%
Once a year or less 18% 20% 16%
Not at all 23% 33% 12%

Q16d. Shop at the Antiques Mall

All 
Responses 

(590)
Non-

Shoppers Shoppers
Several times per month 4% 1% 7%
About once a month 6% 4% 8%
Several times per year 11% 8% 16%
Once a year or less 22% 20% 25%
Not at all 57% 67% 45%

Q16e. Visit the Field Library

All 
Responses 

(787)
Non-

Shoppers Shoppers
Several times per month 13% 7% 18%
About once a month 9% 5% 13%
Several times per year 18% 16% 21%
Once a year or less 18% 16% 19%
Not at all 43% 56% 29%

Q16f. Visit DMV, Social Security, Dept. of Labor

All 
Responses 

(1,179)
Non-

Shoppers Shoppers
Several times per month 2% 2% 3%
About once a month 3% 2% 4%
Several times per year 28% 24% 30%
Once a year or less 52% 53% 54%
Not at all 15% 20% 10%
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Q16A. Shops or dines in downtown Peekskill when visiting 
Q16a thru Q16f

All 
Responses 

(1,353)

Non-
Shoppers 

(489)
Shoppers 

(561)
Usually 22% 18% 28%
Sometimes 47% 40% 55%
Rarely 20% 27% 13%
Never 11% 15% 4%

Q17. Hard to find goods / services

All 
Responses 

(962)

Non-
Shoppers 

(355)
Shoppers 

(445)
Clothing (NEC) 16% 18% 15%
Health / gourmet foods 11% 11% 13%
Retail mix 7% 8% 7%
Casual / upscale restaurants 3% 4% 3%
Footwear 3% 1% 4%
Other Eating & Drinking Places (NEC) 3% 4% 3%
Art & craft supplies 3% 2% 4%
Grocery stores / supermarkets 3% 3% 2%
All others (104) 52% 49% 51%

Q18. Best of downtown Peekskil

All 
Responses 

(1,172)

Non-
Shoppers 

(428)
Shoppers 

(528)
Specific building / location / asset 28% 29% 27%
Retail mix / merchandise / district 14% 15% 15%
Access / location / proximity 12% 12% 10%
Atmosphere / appeal / attitudes 12% 11% 12%
Architecture / history 8% 9% 8%
Walkability 7% 4% 10%
Nothing 3% 6% 1%
All others (25) 15% 14% 17%

Q19. Worst of downtown Peekskill

All 
Responses 

(1,176)

Non-
Shoppers 

(436)
Shoppers 

(519)
Retail mix / merchandise / district 16% 16% 18%
Safety / security 14% 17% 12%
Blight / vacancies / run down 11% 12% 11%
Parking 10% 10% 9%
Aesthetics / appearance 10% 9% 11%
Loitering 8% 9% 8%
Specific building / location / asset 8% 8% 8%
Atmosphere / appeal / attitudes 7% 5% 7%
Streets / roads / traffic 5% 3% 5%
All others (24) 11% 11% 11%
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Q20. Length of residence in Peekskill

All 
Responses 

(1,358)

Non-
Shoppers 

(481)
Shoppers 

(569)
Less than 1 year 3% 2% 3%
1 to 5 years 9% 8% 12%
5 to 10 years 15% 16% 16%
Longer than 10 years 39% 35% 40%
Don't  live there, buy may consider 2% 2% 3%
I don't live in Peekskill 32% 37% 26%

Q21. Source of local news and events info

All 
Responses 

(1,364)

Non-
Shoppers 

(487)
Shoppers 

(568)
Internet 33% 39% 34%
Newspaper 27% 22% 27%
Television 23% 21% 22%
Radio 12% 13% 12%
Newsletter or other mailed materials 5% 5% 5%

Q22. Employment sector 

All 
Responses 

(1,349)

Non-
Shoppers 

(498)
Shoppers 

(563)
Agriculture, forestry 0% 0% 1%
Arts-related / creative design, including music 7% 5% 11%
Construction 3% 3% 2%
Education / educational services 18% 17% 20%
Food service or hospitality 2% 2% 1%
Government or public services 7% 8% 8%
Health care, social assistance 14% 12% 15%
Manufacturing or processing 3% 4% 2%
Retail trade 4% 3% 4%
Transportation or warehousing 1% 2% 1%
Other category (143) 40% 43% 35%

Q23. Residents in household

All 
Responses 

(1,384)

Non-
Shoppers 

(502)
Shoppers 

(570)
Adults (18+) 2.10 2.11 2.13
Children (under 18) 0.95 0.85 1.04

Q24. Language spoken at home

All 
Responses 

(1,418)

Non-
Shoppers 

(503)
Shoppers 

(584)
English 97% 99% 96%
Spanish 2% 1% 3%
Other (11) 1% 1% 1%
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Q25. Gender of respondent

All 
Responses 

(1,390)

Non-
Shoppers 

(500)
Shoppers 

(575)
Female 63% 62% 65%
Male 37% 38% 35%

Q26. Age of respondent

All 
Responses 

(1,310)

Non-
Shoppers 

(462)
Shoppers 

(544)
Under 18 1% 1% 1%
18 to 24 1% 1% 2%
25 to 34 9% 13% 8%
35 to 44 19% 21% 21%
45 to 54 26% 26% 28%
55 to 64 26% 26% 26%
65 or older 17% 12% 13%

Q27. Household income

All 
Responses 

(1,282)

Non-
Shoppers 

(464)
Shoppers 

(543)
Less than $15,000 per year 2% 0% 2%
$15,000 to $24,999 per year 3% 1% 4%
$25,000 to $34,999 per year 5% 4% 5%
$35,000 to $49,999 per year 8% 5% 9%
$50,000 to $74,999 per year 16% 13% 17%
$75,000 to $99,999 per year 17% 18% 16%
$100,000 to $149,999 per year 27% 29% 27%
$150,000 to $249,999 per year 17% 23% 16%
$250,000 or more per year 5% 6% 5%
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ADDR 
1

ST
R

EE
T 

D
IR

STREET     
NAME

STE / 
FLOOR BIZ NAME OR DESCRIPTION USE CATEGORY MANAGER / 

OPERATOR NAME PROPERTY OWNER 1

A
PP

R
O

X 
SF

   
   

(V
A

C
A

N
C

IE
S)

NOTES

1 Bank St The Patio Restaurant II Diner Dario April
2 Bank St Retail Vacancy Vacant PEEKSKILL PROPERTIES, INC 1,275 Not Vacated
3 Bank St Royal Fish Market Spec. Food
4 Bank St Liberty Tax Service Tax Preparers PEEKSKILL PROPERTIES, INC Occupied as of March 2012; however, this 

is likely to become vacant again after April 
15

6 Bank St Variedades Ecumundo Ethnic Multiservices
8 Bank St 99 Cents Power Discount Merchandise
8 Bank St So Busea Vendorla Furniture Store
9 Bank St Bio Reference Lab Lab services ARNE V. PAGLIA Occupied as of March 2012

11 Bank St Bio Reference Lab Vacant ARNE V. PAGLIA 1,200 Former "Las Palmeras" Restaurant
13 Bank St Peekskill Diner Diner Dimitrios Moundroukas
16 Bank St WMG, Inc. Commercial Office Kevin Tuite
19 Bank St Northern Westchester School of 

Hairdressing & Cosmetology
Beauty School

19 Bank St El Conquistador Ethnic Restaurant
1006 Brown St Brown Street Studios Art Gallery and Studio
1007 Brown St Retail Vacancy Vacant PEEKSKILL DEV ASSOC LLC 1,620 Former "Hugo's Restaurant" across from 

Paramount
1008 Brown St Paramount Theater Performing Arts Historic Theater
1009 Brown St Retail Vacancy Vacant PEEKSKILL DEV ASSOC LLC 800 Vacant narrow retail space
1011 Bank St Side Effects Antique Stores
1013 Bank St Anthony Vecchio Commercial Office
1013 Bank St Frank Catalina Commercial Office
1013 Bank St Vacant Commercial Commercial Office
1013 Bank St Freedom Mortgage Mortgage Services
1023 Bank St Verizon Commercial Office
1025 Bank St Chase Bank Bank
921 Central Ave Wells Fargo Bank Fronts onto South Street
923 Central Ave Bruised Apple Book Store Bookstore Scott Sailor
925 Central Ave TM Cobos, Inc. General Merchandise
939 Central Ave LA Monroe Hair Studio Beauty Salon
939 Central Ave Peekskill Poditary General Practice

Note 1:  This list has been truncated for printing purposes.  A spreadsheet in Excel format that contains all data has been provided separately.  (Includes: Addr2; Block; Lot; Prop. Description; Phone; Email; 
Website; Prop Owner 2; Property Owner Addr; Lot Frontage; Lot Depth; Poperty Class; Full Market Value (2011); Taxable %; Taxable Amt.)                                                                                                         
Note 2:  Rows highlighted completely in yellow indicate properties that were identified as vacant in June, 2011 and re-confirmed vacant in March 2012.  Rows with the address number highlighted in orange 
are properties that were identified vacant in March 2012.
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R
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A
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A

N
C
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NOTES

104 Depew St Domenic's Cleaners & Tailors Dry Cleaner
115 N Division St Retail Vacancy Vacant NORTH DIVISION MANAGEMENT CORP660

1 N Division St La Villetta II Pizzeria
4 N Division St Nat'l Assoc of Letter Carrier #693 Commercial Office Shared Commercial Space
4 N Division St Unknown Commercial Commercial Office Robert Morton No Signage
5 N Division St C&H Caribbean Restaurant Ethnic Restaurant
6 N Division St Brush Graphics & Consultants Graphic Designers
7 N Division St Quiet Man Pub Tavern/Bar Opening Soon
8 N Division St Family Ties of Westchester, Inc. Not-for-Profit

12 N Division St Kelly Development Corporation Commercial Office
12 N Division St Terevista Corporation Commercial Office Alan Steiner
12 N Division St 12 Grapes Fine Dining Richard Credido
20 N Division St Unknown Commercial Ethnic Multiservices No Signage
20 N Division Street Retail Vacancy Vacant 20 N DIVISION LAND TRUST 550
22 N Division St Maryln Productions Commercial Office Marty Goldenberg
23 N Division St 3&Co. Commercial Office Amy Harte
23 N Division St Azimuth Multimedia Computer Training Ken Laudon
25 N Division St Peluqueria Beauty Salon Beauty Salon
26 N Division St Division Street Grill Fine Dining Ame Pagilia
27 N Division St Westchester Community College Public Education Sherry Mayo
29 N Division St Westchester Community College Public Education Rear Entrance
32 N Division St Main Street Acupuncture Acupuncture
32 N Division St A-1 Decorator's Workshop Commercial Office
32 N Division St Gov Pataki Leadership & Learning CtrNot-for-Profit
32 N Division Street Retail Vacancy Vacant SOFDAN, LLC 2,400
36 N Division St Unknown Antiques Antique Stores No Signage
38 N Division St Creative Images & Awards Commercial Office Bruce Abrams
41 N Division St NY State District Workers Comp. BoardState Offices
44 N Division St Driftwood Gallery Art Gallery and Studio Inge Dube
44 N Division St S-Cort Realty, Inc. Commercial Office Marlene Ball

100 N Division St Retail Vacancy Vacant DIANA M BLANCATO 500 Rehab Needed
103 N Division St Islamic Center of Peekskill Church
103 N Division St Retail Vacancy Vacant 1,300 New 2-story construction; retail ready
105 N Division St Unknown Commercial Commercial Office
106 N Division St Retail Vacancy Vacant DIANA M BLANCATO 500 Rehab Needed
107 N Division St Ipiles Fashion General Merchandise
108 N Division St Retail Vacancy Vacant DIANA M BLANCATO 500 Rehab Needed
110 N Division St Retail Vacancy Vacant DIANA M BLANCATO 500
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1
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R
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A

C
A

N
C
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NOTES

111 N Division St Le'Division Beauty Salon Beauty Salon
111 N Division St Retail Vacancy Vacant JOHN & TIM SCHURR 660 Former "Le Division Beauty Salon"
113 N Division St Retail Vacancy Vacant NORTH DIVISION MANAGEMENT CORP660
114 N Division St JV Wireless Cellular Phones
116 N Division St Retail Vacancy Vacant MAHER AMIN REALTY, LLC 1,100
118 N Division St La Hurredera Ethnic Restaurant
119 N Division St Party Decorations Party Supply
150 N Division St Check Cashing Check Cashing
152 N Division St Professional Hair Center Beauty Salon
154 N Division St Vacant Commercial Commercial Office
198 N Division St Vacant Lot Vacant Lot N/A
200 N Division St Robinson's Paint Store Paint and Wall Coverings
212 N Division St TSC Wine & Liquors Liquor Sales
219 N Division St Hudson Glass Spec. Glass
220 N Division St Peking Restaurant Takeout Eatery
222 N Division St New York Country Restaurant Buffet
223 N Division St Vacant Lot Vacant Lot LEWIS HERB N/A Vacant unimproved lot adjacent to (north 

of) Hudson Glass, and owned by the 
owner of Hudson Glass. 

225 N Division St Maty's Beauty Salon Beauty Salon
225 N Division St Julie's Mini Market Convenience Store
225 N Division St Unknown Retail Unknown No Signage
227 N Division St Global Multi Services Pawnshop
228 N Division St Country Market Grocery Store
229 N Division St Unknown Barbershop Barbershop No Signage
231 N Division St Orofrio's Pizzeria & Restaurant Pizzeria
918 N Division St Vacant Lot Vacant Lot N/A

1 S Division St Innovative Arts Gallery Art Gallery and Studio In Chamber of Commerce Building
1 S Division St Hudson Valley Gateway Chamber of CommerceCommercial Office Bill Powers
2 S Division St Hersh & Hersh Attorneys Robert Hersh No Storefronts
2 S Division St Kenneth Pregno Agency Commercial Office
8 S Division St All State Insurance Insurance Agent

12 S Division St Scott Camera Camera Sales & Service Howard Copeland
13 S Division St The Fern Tree Spec. Gifts
15 S Division St Ford Piano Musical Instruments John Ford
20 S Division St F Sharp NY Fine Dining John Ford Restaurant in Development
21 S Division St Treat Station Spec. Restaurant Tim Trewhella

101 S Division St Peekskill Coffeehouse Café/Coffeehouse Sunny Cover
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103 S Division St The Coop Antique Stores Deb Guiffre
104 S Division St Home Quest Realty Realtors Space Available in Building
105 S Division St Flat Iron Gallery Art Gallery and Studio Wendie Garber
106 S Division St Past & Present Antique Stores
108 S Division St Law Offices Attorneys John E. Burns
201 S Division St Bean Runner Café Café/Coffeehouse Ted Bitter
201 Esther St Rafaelina's Beauty Salon Beauty Salon
203 Esther St Kwan's Kung Fu Studio Martial Arts Studio Sifu James Kwan
824 Main St Vacant Commercial Commercial Office
900 Main St Retail Vacancy Vacant THE BULL DOG GROUP, INC 3,800 Retail and professional space
901 Main St Ste 100 DJ King Mix Productions Commercial Office
901 Main St Ste 300 Unknown Commercial Commercial Office
901 Main St Ste 200 Main Street Dental Dentist
901 Main St Ste 800 VCI International Ethnic Multiservices Enrique Bayolima
901 Main St Ste 600 Sevende Este Negocio Family Clothing
901 Main St Residential Residential Midrise Apartments
901 Main St Ste 500 Retail Vacancy Vacant COURTYARD HOUSING LLC 1,000 Peekskill Plaza Apts, 7 floors of senior 

housing above retail space at grade; each 
retail space approx. 1,000 sf (16' x 60')

901 Main St Ste 700 Retail Vacancy Vacant COURTYARD HOUSING LLC 1,000 Peekskill Plaza Apts, 7 floors of senior 
housing above retail space at grade; each 
retail space approx. 1,000 sf (16' x 60')

904 Main St El Mixto Asador Manabita RestaurantEthnic Restaurant
910 Main St Retail Vacancy Vacant PEREZ SANDOZ 1,100 Former Clemente Snack store
916 Main St B&D Deli & Grocery Convenience Store
922 Main St Vacant Lot Vacant Lot PEEKSKILL NC, LLC N/A
944 Main St Inglesia Hisana Tabarnaculo de CristoChurch
946 Main St Vacant Lot Vacant Lot AMIN MOHAMMED N/A Mixed use development opportunity
950 Main St Baxer's Pharmacy Pharmacy
951 Main St Residential Residential Midrise Apartments
970 Main St Birdsall House Full-Service Restaurant John Sharp
979 Main St Kathleen's Tea Room Limited-Service Eatery Kathleen Chilcott
982 Main St Sav-Mor Discount Auto Parts Auto Parts Sales
983 Main St Prudential River Towns Realty Realtors Joseph Lippolis
987 Main St 2nd Fl Hagel Archetecture Commercial Office
987 Main St 3rd Fl Unknown Commercial Commercial Office
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987 Main St Retail Vacancy Vacant 987 MAIN STREET REAL ESTATE, LLC650 At grade new retail ready space
988 Main St Lily Nail Salon Nail Salon
990 Main St Precious Gardens Takeout Eatery Yi Fei Wu
992 Main St Retail Vacancy General Merchandise Being Rehabed
992 Main St Retail Vacancy General Merchandise
992 Main St Retail Vacancy Vacant GABMAR REALTY 1,500
994 Main St ITI Strategies Computer Sales/Service Larry DeNoia

1000 Main St M&M Market Spec. Food
1002 Main St Bargains Galore Boutique Women's Apparel, consignment goods BEACHAK BROTHERS INC 800 Former retail store "Bargains Galore"
1004 Main St Hair World Barbershop
1006 Main St Nellie's Café Café/Coffeehouse Commercial Above
1008 Main St C.A.M.P. Commercial Office Daisy Brand
1008 Main St Ste 300 Fourmen Construction Commercial Office James Seckler
1008 Main St Ste 201 Manitou Incorporated Commercial Office
1014 Main St Jimmy's Barbershop Barbershop STEVE MOUNDROUKAS Occupied as of March 2012
1020 Main St Crown Fried Chicken Fast Food
1020 Main St Sam's Furniture & Upholstrey General Merchandise
1022 Main St Salvation Army Family Store Thrift Store
1037 Main St Peekskill Paint & Hardware Hardware Store G. Dicola
1049 Main St Los Andes Bakery Bakery Francisco Mejias
1053 Main St Valley Brook Deli Convenience Store
1057 Main St Blessed Images Barbershop
1059 Main St Ugente Express Ethnic Multiservices
1061 Main St Secure Self Storage System, Inc. Self-Storage
1061 Main St Liberty Tax Service Tax Preparers
1101 Main St J's Unisex Salon Beauty Salon
1101 Main St Urban Beauty Supply Beauty Supply
1101 Main St Rent-a-Center Furniture Rental
1101 Main St Panios Wine & Liquors Liquor Sales
1101 Main St Creative Nail Salon Nail Salon
1101 Main St Antonios Pizza of Main Pizzeria
1101 Main St Number 1 Chinese Restaurant Takeout Eatery
1101 Main St Retail Vacancy Vacant PEEKSKILL HEIGHTS, INC. 1,500 Part of shopping center
1101 Main St Retail Vacancy Vacant PEEKSKILL HEIGHTS, INC. 1,500 Part of shopping center
1101 Main St Retail Vacancy Vacant PEEKSKILL HEIGHTS, INC. 2,600 Former restaurant; equipmt in place
1106 Main St Northern Westchester Tax & AccountingAccountants
1106 Main St Environmental Engineering SolutionsCommercial Office
1124 Main St Oceanis Marine Services Commercial Office
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1124 Main St Robert Hales, DDS Dentist
1124 Main St Donald Feldman General Practice
1132 Main St Infinite Possiblities, Inc. Commercial Office
1132 Main St Ghaem Tax Agency Tax Preparers
1134 Main St Residential Residential
1137 Main St Retail Vacancy Vacant NARVAEZ BUILDING INC 5,500 Retail Ready, (former meat/produce mkt)
1138 Main St Choices Wireless Cellular Phones
1138 Main St Falcones Insurance Insurance Agent
1138 Main St Leon Insurance Insurance Agent
1200 Main St Hudson River Health Care General Practice Anne Nolon
1201 Main St Walgreens Pharmacy Pharmacy
1003 Park St 2nd Fl Alex's Beauty Shop Beauty Salon
1005 Park St Herj's Express Convenience Store Ruth Chimbo Closed During Posted Hours
1005 Park St DJV Jewelry Corp Jewelry Store Harry Pierce
1006 Park St A Copy A Second Copy Services
1007 Park St Hytas Beauty Salon Beauty Salon
1008 Park St Peekskill Celebration Commercial Office Cathy Montaldo
1009 Park St Retail Vacancy General Merchandise
1010 Park St Terry's Beauty Salon Beauty Salon Business for Sale, Currently Closed
1011 Park St 2nd Fl Leon Kornfeld Attorneys Leon Kornfeld
1011 Park St Asesoria Hispana Corp Legal Servies Vanesa Sediari
1012 Park St Arazoo Commercial Office Kevin Brown Not Open
1013 Park St Chiffon Hair Technique Beauty Salon
1014 Park St Meteor Computer Computer Sales/Service
1015 Park St Fabrics LA Ideal Fabric Shop Piezad Quitusaca
1016 Park St The Cousin Barber Shop Barbershop
1017 Park St Perla de Oriente Panderia Bakery Bakery Emiliano Perez
1018 Park St Nature's Window Florist Ann Roush
1019 Park St Hudson Ciy Savings Bank Bank
1019 Park St Vacant Commercial Commercial Office
1027 Park St DJ Unisex Beauty Salon Beauty Salon
1027 Park St Patricio Records General Merchandise Patricio Chillodallo
1027 Park St Smart Buy Gifts and Cards Hiten Shah
1027 Park St H&R Block Tax Preparers Seasonal Business
1029 Park St Birthright International Not-for-Profit
1038 Park St Park Street Dry Cleaners Dry Cleaner
1045 Park St 99 Cents Woder Discount Merchandise
1045 Park St Katz & Unterreiner Insurance Agent
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1045 Park St Jeans Town Men's Clothing
1049 Park St C-Town Peekskill Market Grocery Store Wilson Narvaez
1053 Park St Cablevision Commercial Office
730 South St Stop & Go Deli Convenience Store
739 South St Monica's Beauty Salon Beauty Salon

745-747 South St Retail Vacancy Vacant TIMOTHY & NOREEN SCHURR 1,800 Former DeChristopher Pharmacy
749 South St All County Lock & Safe Corp Locksmith
806 South St Julius Rivera Attorneys
810 South St Retail Vacancy Vacant DONALD FOSTER 1,000
824 South St Peekskill Professional Driving SchoolDriving School All Signage is in Spanish
826 South St Vacant Commercial Commercial Office Retail Ready/Office
828 South St Peekskill Chiropractic Chiropractors Dr. Illya Simakovsky
830 South St Office Vacancy Vacant GUNTHER & DEBORAH JENSEN 450
832 South St Barry Prichep, CPA Accountants
900 South St South Street Mini Market Convenience Store
902 South St Unknown Variety Store General Merchandise No Signage
904 South St Ocaciones Peluqueria Beauty Salon No Signage
906 South St Paul R. Edelman OD and AssociatesOptometrist Paul Edelman
911 South St Ciro's on South Full-Service Restaurant
911 South St Retail Vacancy Vacant 911 SOUTH STREET, LLC. 1,400 Being Renovated
913 South St Raw-Life Food Co-Op Spec. Food Members Only
913 South St Unknown Retail Unknown Incoming Business
920 South St Wells Fargo Bank Drivethru on Central Avenue
923 South St El Mediterraneo Restaurant Ethnic Restaurant
925 South St 2nd FloorEnergy Movement Center Fitness Margret Closed During Posted Hours
925 South St Two Skies Self Defense Martial Arts Studio Shian H. Parker
929 South St Retail Vacancy Vacant River Towns SAGUARO ENTERPRISES LLC 2,000
930 South St Peekskill Restaurant Equipment Equipment Wholesalers
931 South St Retail Vacancy Vacant DARLENE CURTIS & FRANK PIATTI1,000 Former restaurant
933 South St Rather Unique Barbershop Barbershop
934 South St Field Library Book Store Bookstore
935 South St El Sabor Ethnic Restaurant
942 South St Arthur Weeks & Son Jewelers Jewelry Store John Weeks
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  Appendix: Area Listing

MAIN ST AT N DIVISION ST, PEEKSKILL, NY  10566

Polygon 1Type:

Area Name: PEEKSKILL STUDY AREA

Polygon Points:

41.294956 -73.917972 41.294956 -73.919382 41.294232 -73.920322 41.294165 -73.920345
41.294047 -73.919405 41.293206 -73.919606 41.292786 -73.919807 41.292635 -73.922359
41.292399 -73.922337 41.292315 -73.923546 41.292214 -73.924754 41.290583 -73.929298
41.289876 -73.928806 41.289254 -73.928604 41.288430 -73.928358 41.287421 -73.928201
41.287438 -73.922874 41.288211 -73.922896 41.289221 -73.919785 41.289002 -73.919315
41.288884 -73.918800 41.288867 -73.918487 41.288817 -73.918397 41.288766 -73.917860
41.288800 -73.917300 41.288817 -73.916965 41.288783 -73.916718 41.288682 -73.916360
41.288615 -73.916114 41.288464 -73.915689 41.288346 -73.915487 41.288363 -73.915040
41.288531 -73.914368 41.288716 -73.913697 41.288884 -73.913048 41.289019 -73.912868
41.289557 -73.911481 41.289927 -73.910854 41.292130 -73.913182 41.292147 -73.913338
41.291979 -73.913988 41.291996 -73.914704 41.292651 -73.914749 41.292635 -73.917121
41.293560 -73.917144 41.293560 -73.917994 41.294956 -73.917972 41.292635 -73.917121
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Peekskill Study Area

Pop-Facts: Demographic Snapshot 2011 Report

Polygon 1: PEEKSKILL STUDY AREA, MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Polygon 1 %
Description

Population

3,639        2016 Projection
3,524        2011 Estimate
3,263        2000 Census
2,878        1990 Census

 
3.26%        Growth 2011-2016
8.00%        Growth 2000-2011

13.38%        Growth 1990-2000
 
2011 Est. Pop by Single Race Class 3,524

1,355 38.45        White Alone
1,077 30.56        Black or African American Alone

23 0.65        Amer. Indian and Alaska Native Alone
118 3.35        Asian Alone

0 0.00        Native Hawaiian and Other Pac. Isl. Alone
682 19.35        Some Other Race Alone
270 7.66        Two or More Races

 
2011 Est. Pop Hisp or Latino by Origin 3,524

2,062 58.51        Not Hispanic or Latino
1,462 41.49        Hispanic or Latino:

72 4.92            Mexican
397 27.15            Puerto Rican

11 0.75            Cuban
983 67.24            All Other Hispanic or Latino

 
2011 Est. Hisp or Latino by Single Race Class 1,462

596 40.77        White Alone
50 3.42        Black or African American Alone
17 1.16        American Indian and Alaska Native Alone

3 0.21        Asian Alone
0 0.00        Native Hawaiian and Other Pacific Islander Alone

673 46.03        Some Other Race Alone
123 8.41        Two or More Races
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Polygon 1: PEEKSKILL STUDY AREA, MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Polygon 1 %
Description

2011 Est. Pop. Asian Alone Race by Cat 118

31 26.27        Chinese, except Taiwanese
15 12.71        Filipino

1 0.85        Japanese
40 33.90        Asian Indian

7 5.93        Korean
15 12.71        Vietnamese

0 0.00        Cambodian
0 0.00        Hmong
1 0.85        Laotian
0 0.00        Thai
7 5.93        All Other Asian Races Including 2+ Category

 
2011 Est. Population by Ancestry 3,524

22 0.62        Pop, Arab
2 0.06        Pop, Czech
2 0.06        Pop, Danish

13 0.37        Pop, Dutch
61 1.73        Pop, English
18 0.51        Pop, French (except Basque)

5 0.14        Pop, French Canadian
92 2.61        Pop, German

6 0.17        Pop, Greek
16 0.45        Pop, Hungarian

294 8.34        Pop, Irish
284 8.06        Pop, Italian

0 0.00        Pop, Lithuanian
126 3.58        Pop, United States or American

7 0.20        Pop, Norwegian
44 1.25        Pop, Polish
10 0.28        Pop, Portuguese

9 0.26        Pop, Russian
6 0.17        Pop, Scottish
5 0.14        Pop, Scotch-Irish
6 0.17        Pop, Slovak

35 0.99        Pop, Subsaharan African
6 0.17        Pop, Swedish
0 0.00        Pop, Swiss
5 0.14        Pop, Ukrainian
3 0.09        Pop, Welsh

149 4.23        Pop, West Indian (exc Hisp groups)
2,142 60.78        Pop, Other ancestries
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Peekskill Study Area
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Polygon 1: PEEKSKILL STUDY AREA, MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Polygon 1 %
Description

2011 Est. Population by Ancestry

154 4.37        Pop, Ancestry Unclassified
 
2011 Est. Pop Age 5+ by Language Spoken At Home 3,276

1,874 57.20        Speak Only English at Home
7 0.21        Speak Asian/Pac. Isl. Lang. at Home

126 3.85        Speak IndoEuropean Language at Home
1,232 37.61        Speak Spanish at Home

37 1.13        Speak Other Language at Home
 
2011 Est. Population by Sex 3,524

1,777 50.43        Male
1,747 49.57        Female

 
2011 Est. Population by Age 3,524

248 7.04        Age 0 - 4
253 7.18        Age 5 - 9
248 7.04        Age 10 - 14
138 3.92        Age 15 - 17
123 3.49        Age 18 - 20
150 4.26        Age 21 - 24
478 13.56        Age 25 - 34
587 16.66        Age 35 - 44
509 14.44        Age 45 - 54
343 9.73        Age 55 - 64
212 6.02        Age 65 - 74
167 4.74        Age 75 - 84

69 1.96        Age 85 and over
 

2,733 77.55        Age 16 and over
2,637 74.83        Age 18 and over
2,514 71.34        Age 21 and over

448 12.71        Age 65 and over
 
2011 Est. Median Age 37.13

 
2011 Est. Average Age 37.40
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Peekskill Study Area
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Polygon 1: PEEKSKILL STUDY AREA, MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Polygon 1 %
Description

2011 Est. Male Population by Age 1,777

127 7.15        Age 0 - 4
128 7.20        Age 5 - 9
141 7.93        Age 10 - 14

65 3.66        Age 15 - 17
65 3.66        Age 18 - 20
75 4.22        Age 21 - 24

249 14.01        Age 25 - 34
302 16.99        Age 35 - 44
266 14.97        Age 45 - 54
183 10.30        Age 55 - 64

98 5.51        Age 65 - 74
61 3.43        Age 75 - 84
16 0.90        Age 85 and over

 
2011 Est. Median Age, Male 36.27

 
2011 Est. Average Age, Male 36.10

 
2011 Est. Female Population by Age 1,747

121 6.93        Age 0 - 4
125 7.16        Age 5 - 9
106 6.07        Age 10 - 14

73 4.18        Age 15 - 17
58 3.32        Age 18 - 20
75 4.29        Age 21 - 24

228 13.05        Age 25 - 34
286 16.37        Age 35 - 44
242 13.85        Age 45 - 54
160 9.16        Age 55 - 64
114 6.53        Age 65 - 74
107 6.12        Age 75 - 84

52 2.98        Age 85 and over
 
2011 Est. Median Age, Female 38.07

 
2011 Est. Average Age, Female 38.80
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Peekskill Study Area

Pop-Facts: Demographic Snapshot 2011 Report

Polygon 1: PEEKSKILL STUDY AREA, MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Polygon 1 %
Description

2011 Est. Pop Age 15+ by Marital Status 2,775

1,030 37.12        Total, Never Married
580 20.90            Males, Never Married
449 16.18            Females, Never Married
742 26.74        Married, Spouse present
421 15.17        Married, Spouse absent
271 9.77        Widowed

43 1.55            Males Widowed
228 8.22            Females Widowed
311 11.21        Divorced
123 4.43            Males Divorced
188 6.77            Females Divorced

 
2011 Est. Pop. Age 25+ by Edu. Attainment 2,364

398 16.84        Less than 9th grade
348 14.72        Some High School, no diploma
726 30.71        High School Graduate (or GED)
373 15.78        Some College, no degree
123 5.20        Associate Degree
224 9.48        Bachelor's Degree
112 4.74        Master's Degree

34 1.44        Professional School Degree
27 1.14        Doctorate Degree

 
2011 Est Pop Age 25+ by Edu. Attain, Hisp. or Lat 916

356 38.86        Less than 9th grade
170 18.56        Some High School, no diploma
238 25.98        High School Graduate (or GED)

62 6.77        Some College, no degree
25 2.73        Associate Degree
57 6.22        Bachelor's Degree

8 0.87        Graduate or Professional Degree
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Peekskill Study Area

Pop-Facts: Demographic Snapshot 2011 Report

Polygon 1: PEEKSKILL STUDY AREA, MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Polygon 1 %
Description

Households

1,490        2016 Projection
1,456        2011 Estimate
1,376        2000 Census
1,228        1990 Census

 
2.34%        Growth 2011-2016
5.81%        Growth 2000-2011

12.05%        Growth 1990-2000
 
2011 Est. Households by Household Type 1,456

713 48.97        Family Households
743 51.03        Nonfamily Households

 
2011 Est. Group Quarters Population 22

 
2011 HHs by Ethnicity, Hispanic/Latino 31.18454

 
2011 Est. HHs by HH Income 1,456

360 24.73        Income Less than $15,000
265 18.20        Income $15,000 - $24,999
175 12.02        Income $25,000 - $34,999
207 14.22        Income $35,000 - $49,999
191 13.12        Income $50,000 - $74,999
110 7.55        Income $75,000 - $99,999

66 4.53        Income $100,000 - $124,999
40 2.75        Income $125,000 - $149,999
21 1.44        Income $150,000 - $199,999
21 1.44        Income $200,000 - $499,999

1 0.07        Income $500,000 and more
 
2011 Est. Average Household Income $45,889

 
2011 Est. Median Household Income $30,908

 
2011 Est. Per Capita Income $19,248
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Polygon 1: PEEKSKILL STUDY AREA, MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Polygon 1 %
Description

2011 Median HH Inc by Single Race Class. or Ethn

29,673        White Alone
31,810        Black or African American Alone
14,999        American Indian and Alaska Native Alone
28,571        Asian Alone
20,000        Native Hawaiian and Other Pacific Islander Alone
37,998        Some Other Race Alone
27,498        Two or More Races

 
30,659        Hispanic or Latino
30,991        Not Hispanic or Latino

 
2011 Est. Family HH Type, Presence Own Children 713

157 22.02        Married-Couple Family, own children
194 27.21        Married-Couple Family, no own children

31 4.35        Male Householder, own children
51 7.15        Male Householder, no own children

201 28.19        Female Householder, own children
80 11.22        Female Householder, no own children

 
2011 Est. Households by Household Size 1,456

629 43.20        1-person household
319 21.91        2-person household
180 12.36        3-person household
147 10.10        4-person household

88 6.04        5-person household
49 3.37        6-person household
44 3.02        7 or more person household

 
2011 Est. Average Household Size 2.41
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Polygon 1: PEEKSKILL STUDY AREA, MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Polygon 1 %
Description

2011 Est. Households by Presence of People 1,456

430 29.53Households with 1 or more People under Age 18:
168 39.07        Married-Couple Family

40 9.30        Other Family, Male Householder
217 50.47        Other Family, Female Householder

4 0.93        Nonfamily, Male Householder
0 0.00        Nonfamily, Female Householder

 
1,026 70.47Households no People under Age 18:

177 17.25        Married-Couple Family
40 3.90        Other Family, Male Householder
58 5.65        Other Family, Female Householder

327 31.87        Nonfamily, Male Householder
424 41.33        Nonfamily, Female Householder

 
2011 Est. Households by Number of Vehicles 1,456

537 36.88        No Vehicles
558 38.32        1 Vehicle
275 18.89        2 Vehicles

47 3.23        3 Vehicles
19 1.30        4 Vehicles
20 1.37        5 or more Vehicles

 
2011 Est. Average Number of Vehicles 0.99

 
Family Households

730        2016 Projection
713        2011 Estimate
671        2000 Census
668        1990 Census

 
2.38%        Growth 2011-2016
6.26%        Growth 2000-2011
0.45%        Growth 1990-2000

 
2011 Est. Families by Poverty Status 713

575 80.65        2011 Families at or Above Poverty
332 46.56        2011 Families at or Above Poverty with Children

 
139 19.50        2011 Families Below Poverty
114 15.99        2011 Families Below Poverty with Children
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Polygon 1: PEEKSKILL STUDY AREA, MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Polygon 1 %
Description

2011 Est. Pop Age 16+ by Employment Status 2,733

0 0.00        In Armed Forces
1,539 56.31        Civilian - Employed

328 12.00        Civilian - Unemployed
865 31.65        Not in Labor Force

 
2011 Est. Civ Employed Pop 16+ Class of Worker 1,561

1,180 75.59        For-Profit Private Workers
115 7.37        Non-Profit Private Workers
145 9.29        Local Government Workers

48 3.07        State Government Workers
27 1.73        Federal Government Workers
69 4.42        Self-Emp Workers

3 0.19        Unpaid Family Workers
 
2011 Est. Civ Employed Pop 16+ by Occupation 1,561

9 0.58        Architect/Engineer
16 1.02        Arts/Entertain/Sports

174 11.15        Building Grounds Maint
32 2.05        Business/Financial Ops
34 2.18        Community/Soc Svcs
18 1.15        Computer/Mathematical

241 15.44        Construction/Extraction
79 5.06        Edu/Training/Library

7 0.45        Farm/Fish/Forestry
91 5.83        Food Prep/Serving
61 3.91        Health Practitioner/Tec
73 4.68        Healthcare Support
41 2.63        Maintenance Repair

4 0.26        Legal
16 1.02        Life/Phys/Soc Science
50 3.20        Management

194 12.43        Office/Admin Support
80 5.12        Production
29 1.86        Protective Svcs

111 7.11        Sales/Related
55 3.52        Personal Care/Svc

145 9.29        Transportation/Moving
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Polygon 1: PEEKSKILL STUDY AREA, MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Polygon 1 %
Description

2011 Est. Pop 16+ by Occupation Classification 1,561

507 32.48        Blue Collar
625 40.04        White Collar
429 27.48        Service and Farm

 
2011 Est. Workers Age 16+, Transp. To Work 1,508

763 50.60        Drove Alone
201 13.33        Car Pooled
227 15.05        Public Transportation
244 16.18        Walked

17 1.13        Bicycle
35 2.32        Other Means
22 1.46        Worked at Home

 
2011 Est. Workers Age 16+ by Travel Time to Work *

471        Less than 15 Minutes
434        15 - 29 Minutes
322        30 - 44 Minutes
107        45 - 59 Minutes
157        60 or more Minutes

 
2011 Est. Avg Travel Time to Work in Minutes 29.08

 
2011 Est. Tenure of Occupied Housing Units 1,456

279 19.16        Owner Occupied
1,177 80.84        Renter Occupied

 
2011 Owner Occ. HUs: Avg. Length of Residence 9

 
2011 Renter Occ. HUs: Avg. Length of Residence 8
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Polygon 1: PEEKSKILL STUDY AREA, MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Polygon 1 %
Description

2011 Est. All Owner-Occupied Housing Values 279

0 0.00        Value Less than $20,000
0 0.00        Value $20,000 - $39,999
3 1.08        Value $40,000 - $59,999
6 2.15        Value $60,000 - $79,999
6 2.15        Value $80,000 - $99,999

24 8.60        Value $100,000 - $149,999
50 17.92        Value $150,000 - $199,999
68 24.37        Value $200,000 - $299,999
68 24.37        Value $300,000 - $399,999
24 8.60        Value $400,000 - $499,999
21 7.53        Value $500,000 - $749,999

8 2.87        Value $750,000 - $999,999
0 0.00        Value $1,000,000 or more

 
2011 Est. Median All Owner-Occupied Housing Value $273,541

 
2011 Est. Housing Units by Units in Structure 1,536

31 2.02        1 Unit Attached
175 11.39        1 Unit Detached
208 13.54        2 Units
185 12.04        3 or 4 Units
162 10.55        5 to 19 Units
166 10.81        20 to 49 Units
610 39.71        50 or More Units

0 0.00        Mobile Home or Trailer
0 0.00        Boat, RV, Van, etc.

 
2011 Est. Housing Units by Year Structure Built 1,536

91 5.92        Housing Unit Built 2000 or later
94 6.12        Housing Unit Built 1990 to 1999
76 4.95        Housing Unit Built 1980 to 1989

312 20.31        Housing Unit Built 1970 to 1979
343 22.33        Housing Unit Built 1960 to 1969
140 9.11        Housing Unit Built 1950 to 1959

94 6.12        Housing Unit Built 1940 to 1949
386 25.13        Housing Unit Built 1939 or Earlier

2011 Est. Median Year Structure Built ** 1964

  *This row intentionally left blank. No total category data is available.
**1939 will appear when at least half of the Housing Units in this reports area were built in 1939 or earlier.
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Appendix: Area Listing

Polygon Points:

MAIN ST AT N DIVISION ST, PEEKSKILL, NY  10566
Block GroupType: Polygon 1 Reporting Detail: Aggregate Reporting Level:

PEEKSKILL STUDY AREAArea Name:

41.294956 -73.919382 41.294232 -73.920322 41.294165 -73.92034541.294956 -73.917972
41.293206 -73.919606 41.292786 -73.919807 41.292635 -73.92235941.294047 -73.919405
41.292315 -73.923546 41.292214 -73.924754 41.290583 -73.92929841.292399 -73.922337
41.289254 -73.928604 41.288430 -73.928358 41.287421 -73.92820141.289876 -73.928806
41.288211 -73.922896 41.289221 -73.919785 41.289002 -73.91931541.287438 -73.922874
41.288867 -73.918487 41.288817 -73.918397 41.288766 -73.91786041.288884 -73.918800
41.288817 -73.916965 41.288783 -73.916718 41.288682 -73.91636041.288800 -73.917300
41.288464 -73.915689 41.288346 -73.915487 41.288363 -73.91504041.288615 -73.916114
41.288716 -73.913697 41.288884 -73.913048 41.289019 -73.91286841.288531 -73.914368
41.289927 -73.910854 41.292130 -73.913182 41.292147 -73.91333841.289557 -73.911481
41.291996 -73.914704 41.292651 -73.914749 41.292635 -73.91712141.291979 -73.913988
41.293560 -73.917994 41.294956 -73.917972 41.292635 -73.91712141.293560 -73.917144
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Peekskill Study Area

Business-Facts: WorkPlace and Employment Summary 2011

Polygon 1: PEEKSKILL STUDY AREA,  Total

Per Establishment
Employees

Establishment
Total

Employees
Total

Business Description

Industries (All) 488 3,266 7
        Industries (Private Sector) 414 2,632 6
        Industries (Government and Non-Profit)* 74 634 9
 
Agriculture (All) 5 54 11
 
Mining (All) 0 0 0
 
Construction (All) 35 556 16
 
Manufacturing (All) 11 48 4
 
Transportation, Communications/Public Utilities 20 452 23
 
Wholesale Trade (All) 24 90 4
 
Retail (All Retail) 103 523 5
        Building Matls and Garden Supply 4 14 4
        General Merchandise Stores 5 14 3
        Food Stores 11 53 5
        Auto Dealers and Gas Stations 6 94 16
        Apparel and Accessory Stores 4 10 3
        Home Furniture, Furnishings and Equipment 7 20 3
        Eating and Drinking Places 37 205 6
        Miscellaneous Retail Stores 29 113 4
 
Finance (All) 35 205 6
        Bank, Savings and Lending Institutions 5 41 8
        Security and Commodity Brokers 4 37 9
        Insurance Carriers and Agencies 7 17 2
        Real Estate 19 110 6
        Trusts, Holdings and Other Investments 0 0 0
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Peekskill Study Area

Business-Facts: WorkPlace and Employment Summary 2011

Polygon 1: PEEKSKILL STUDY AREA,  Total

Per Establishment
Employees

Establishment
Total

Employees
Total

Business Description

Service (All) 219 1,005 5
        Hotel and Other Lodging 1 15 15
        Personal Services 61 150 3
        Business Services 36 131 4
        Motion Picture and Amusement 12 41 3
        Health Services 23 234 10
        Legal Services 20 55 3
        Educational Services 9 85 9
        Social Services 11 126 12
        Misc, Membership Orgs and Nonclassified 46 168 4
 
Public Administration (All) 36 333 9
 
            CY Population 3,524
            CY Residential Pop per Business 7
            CY Households 1,456
            CY HHs per Businesses 3

Prepared from Claritas Business-Facts which includes data from infoUSA.

* Industries (Government & Non-Profit), or the Public Sector, includes Public Administration , Museums, Educational, and Social 
Services. All the rest of the Industries are the Private Sector.
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Peekskill Study Area

Business-Facts: WorkPlace and Employment Summary 2011

Appendix: Area Listing

Polygon Points:

MAIN ST AT N DIVISION ST, PEEKSKILL, NY  10566
Block GroupType: Polygon 1 Reporting Detail: Aggregate Reporting Level:

PEEKSKILL STUDY AREAArea Name:

41.294956 -73.919382 41.294232 -73.920322 41.294165 -73.92034541.294956 -73.917972
41.293206 -73.919606 41.292786 -73.919807 41.292635 -73.92235941.294047 -73.919405
41.292315 -73.923546 41.292214 -73.924754 41.290583 -73.92929841.292399 -73.922337
41.289254 -73.928604 41.288430 -73.928358 41.287421 -73.92820141.289876 -73.928806
41.288211 -73.922896 41.289221 -73.919785 41.289002 -73.91931541.287438 -73.922874
41.288867 -73.918487 41.288817 -73.918397 41.288766 -73.91786041.288884 -73.918800
41.288817 -73.916965 41.288783 -73.916718 41.288682 -73.91636041.288800 -73.917300
41.288464 -73.915689 41.288346 -73.915487 41.288363 -73.91504041.288615 -73.916114
41.288716 -73.913697 41.288884 -73.913048 41.289019 -73.91286841.288531 -73.914368
41.289927 -73.910854 41.292130 -73.913182 41.292147 -73.91333841.289557 -73.911481
41.291996 -73.914704 41.292651 -73.914749 41.292635 -73.91712141.291979 -73.913988
41.293560 -73.917994 41.294956 -73.917972 41.292635 -73.91712141.293560 -73.917144
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Peekskill Study Area

RMP Opportunity Gap - Retail Stores 

Polygon 1: PEEKSKILL STUDY AREA,  Total

2011 Supply2011 Demand
Retail Stores Gap/Surplus(Retail Sales)

Opportunity 
(Consumer Expenditures)

(12,455,783)Total Retail Sales Incl Eating and Drinking Places 40,752,895 53,208,678
 

(13,888,199)Motor Vehicle and Parts Dealers-441 5,547,050 19,435,249
(13,429,601)        Automotive Dealers-4411 5,041,352 18,470,953

(518,717)        Other Motor Vehicle Dealers-4412 66,111 584,828
60,118        Automotive Parts/Accsrs, Tire Stores-4413 439,586 379,468

 
469,142Furniture and Home Furnishings Stores-442 725,205 256,063
397,503        Furniture Stores-4421 397,503 0

71,639        Home Furnishing Stores-4422 327,702 256,063
 

(1,101,269)Electronics and Appliance Stores-443 864,661 1,965,930
(1,337,139)        Appliances, TVs, Electronics Stores-44311 628,791 1,965,930

(628,489)            Household Appliances Stores-443111 133,389 761,878
(708,650)            Radio, Television, Electronics Stores-443112 495,402 1,204,052

199,590        Computer and Software Stores-44312 199,590 0
36,281        Camera and Photographic Equipment Stores-44313 36,281 0

 
788,713Building Material, Garden Equip Stores -444 2,970,882 2,182,169
513,726        Building Material and Supply Dealers-4441 2,695,895 2,182,169

1,142,938            Home Centers-44411 1,142,938 0
51,811            Paint and Wallpaper Stores-44412 60,210 8,399

199,431            Hardware Stores-44413 299,623 100,192
(880,454)            Other Building Materials Dealers-44419 1,193,124 2,073,578
(298,237)               Building Materials, Lumberyards-444191 512,533 810,770

274,987        Lawn, Garden Equipment, Supplies Stores-4442 274,987 0
11,026            Outdoor Power Equipment Stores-44421 11,026 0

263,961            Nursery and Garden Centers-44422 263,961 0
 

(293,248)Food and Beverage Stores-445 6,387,399 6,680,647
(150,473)        Grocery Stores-4451 5,843,526 5,993,999

(59,022)            Supermarkets, Grocery (Ex Conv) Stores-44511 5,561,417 5,620,439
(91,451)            Convenience Stores-44512 282,109 373,560

(181,821)        Specialty Food Stores-4452 189,187 371,008
39,045        Beer, Wine and Liquor Stores-4453 354,686 315,641

 
(2,484,547)Health and Personal Care Stores-446 2,398,188 4,882,735
(2,820,512)        Pharmancies and Drug Stores-44611 2,062,223 4,882,735

84,967        Cosmetics, Beauty Supplies, Perfume Stores-44612 84,967 0
94,690        Optical Goods Stores-44613 94,690 0

156,308        Other Health and Personal Care Stores-44619 156,308 0
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Peekskill Study Area

RMP Opportunity Gap - Retail Stores 

Polygon 1: PEEKSKILL STUDY AREA,  Total

2011 Supply2011 Demand
Retail Stores Gap/Surplus(Retail Sales)

Opportunity 
(Consumer Expenditures)

2,241,854Gasoline Stations-447 4,133,356 1,891,502
3,124,234        Gasoline Stations With Conv Stores-44711 3,124,234 0
(882,380)        Other Gasoline Stations-44719 1,009,122 1,891,502

 
(197,165)Clothing and Clothing Accessories Stores-448 2,166,962 2,364,127
(226,319)        Clothing Stores-4481 1,562,301 1,788,620

(1,431,358)            Men's Clothing Stores-44811 107,058 1,538,416
372,902            Women's Clothing Stores-44812 372,902 0

99,136            Childrens, Infants Clothing Stores-44813 99,136 0
727,114            Family Clothing Stores-44814 847,356 120,242

35,351            Clothing Accessories Stores-44815 35,351 0
(29,464)            Other Clothing Stores-44819 100,498 129,962
329,382        Shoe Stores-4482 329,382 0

(300,228)        Jewelry, Luggage, Leather Goods Stores-4483 275,279 575,507
(322,234)            Jewelry Stores-44831 253,273 575,507

22,006            Luggage and Leather Goods Stores-44832 22,006 0
 

(1,499,886)Sporting Goods, Hobby, Book, Music Stores-451 709,691 2,209,577
(1,409,446)        Sportng Goods, Hobby, Musical Inst Stores-4511 502,638 1,912,084

116,376            Sporting Goods Stores-45111 252,805 136,429
(587,282)            Hobby, Toys and Games Stores-45112 178,337 765,619
(200,612)            Sew/Needlework/Piece Goods Stores-45113 25,291 225,903
(737,929)            Musical Instrument and Supplies Stores-45114 46,204 784,133

(90,439)        Book, Periodical and Music Stores-4512 207,053 297,492
129,531            Book Stores and News Dealers-45121 136,452 6,921
120,584               Book Stores-451211 127,505 6,921

8,947               News Dealers and Newsstands-451212 8,947 0
(219,970)            Prerecorded Tapes, CDs, Record Stores-45122 70,602 290,572

 
3,618,097General Merchandise Stores-452 5,977,254 2,359,157
1,762,850        Department Stores Excl Leased Depts-4521 2,865,116 1,102,266
1,855,247        Other General Merchandise Stores-4529 3,112,138 1,256,891

(1,245,405)Miscellaneous Store Retailers-453 1,020,648 2,266,053
(63,606)        Florists-4531 65,165 128,771

(941,266)        Office Supplies, Stationery, Gift Stores-4532 401,765 1,343,031
(1,049,267)            Office Supplies and Stationery Stores-45321 222,453 1,271,720

108,003            Gift, Novelty and Souvenir Stores-45322 179,313 71,310
(307,310)        Used Merchandise Stores-4533 91,270 398,580

66,776        Other Miscellaneous Store Retailers-4539 462,447 395,671
3,124,135Non-Store Retailers-454 3,124,135 0

(1,988,006)Foodservice and Drinking Places-722 4,727,464 6,715,470
(641,150)        Full-Service Restaurants-7221 2,121,179 2,762,329
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Peekskill Study Area

RMP Opportunity Gap - Retail Stores 

Polygon 1: PEEKSKILL STUDY AREA,  Total

2011 Supply2011 Demand
Retail Stores Gap/Surplus(Retail Sales)

Opportunity 
(Consumer Expenditures)

(1,821,739)        Limited-Service Eating Places-7222 2,008,917 3,830,656
390,599        Special Foodservices-7223 390,599 0

84,285        Drinking Places -Alcoholic Beverages-7224 206,770 122,485
 

347,655GAFO * 10,845,539 10,497,884
3,618,097        General Merchandise Stores-452 5,977,254 2,359,157
(197,165)        Clothing and Clothing Accessories Stores-448 2,166,962 2,364,127

469,142        Furniture and Home Furnishings Stores-442 725,205 256,063
(1,101,269)        Electronics and Appliance Stores-443 864,661 1,965,930
(1,499,886)        Sporting Goods, Hobby, Book, Music Stores-451 709,691 2,209,577

(941,266)        Office Supplies, Stationery, Gift Stores-4532 401,765 1,343,031
 

both supply and demand estimates. 

specified reporting geography. When the demand is greater than (less than) the supply, there is an opportunity gap (surplus) 
for that retail outlet. For example, a positive value signifies an opportunity gap, while a negative value signifies a surplus.

Survey (CE Survey), which is fielded by the U.S. Bureau of Labor Statistics (BLS). The supply data is derived from the Census
of Retail Trade (CRT), which is made available by the U.S. Census.Additional data sources are incorporated to create 

The difference between demand and supply represents the opportunity gap or surplus available for each retail outlet in the 

Claritas' RMP data is derived from two major sources of information. The demand data is derived from the Consumer Expenditure

* GAFO (General merchandise, Apparel, Furniture and Other) represents sales at stores that sell merchandise normally sold in 
department stores. This category is not included in Total Retail Sales Including Eating and Drinking Places.
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Peekskill Study Area

RMP Opportunity Gap - Retail Stores 

Appendix: Area Listing

Polygon Points:

MAIN ST AT N DIVISION ST, PEEKSKILL, NY  10566
Block GroupType: Polygon 1 Reporting Detail: Aggregate Reporting Level:

PEEKSKILL STUDY AREAArea Name:

41.294956 -73.919382 41.294232 -73.920322 41.294165 -73.92034541.294956 -73.917972
41.293206 -73.919606 41.292786 -73.919807 41.292635 -73.92235941.294047 -73.919405
41.292315 -73.923546 41.292214 -73.924754 41.290583 -73.92929841.292399 -73.922337
41.289254 -73.928604 41.288430 -73.928358 41.287421 -73.92820141.289876 -73.928806
41.288211 -73.922896 41.289221 -73.919785 41.289002 -73.91931541.287438 -73.922874
41.288867 -73.918487 41.288817 -73.918397 41.288766 -73.91786041.288884 -73.918800
41.288817 -73.916965 41.288783 -73.916718 41.288682 -73.91636041.288800 -73.917300
41.288464 -73.915689 41.288346 -73.915487 41.288363 -73.91504041.288615 -73.916114
41.288716 -73.913697 41.288884 -73.913048 41.289019 -73.91286841.288531 -73.914368
41.289927 -73.910854 41.292130 -73.913182 41.292147 -73.91333841.289557 -73.911481
41.291996 -73.914704 41.292651 -73.914749 41.292635 -73.91712141.291979 -73.913988
41.293560 -73.917994 41.294956 -73.917972 41.292635 -73.91712141.293560 -73.917144
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Peekskill Study Area

Business-Facts: Retail SIC Summary 2011

Polygon 1: PEEKSKILL STUDY AREA,  Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

All RetailingRET 4103 523 72.3
  
Building Materials, Garden Supply and Mobile Homes52 04 14 2.1
Lumber and Other Building Materials521 01 8 1.0
Paint, Glass and Wallpaper523 02 3 .6
Hardware Stores525 01 3 .5
Retail Nurseries and Garden526 00 0 0
Mobile Home Dealers527 00 0 0
  
General Merchandise Stores53 05 14 1.2
Department Stores531 02 8 .9
  
Food Stores54 111 53 8.0
Grocery Stores541 17 42 7.4
Meat and Fish Markets542 00 0 0
Fruit and Vegetable Markets543 01 1 .2
Candy, Nut and Confection Store544 01 4 .2
Dairy Products Stores545 00 0 0
Retail Bakeries546 01 4 .1
Miscellaneous Food Stores549 01 2 .1
  
Automobile Dealers and Gas Service Stations55 26 94 34.6
New and Used Car Dealers551 22 76 30.7
Used Car Dealers552 00 0 0
Auto and Home Supply Stores553 01 6 1.1
Gasoline Service Stations554 02 6 1.1
Boat Dealers555 00 0 0
Recreational Vehicle Dealer556 01 6 1.7
Motorcycle Dealers557 00 0 0
Automotive Dealers, NEC559 00 0 0
  
Apparel and Accessory Stores56 04 10 .6
Mens and Boys Clothing Stores561 00 0 0
Womens Clothing Stores562 00 0 0
Womens Accessory and Specialty Stores563 00 0 0
Childrens and Infants Wear564 00 0 0
Family Clothing Stores565 03 7 .4
Shoe Stores566 00 0 0
Miscellaneous Apparel and Accessory Stores569 01 3 .2
  
Home Furniture,Furnishings and Equipment57 07 20 3.2
Home Furniture and Furnishing571 00 0 0
Furniture and Kitchen Design Stores5712 00 0 0
Floor Covering Stores5713 00 0 0
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Peekskill Study Area

Business-Facts: Retail SIC Summary 2011

Polygon 1: PEEKSKILL STUDY AREA,  Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

Miscellaneous Home Furnishing Stores5719 00 0 0
Household Appliance Stores572 01 4 .7
Radio, TV and Computer Store573 06 16 2.5
Radio, TV, Electronic Stores5731 04 11 1.7
Computer Hardware and Software Stores5734 00 0 0
Music, Video CD's and Tape Stores5735 01 3 .5
  
Eating and Drinking Places58 037 205 9.8
Eating Places5812 036 201 9.6
Drinking Places5813 01 4 .2
  
Miscellaneous Retail59 129 113 12.8
Drug Stores and Proprietary591 04 25 3.2
Liquor Stores592 02 3 .3
Used Merchandise Stores593 05 14 .9
Antique Stores5932A 01 1 .1
Miscellaneous Shopping Goods Stores594 112 58 6.4
Sporting Goods, Bicycle and Gun Stores5941 00 0 0
Book Stores5942 02 12 .6
Stationery Stores5943 13 24 4.4
Jewelry Stores5944 03 8 .5
Hobby, Toy and Game Shops5945 01 9 .6
Camera and Photography Supply Stores5946 00 0 0
Gift, Novelty and Souvenir Shops5947 01 2 .1
Luggage and Leather Goods Stores5948 00 0 0
Sewing, Needlework and Craft Stores5949 02 3 .2
NonStore Retailers596 00 0 0
Catalog and Mail Order Houses5961 00 0 0
Fuel and Ice Dealers598 00 0 0
Retail Stores, NEC599 06 13 2.0
Florists5992 02 3 .2
Tobacco Stores and Stands5993 00 0 0
News Dealers and Newsstands5994 00 0 0
Optical Goods Stores5995 00 0 0
Miscellaneous Retail Stores NEC5999 04 10 1.8
Pet Shops5999M 01 3 .5

Prepared from Claritas Business-Facts which includes data from infoUSA.
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Peekskill Study Area

Business-Facts: Retail SIC Summary 2011

Appendix: Area Listing

Polygon Points:

MAIN ST AT N DIVISION ST, PEEKSKILL, NY  10566
Block GroupType: Polygon 1 Reporting Detail: Aggregate Reporting Level:

PEEKSKILL STUDY AREAArea Name:

41.294956 -73.919382 41.294232 -73.920322 41.294165 -73.92034541.294956 -73.917972
41.293206 -73.919606 41.292786 -73.919807 41.292635 -73.92235941.294047 -73.919405
41.292315 -73.923546 41.292214 -73.924754 41.290583 -73.92929841.292399 -73.922337
41.289254 -73.928604 41.288430 -73.928358 41.287421 -73.92820141.289876 -73.928806
41.288211 -73.922896 41.289221 -73.919785 41.289002 -73.91931541.287438 -73.922874
41.288867 -73.918487 41.288817 -73.918397 41.288766 -73.91786041.288884 -73.918800
41.288817 -73.916965 41.288783 -73.916718 41.288682 -73.91636041.288800 -73.917300
41.288464 -73.915689 41.288346 -73.915487 41.288363 -73.91504041.288615 -73.916114
41.288716 -73.913697 41.288884 -73.913048 41.289019 -73.91286841.288531 -73.914368
41.289927 -73.910854 41.292130 -73.913182 41.292147 -73.91333841.289557 -73.911481
41.291996 -73.914704 41.292651 -73.914749 41.292635 -73.91712141.291979 -73.913988
41.293560 -73.917994 41.294956 -73.917972 41.292635 -73.91712141.293560 -73.917144
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Peekskill Study Area

Business-Facts: Service SIC Summary 2011

Polygon 1: PEEKSKILL STUDY AREA,  Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

Hotels and Other Lodging Places70 01 15 .6
Hotels and Motels701 01 15 .6
  
Personal Services72 042 100 5.3
Laundry, Cleaning, Garment Service721 04 10 .4
Coin-Operated Laundry and Cleaning7215 01 2 .1
Photographic and Portrait Studios722 01 2 .1
Beauty Shops723 021 53 2.3
Barber Shops724 06 12 .6
Shoe Repair and Shoeshine725 00 0 0
Funeral Service and Crematory726 00 0 0
Miscellaneous Personal Services729 010 23 1.9
Tax Return Preparation and Filing7291 04 11 .7
  
Business Services73 126 93 11.3
Advertising731 03 11 1.3
Credit Reporting and Collect732 00 0 0
Mail, Clerical, Graphic Design Services733 04 6 .7
Photocopy and Duplicating Services7334 01 2 .1
Services to Buildings734 15 33 1.2
Disinfect and Pest Control Services7342 13 27 1.0
Building Maintenance Services NEC7349 02 6 .2
Miscellaneous Equipment Rental and Leasing735 01 4 .7
Employment Agencies and Contractors736 01 7 1.5
Employment Agencies7361 01 7 1.5
Temporary Employment Service7363 00 0 0
Computer and Data Processing Services737 04 9 1.1
Miscellaneous Business Services738 08 23 4.8
Security Systems Services7382 01 4 .3
Photofinishing Laboratories7384 00 0 0
Business Services NEC7389 07 19 4.5
Telephone Answering Services7389N 02 8 1.9
  
  
Automobile Repair Services and Parking75 07 21 1.4
Automobile, RV and Moving Truck Rentals751 01 2 .4
Passenger Car Rental7514 00 0 0
Automobile Parking752 00 0 0
Automotive Repair Shops753 06 19 1.0
Automobile Exhaust Sys Repair Shops7533 00 0 0
Automobile Glass Replacement Shops7536 00 0 0
Automobile Transmission Repair Shops7537 00 0 0
General Automobile Repair Shops7538 04 12 .6
Automobile Service, Except Repair754 00 0 0
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Peekskill Study Area

Business-Facts: Service SIC Summary 2011

Polygon 1: PEEKSKILL STUDY AREA,  Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

Carwashes7542 00 0 0
Miscellaneous Repair Services76 012 29 3.2
Electrical Repair Shops762 02 5 .3
Radio and TV Repair Shops7622 00 0 0
Appliance Repair Shops NEC7629 01 2 .1
Watch, Clock, and Jewelry Repair763 00 0 0
Reupholstery and Furniture Repair764 02 4 .2
Miscellaneous Repair Shops769 08 20 2.7
  
Motion Pictures78 01 4 1.0
Motion Picture Theaters783 00 0 0
Video Tape Rental784 00 0 0
  
Amusement and Recreation Services (Ex. Movies)79 011 37 5.1
Commercial Sports794 00 0 0
Miscellaneous Amusement and Recreational Services799 05 15 1.2
Physical Fitness Facilities7991 00 0 0
Amusement Parks7996 00 0 0

Prepared from Claritas Business-Facts which includes data from infoUSA.
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Peekskill Study Area

Business-Facts: Service SIC Summary 2011

Appendix: Area Listing

Polygon Points:

MAIN ST AT N DIVISION ST, PEEKSKILL, NY  10566
Block GroupType: Polygon 1 Reporting Detail: Aggregate Reporting Level:

PEEKSKILL STUDY AREAArea Name:

41.294956 -73.919382 41.294232 -73.920322 41.294165 -73.92034541.294956 -73.917972
41.293206 -73.919606 41.292786 -73.919807 41.292635 -73.92235941.294047 -73.919405
41.292315 -73.923546 41.292214 -73.924754 41.290583 -73.92929841.292399 -73.922337
41.289254 -73.928604 41.288430 -73.928358 41.287421 -73.92820141.289876 -73.928806
41.288211 -73.922896 41.289221 -73.919785 41.289002 -73.91931541.287438 -73.922874
41.288867 -73.918487 41.288817 -73.918397 41.288766 -73.91786041.288884 -73.918800
41.288817 -73.916965 41.288783 -73.916718 41.288682 -73.91636041.288800 -73.917300
41.288464 -73.915689 41.288346 -73.915487 41.288363 -73.91504041.288615 -73.916114
41.288716 -73.913697 41.288884 -73.913048 41.289019 -73.91286841.288531 -73.914368
41.289927 -73.910854 41.292130 -73.913182 41.292147 -73.91333841.289557 -73.911481
41.291996 -73.914704 41.292651 -73.914749 41.292635 -73.91712141.291979 -73.913988
41.293560 -73.917994 41.294956 -73.917972 41.292635 -73.91712141.293560 -73.917144
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Peekskill Study Area

Business-Facts: HealthCare SIC Summary 2011

Polygon 1: PEEKSKILL STUDY AREA,  Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

Health Services80 423 234 20.0
  
Office of Doctors of Medicine801 126 45 5.5
Office of Dentists802 19 83 5.7
Office of Osteopathic Physicians803 00 0 0
  
Office of Other Health Practioners804 05 23 1.4
Chiropractors Offices and Clinics8041 02 6 .4
Optometrists Offices and Clinics8042 01 9 .5
Podiatrists Offices and Clinics8043 02 8 .5
Other Health Practioners Not Classified8049 00 0 0
  
Nursing and Personal Care Facilities805 00 0 0
Hospitals806 12 35 2.8
Medical and Dental Laboratories807 00 0 0
Home Health Care Services808 11 45 4.3
Specialty Outpatient Facilities8093 00 0 0

Prepared from Claritas Business-Facts which includes data from infoUSA.

practioners, offices, clinics or labs report for more than one category, causing higher counts by sub-category.
The "Total Establishments" for Health Services will not reflect the sum of each of the sub-categories. Some
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Peekskill Study Area

Business-Facts: HealthCare SIC Summary 2011

Appendix: Area Listing

Polygon Points:

MAIN ST AT N DIVISION ST, PEEKSKILL, NY  10566
Block GroupType: Polygon 1 Reporting Detail: Aggregate Reporting Level:

PEEKSKILL STUDY AREAArea Name:

41.294956 -73.919382 41.294232 -73.920322 41.294165 -73.92034541.294956 -73.917972
41.293206 -73.919606 41.292786 -73.919807 41.292635 -73.92235941.294047 -73.919405
41.292315 -73.923546 41.292214 -73.924754 41.290583 -73.92929841.292399 -73.922337
41.289254 -73.928604 41.288430 -73.928358 41.287421 -73.92820141.289876 -73.928806
41.288211 -73.922896 41.289221 -73.919785 41.289002 -73.91931541.287438 -73.922874
41.288867 -73.918487 41.288817 -73.918397 41.288766 -73.91786041.288884 -73.918800
41.288817 -73.916965 41.288783 -73.916718 41.288682 -73.91636041.288800 -73.917300
41.288464 -73.915689 41.288346 -73.915487 41.288363 -73.91504041.288615 -73.916114
41.288716 -73.913697 41.288884 -73.913048 41.289019 -73.91286841.288531 -73.914368
41.289927 -73.910854 41.292130 -73.913182 41.292147 -73.91333841.289557 -73.911481
41.291996 -73.914704 41.292651 -73.914749 41.292635 -73.91712141.291979 -73.913988
41.293560 -73.917994 41.294956 -73.917972 41.292635 -73.91712141.293560 -73.917144
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Area Map

Site: 01
Prepared For: Order #: 970524382

MAIN ST AT N DIVISION ST
PEEKSKILL,NY 10566

Coord: 41.291737, -73.919796
Radius - See Appendix for Details
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Area Map

Site: 01
Prepared For: Order #: 970524382

  Appendix: Area Listing

Radius 1Type:

Area Name:

Radius Definition:

PEEKSKILL, NY 10566 0.00 3.00
41.291737 -73.919796MAIN ST AT N DIVISION ST

Circle/Band:
Center Point:

-

Radius 2Type:

Area Name:

Radius Definition:

PEEKSKILL, NY 10566 0.00 5.00
41.291737 -73.919796MAIN ST AT N DIVISION ST

Circle/Band:
Center Point:

-

Radius 3Type:

Area Name:

Radius Definition:

PEEKSKILL, NY 10566 0.00 10.00
41.291737 -73.919796MAIN ST AT N DIVISION ST

Circle/Band:
Center Point:

-
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Peekskill 3,5,10

Pop-Facts: Demographic Snapshot 2011 Report

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Radius 3Radius 2
0.00 - 10.00 miles0.00 - 5.00 miles0.00 - 3.00 miles

% % %Radius 1Description

Population

251,93577,97545,688        2016 Projection
246,98075,85444,045        2011 Estimate
236,70371,28540,351        2000 Census
219,53165,88936,403        1990 Census

 
2.01%2.80%3.73%        Growth 2011-2016
4.34%6.41%9.15%        Growth 2000-2011
7.82%8.19%10.85%        Growth 1990-2000

 
2011 Est. Pop by Single Race Class 75,854 246,98044,045

189,934 76.9074.1256,22328,631        White Alone 65.00
20,179 8.1712.179,2337,756        Black or African American Alone 17.61

825 0.330.34256163        Amer. Indian and Alaska Native Alone 0.37
9,987 4.043.432,6001,457        Asian Alone 3.31

114 0.050.032419        Native Hawaiian and Other Pac. Isl. Alone 0.04
17,867 7.236.404,8514,049        Some Other Race Alone 9.19

8,074 3.273.522,6671,970        Two or More Races 4.47
 
2011 Est. Pop Hisp or Latino by Origin 75,854 246,98044,045

200,847 81.3282.3262,44033,962        Not Hispanic or Latino 77.11
46,133 18.6817.6813,41410,083        Hispanic or Latino: 22.89

3,283 7.125.10684476            Mexican 4.72
13,910 30.1536.004,8293,365            Puerto Rican 33.37

1,068 2.322.02271153            Cuban 1.52
27,872 60.4256.887,6306,089            All Other Hispanic or Latino 60.39

 
2011 Est. Hisp or Latino by Single Race Class 13,414 46,13310,083

22,662 49.1250.356,7544,625        White Alone 45.87
1,806 3.915.45731528        Black or African American Alone 5.24

388 0.840.8211069        American Indian and Alaska Native Alone 0.68
144 0.310.253319        Asian Alone 0.19

54 0.120.091212        Native Hawaiian and Other Pacific Islander Alone 0.12
17,482 37.8934.904,6813,963        Some Other Race Alone 39.30

3,596 7.798.151,093868        Two or More Races 8.61
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Peekskill 3,5,10

Pop-Facts: Demographic Snapshot 2011 Report

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Radius 3Radius 2
0.00 - 10.00 miles0.00 - 5.00 miles0.00 - 3.00 miles

% % %Radius 1Description

2011 Est. Pop. Asian Alone Race by Cat 2,600 9,9871,457

2,553 25.5626.69694355        Chinese, except Taiwanese 24.37
1,482 14.8414.42375214        Filipino 14.69

260 2.602.737129        Japanese 1.99
3,393 33.9734.23890545        Asian Indian 37.41
1,010 10.118.42219119        Korean 8.17

398 3.994.7312380        Vietnamese 5.49
31 0.310.3597        Cambodian 0.48

7 0.070.0000        Hmong 0.00
2 0.020.0411        Laotian 0.07

82 0.820.62165        Thai 0.34
771 7.727.73201102        All Other Asian Races Including 2+ Category 7.00

 
2011 Est. Population by Ancestry 75,854 246,98044,045

831 0.340.27205133        Pop, Arab 0.30
584 0.240.1814060        Pop, Czech 0.14
263 0.110.118745        Pop, Danish 0.10

1,797 0.730.80605282        Pop, Dutch 0.64
6,913 2.802.652,013893        Pop, English 2.03
2,376 0.961.05794389        Pop, French (except Basque) 0.88

724 0.290.2116084        Pop, French Canadian 0.19
16,673 6.756.364,8242,333        Pop, German 5.30

1,684 0.680.71540261        Pop, Greek 0.59
1,859 0.750.71538233        Pop, Hungarian 0.53

36,103 14.6215.2111,5385,765        Pop, Irish 13.09
47,775 19.3420.0315,1957,553        Pop, Italian 17.15

365 0.150.118433        Pop, Lithuanian 0.07
11,375 4.614.963,7642,274        Pop, United States or American 5.16

1,182 0.480.38290124        Pop, Norwegian 0.28
7,027 2.852.672,0261,006        Pop, Polish 2.28
1,319 0.530.47360264        Pop, Portuguese 0.60
6,251 2.531.711,299522        Pop, Russian 1.19
1,981 0.800.62470178        Pop, Scottish 0.40
1,369 0.550.60457181        Pop, Scotch-Irish 0.41

563 0.230.1914784        Pop, Slovak 0.19
1,254 0.510.45340239        Pop, Subsaharan African 0.54
1,007 0.410.43323174        Pop, Swedish 0.40

320 0.130.118233        Pop, Swiss 0.07
1,396 0.570.54406151        Pop, Ukrainian 0.34

422 0.170.1914351        Pop, Welsh 0.12
5,112 2.072.682,0301,603        Pop, West Indian (exc Hisp groups) 3.64

77,551 31.4031.6123,97717,299        Pop, Other ancestries 39.28
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Peekskill 3,5,10

Pop-Facts: Demographic Snapshot 2011 Report

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Radius 3Radius 2
0.00 - 10.00 miles0.00 - 5.00 miles0.00 - 3.00 miles

% % %Radius 1Description

2011 Est. Population by Ancestry

10,904 4.413.973,0141,797        Pop, Ancestry Unclassified 4.08
 
2011 Est. Pop Age 5+ by Language Spoken At Home 71,007 231,49441,109

176,611 76.2979.0356,11530,979        Speak Only English at Home 75.36
4,432 1.911.441,023588        Speak Asian/Pac. Isl. Lang. at Home 1.43

16,544 7.156.354,5072,407        Speak IndoEuropean Language at Home 5.86
32,337 13.9712.548,9046,832        Speak Spanish at Home 16.62

1,570 0.680.65458302        Speak Other Language at Home 0.73
 
2011 Est. Population by Sex 75,854 246,98044,045

124,153 50.2749.4837,53321,869        Male 49.65
122,827 49.7350.5238,32122,176        Female 50.35

 
2011 Est. Population by Age 75,854 246,98044,045

15,486 6.276.394,8472,936        Age 0 - 4 6.67
16,410 6.646.755,1233,058        Age 5 - 9 6.94
16,648 6.746.875,2113,087        Age 10 - 14 7.01
11,974 4.855.013,7992,127        Age 15 - 17 4.83
10,422 4.223.712,8161,646        Age 18 - 20 3.74
14,398 5.834.733,5852,034        Age 21 - 24 4.62
24,928 10.099.897,4994,780        Age 25 - 34 10.85
32,022 12.9714.0410,6516,706        Age 35 - 44 15.23
42,003 17.0117.2813,1067,435        Age 45 - 54 16.88
30,642 12.4112.309,3285,140        Age 55 - 64 11.67
17,503 7.096.855,1982,793        Age 65 - 74 6.34

9,961 4.034.033,0601,566        Age 75 - 84 3.56
4,584 1.862.151,632736        Age 85 and over 1.67

 
194,429 78.7278.3359,41434,235        Age 16 and over 77.73
186,462 75.5074.9856,87432,836        Age 18 and over 74.55
176,041 71.2871.2754,05831,190        Age 21 and over 70.81

32,048 12.9813.049,8905,095        Age 65 and over 11.57
 
2011 Est. Median Age 39.74 39.1338.51

 
2011 Est. Average Age 38.60 38.4037.70
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Peekskill 3,5,10

Pop-Facts: Demographic Snapshot 2011 Report

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Radius 3Radius 2
0.00 - 10.00 miles0.00 - 5.00 miles0.00 - 3.00 miles

% % %Radius 1Description

2011 Est. Male Population by Age 37,533 124,15321,869

7,901 6.366.552,4591,489        Age 0 - 4 6.81
8,340 6.726.942,6031,557        Age 5 - 9 7.12
8,420 6.787.042,6441,587        Age 10 - 14 7.26
6,120 4.935.271,9781,086        Age 15 - 17 4.97
6,132 4.944.161,562894        Age 18 - 20 4.09
7,955 6.414.671,753984        Age 21 - 24 4.50

13,208 10.6410.373,8922,520        Age 25 - 34 11.52
16,298 13.1314.045,2683,342        Age 35 - 44 15.28
20,965 16.8917.526,5763,715        Age 45 - 54 16.99
15,170 12.2212.434,6642,578        Age 55 - 64 11.79

8,131 6.556.512,4431,303        Age 65 - 74 5.96
4,200 3.383.321,245614        Age 75 - 84 2.81
1,313 1.061.18444200        Age 85 and over 0.91

 
2011 Est. Median Age, Male 38.56 37.4537.45

 
2011 Est. Average Age, Male 37.50 37.1036.60

 
2011 Est. Female Population by Age 38,321 122,82722,176

7,585 6.186.232,3881,447        Age 0 - 4 6.53
8,070 6.576.582,5201,501        Age 5 - 9 6.77
8,228 6.706.702,5671,500        Age 10 - 14 6.76
5,854 4.774.751,8201,041        Age 15 - 17 4.69
4,289 3.493.271,254752        Age 18 - 20 3.39
6,442 5.244.781,8311,050        Age 21 - 24 4.73

11,720 9.549.413,6072,260        Age 25 - 34 10.19
15,724 12.8014.055,3833,364        Age 35 - 44 15.17
21,038 17.1317.046,5313,719        Age 45 - 54 16.77
15,472 12.6012.174,6642,562        Age 55 - 64 11.55

9,372 7.637.192,7551,489        Age 65 - 74 6.71
5,761 4.694.741,815952        Age 75 - 84 4.29
3,271 2.663.101,187536        Age 85 and over 2.42

 
2011 Est. Median Age, Female 40.90 40.8739.56

 
2011 Est. Average Age, Female 39.80 39.7038.70
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Peekskill 3,5,10

Pop-Facts: Demographic Snapshot 2011 Report

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Radius 3Radius 2
0.00 - 10.00 miles0.00 - 5.00 miles0.00 - 3.00 miles

% % %Radius 1Description

2011 Est. Pop Age 15+ by Marital Status 60,673 198,43634,964

60,584 30.5329.1117,65911,172        Total, Never Married 31.95
34,657 17.4715.969,6866,140            Males, Never Married 17.56
25,927 13.0713.147,9735,032            Females, Never Married 14.39

100,576 50.6848.4529,39815,749        Married, Spouse present 45.04
10,735 5.416.493,9402,439        Married, Spouse absent 6.98
11,505 5.806.373,8622,126        Widowed 6.08

2,406 1.211.31793430            Males Widowed 1.23
9,100 4.595.063,0691,696            Females Widowed 4.85

15,036 7.589.585,8153,477        Divorced 9.94
5,674 2.864.062,4631,480            Males Divorced 4.23
9,362 4.725.523,3511,997            Females Divorced 5.71

 
2011 Est. Pop. Age 25+ by Edu. Attainment 50,474 161,64329,156

8,700 5.384.742,3911,825        Less than 9th grade 6.26
9,171 5.675.862,9581,991        Some High School, no diploma 6.83

41,293 25.5527.8814,0748,566        High School Graduate (or GED) 29.38
25,464 15.7517.528,8445,012        Some College, no degree 17.19
12,479 7.727.573,8192,290        Associate Degree 7.85
34,302 21.2219.8310,0095,175        Bachelor's Degree 17.75
22,026 13.6312.596,3543,258        Master's Degree 11.17

5,123 3.172.471,246638        Professional School Degree 2.19
3,084 1.911.54779400        Doctorate Degree 1.37

 
2011 Est Pop Age 25+ by Edu. Attain, Hisp. or Lat 7,705 26,5915,910

5,174 19.4621.961,6921,586        Less than 9th grade 26.84
4,074 15.3210.18784661        Some High School, no diploma 11.18
5,719 21.5124.041,8521,459        High School Graduate (or GED) 24.69
4,733 17.8017.261,330907        Some College, no degree 15.35
1,596 6.005.96459301        Associate Degree 5.09
3,482 13.0914.451,113718        Bachelor's Degree 12.15
1,813 6.826.16475277        Graduate or Professional Degree 4.69
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Peekskill 3,5,10

Pop-Facts: Demographic Snapshot 2011 Report

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Radius 3Radius 2
0.00 - 10.00 miles0.00 - 5.00 miles0.00 - 3.00 miles

% % %Radius 1Description

Households

85,06527,33216,000        2016 Projection
83,56426,79115,584        2011 Estimate
80,42625,55714,553        2000 Census
73,58523,48913,216        1990 Census

 
1.80%2.02%2.67%        Growth 2011-2016
3.90%4.83%7.08%        Growth 2000-2011
9.30%8.80%10.12%        Growth 1990-2000

 
2011 Est. Households by Household Type 26,791 83,56415,584

62,420 74.7070.8618,98310,840        Family Households 69.56
21,144 25.3029.147,8074,743        Nonfamily Households 30.44

 
2011 Est. Group Quarters Population 2,271 10,668741

 
2011 HHs by Ethnicity, Hispanic/Latino 16.95 13.14 14.113,519 11,7932,642

 
2011 Est. HHs by HH Income 26,791 83,56415,584

5,689 6.817.602,0371,375        Income Less than $15,000 8.82
4,696 5.625.831,5631,040        Income $15,000 - $24,999 6.67
5,197 6.227.141,9121,238        Income $25,000 - $34,999 7.94
8,369 10.0210.602,8391,798        Income $35,000 - $49,999 11.54

13,815 16.5317.474,6812,837        Income $50,000 - $74,999 18.20
11,545 13.8214.803,9652,266        Income $75,000 - $99,999 14.54

9,996 11.9611.963,2041,735        Income $100,000 - $124,999 11.13
7,800 9.338.862,3731,197        Income $125,000 - $149,999 7.68
7,448 8.917.451,9971,000        Income $150,000 - $199,999 6.42
7,637 9.147.041,886950        Income $200,000 - $499,999 6.10
1,372 1.641.25335148        Income $500,000 and more 0.95

 
2011 Est. Average Household Income $98,664 $108,184$91,094

 
2011 Est. Median Household Income $77,293 $83,697$70,638

 
2011 Est. Per Capita Income $35,357 $37,186$32,483
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Peekskill 3,5,10

Pop-Facts: Demographic Snapshot 2011 Report

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Radius 3Radius 2
0.00 - 10.00 miles0.00 - 5.00 miles0.00 - 3.00 miles

% % %Radius 1Description

2011 Median HH Inc by Single Race Class. or Ethn

88,94382,51877,006        White Alone
57,33460,09657,618        Black or African American Alone
51,08840,97036,423        American Indian and Alaska Native Alone

106,13799,35593,784        Asian Alone
57,50660,41762,500        Native Hawaiian and Other Pacific Islander Alone
52,68352,41449,082        Some Other Race Alone
58,30449,34552,533        Two or More Races

 
61,59562,23456,311        Hispanic or Latino
88,37580,45374,353        Not Hispanic or Latino

 
2011 Est. Family HH Type, Presence Own Children 18,983 62,42010,840

25,127 40.2538.777,3593,940        Married-Couple Family, own children 36.35
24,887 39.8738.577,3213,950        Married-Couple Family, no own children 36.44

1,394 2.232.45465314        Male Householder, own children 2.90
2,050 3.283.53671463        Male Householder, no own children 4.27
4,993 8.0010.171,9311,364        Female Householder, own children 12.58
3,970 6.366.511,236810        Female Householder, no own children 7.47

 
2011 Est. Households by Household Size 26,791 83,56415,584

17,548 21.0023.716,3523,762        1-person household 24.14
24,087 28.8228.807,7154,379        2-person household 28.10
15,443 18.4817.684,7372,736        3-person household 17.56
15,197 18.1917.074,5732,559        4-person household 16.42

7,210 8.638.002,1431,276        5-person household 8.19
2,600 3.112.96793516        6-person household 3.31
1,477 1.771.78476355        7 or more person household 2.28

 
2011 Est. Average Household Size 2.75 2.832.78
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Peekskill 3,5,10

Pop-Facts: Demographic Snapshot 2011 Report

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Radius 3Radius 2
0.00 - 10.00 miles0.00 - 5.00 miles0.00 - 3.00 miles

% % %Radius 1Description

2011 Est. Households by Presence of People 26,791 83,56415,584

32,894 39.3637.9110,1565,942Households with 1 or more People under Age 18: 38.13
25,586 77.7873.487,4634,019        Married-Couple Family 67.64

1,682 5.115.44552388        Other Family, Male Householder 6.53
5,518 16.7820.532,0851,492        Other Family, Female Householder 25.11

87 0.260.484939        Nonfamily, Male Householder 0.66
22 0.070.0774        Nonfamily, Female Householder 0.07

 
50,670 60.6462.0916,6349,642Households no People under Age 18: 61.87
23,605 46.5941.726,9403,731        Married-Couple Family 38.70

1,733 3.423.43570378        Other Family, Male Householder 3.92
3,296 6.506.081,012642        Other Family, Female Householder 6.66
9,494 18.7422.323,7132,230        Nonfamily, Male Householder 23.13

12,542 24.7526.454,3992,661        Nonfamily, Female Householder 27.60
 
2011 Est. Households by Number of Vehicles 26,791 83,56415,584

5,972 7.158.542,2871,740        No Vehicles 11.17
24,184 28.9431.508,4405,436        1 Vehicle 34.88
35,107 42.0139.7410,6475,878        2 Vehicles 37.72
12,760 15.2714.533,8931,789        3 Vehicles 11.48

4,256 5.094.001,071502        4 Vehicles 3.22
1,284 1.541.69453239        5 or more Vehicles 1.53

 
2011 Est. Average Number of Vehicles 1.81 1.881.67

 
Family Households

63,50119,36911,129        2016 Projection
62,42018,98310,840        2011 Estimate
60,15318,09510,130        2000 Census
56,52017,1869,660        1990 Census

 
1.73%2.03%2.67%        Growth 2011-2016
3.77%4.91%7.01%        Growth 2000-2011
6.43%5.29%4.87%        Growth 1990-2000

 
2011 Est. Families by Poverty Status 18,983 62,42010,840

59,915 95.9995.4118,11210,188        2011 Families at or Above Poverty 93.99
31,630 50.6750.509,5875,442        2011 Families at or Above Poverty with Children 50.20

 
2,505 4.014.59871652        2011 Families Below Poverty 6.01
1,931 3.093.67696554        2011 Families Below Poverty with Children 5.11
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Peekskill 3,5,10

Pop-Facts: Demographic Snapshot 2011 Report

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Radius 3Radius 2
0.00 - 10.00 miles0.00 - 5.00 miles0.00 - 3.00 miles

% % %Radius 1Description

2011 Est. Pop Age 16+ by Employment Status 59,414 194,42934,235

4,905 2.520.169735        In Armed Forces 0.10
121,479 62.4864.5738,36122,266        Civilian - Employed 65.04

7,193 3.704.632,7521,870        Civilian - Unemployed 5.46
60,852 31.3030.6418,20310,064        Not in Labor Force 29.40

 
2011 Est. Civ Employed Pop 16+ Class of Worker 38,246 122,23922,147

80,179 65.5967.2525,72115,158        For-Profit Private Workers 68.44
11,493 9.408.883,3971,874        Non-Profit Private Workers 8.46
16,067 13.1412.564,8042,641        Local Government Workers 11.92

4,469 3.663.641,392885        State Government Workers 4.00
2,722 2.232.691,028585        Federal Government Workers 2.64

13,701 11.219.393,5921,790        Self-Emp Workers 8.08
141 0.120.145431        Unpaid Family Workers 0.14

 
2011 Est. Civ Employed Pop 16+ by Occupation 38,246 122,23922,147

1,620 1.331.16444265        Architect/Engineer 1.20
3,107 2.542.44935539        Arts/Entertain/Sports 2.43
4,879 3.994.121,5751,062        Building Grounds Maint 4.80
6,361 5.205.131,9611,066        Business/Financial Ops 4.81
2,040 1.671.39533299        Community/Soc Svcs 1.35
3,096 2.532.54970486        Computer/Mathematical 2.19
8,691 7.117.782,9751,907        Construction/Extraction 8.61

10,664 8.728.393,2081,510        Edu/Training/Library 6.82
135 0.110.145222        Farm/Fish/Forestry 0.10

4,845 3.964.521,7271,159        Food Prep/Serving 5.23
7,403 6.065.482,0961,190        Health Practitioner/Tec 5.37
2,589 2.122.43930629        Healthcare Support 2.84
3,533 2.893.121,193678        Maintenance Repair 3.06
2,155 1.761.39531224        Legal 1.01
1,687 1.381.24476263        Life/Phys/Soc Science 1.19

13,781 11.2710.383,9712,025        Management 9.14
15,724 12.8612.954,9532,977        Office/Admin Support 13.44

2,963 2.422.35900573        Production 2.59
3,924 3.213.131,196647        Protective Svcs 2.92

13,435 10.9910.964,1932,399        Sales/Related 10.83
4,400 3.603.861,475944        Personal Care/Svc 4.26
5,208 4.265.101,9521,283        Transportation/Moving 5.79
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Peekskill 3,5,10

Pop-Facts: Demographic Snapshot 2011 Report

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Radius 3Radius 2
0.00 - 10.00 miles0.00 - 5.00 miles0.00 - 3.00 miles

% % %Radius 1Description

2011 Est. Pop 16+ by Occupation Classification 38,246 122,23922,147

20,395 16.6818.357,0204,440        Blue Collar 20.05
81,073 66.3263.4624,27113,245        White Collar 59.80
20,771 16.9918.186,9554,462        Service and Farm 20.15

 
2011 Est. Workers Age 16+, Transp. To Work 37,607 123,09021,722

86,712 70.4570.7826,61714,742        Drove Alone 67.87
10,157 8.258.973,3752,235        Car Pooled 10.29
12,418 10.0910.964,1202,496        Public Transportation 11.49

5,785 4.703.431,289995        Walked 4.58
172 0.140.155647        Bicycle 0.22

1,605 1.301.43539393        Other Means 1.81
6,241 5.074.291,612815        Worked at Home 3.75

 
2011 Est. Workers Age 16+ by Travel Time to Work *

28,8418,3544,988        Less than 15 Minutes
29,8887,9474,532        15 - 29 Minutes
25,5788,5655,032        30 - 44 Minutes
12,2044,2532,482        45 - 59 Minutes
22,0277,3164,094        60 or more Minutes

 
2011 Est. Avg Travel Time to Work in Minutes 37.96 36.2037.35

 
2011 Est. Tenure of Occupied Housing Units 26,791 83,56415,584

62,184 74.4170.7418,95110,202        Owner Occupied 65.46
21,380 25.5929.267,8405,382        Renter Occupied 34.54

 
2011 Owner Occ. HUs: Avg. Length of Residence 17 1816

 
2011 Renter Occ. HUs: Avg. Length of Residence 8 98
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Peekskill 3,5,10

Pop-Facts: Demographic Snapshot 2011 Report

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate
Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, aggregate

Radius 3Radius 2
0.00 - 10.00 miles0.00 - 5.00 miles0.00 - 3.00 miles

% % %Radius 1Description

2011 Est. All Owner-Occupied Housing Values 18,951 62,18410,202

129 0.210.05101        Value Less than $20,000 0.01
239 0.380.36694        Value $20,000 - $39,999 0.04
253 0.410.5410339        Value $40,000 - $59,999 0.38
290 0.470.6312052        Value $60,000 - $79,999 0.51
208 0.330.7113580        Value $80,000 - $99,999 0.78
971 1.562.56486283        Value $100,000 - $149,999 2.77

2,116 3.404.62875596        Value $150,000 - $199,999 5.84
9,321 14.9919.783,7492,367        Value $200,000 - $299,999 23.20

15,431 24.8229.435,5783,363        Value $300,000 - $399,999 32.96
12,435 20.0017.133,2461,617        Value $400,000 - $499,999 15.85
13,542 21.7816.413,1091,318        Value $500,000 - $749,999 12.92

4,724 7.605.331,010372        Value $750,000 - $999,999 3.65
2,526 4.062.43460110        Value $1,000,000 or more 1.08

 
2011 Est. Median All Owner-Occupied Housing Value $370,411 $417,168$349,942

 
2011 Est. Housing Units by Units in Structure 28,222 87,00816,349

7,352 8.456.571,8531,206        1 Unit Attached 7.38
54,638 62.8060.8117,1618,761        1 Unit Detached 53.59

5,676 6.527.612,1471,627        2 Units 9.95
5,997 6.896.491,8331,363        3 or 4 Units 8.34
7,030 8.088.422,3771,337        5 to 19 Units 8.18
1,896 2.183.51992502        20 to 49 Units 3.07
2,953 3.396.061,7101,544        50 or More Units 9.44
1,450 1.670.521478        Mobile Home or Trailer 0.05

14 0.020.0122        Boat, RV, Van, etc. 0.01
 
2011 Est. Housing Units by Year Structure Built 28,222 87,00816,349

5,563 6.397.322,0651,372        Housing Unit Built 2000 or later 8.39
7,597 8.738.402,3711,317        Housing Unit Built 1990 to 1999 8.06
9,979 11.479.652,7231,501        Housing Unit Built 1980 to 1989 9.18

12,922 14.8511.523,2501,726        Housing Unit Built 1970 to 1979 10.56
14,648 16.8415.984,5102,550        Housing Unit Built 1960 to 1969 15.60
13,415 15.4217.164,8432,617        Housing Unit Built 1950 to 1959 16.01

6,640 7.6310.342,9191,738        Housing Unit Built 1940 to 1949 10.63
16,244 18.6719.645,5423,528        Housing Unit Built 1939 or Earlier 21.58

2011 Est. Median Year Structure Built ** 1962 19651961

  *This row intentionally left blank. No total category data is available.
**1939 will appear when at least half of the Housing Units in this reports area were built in 1939 or earlier.

Nielsen Solution Center 1 800 866 6511

Prepared By: 

Prepared For: 

1211 OfPage

© 2011 The Nielsen Company. All rights reserved.

Fri Oct 21, 2011Prepared On:

www.claritas.com
www.sitereports.com


Peekskill 3,5,10

Pop-Facts: Demographic Snapshot 2011 Report

Appendix: Area Listing

Radius Definition:

Block GroupType: Radius 1 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 3.00
-73.91979641.291737

Radius Definition:

Block GroupType: Radius 2 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 5.00
-73.91979641.291737

Radius Definition:

Block GroupType: Radius 3 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 10.00
-73.91979641.291737

1

970524382

Project Information:

Order Number:

Site:
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Peekskill 3,5,10

Business-Facts: WorkPlace and Employment Summary 2011

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 3.00 Miles, Total

Per Establishment
Employees

Establishment
Total

Employees
Total

Business Description

Industries (All) 1,653 15,142 9
        Industries (Private Sector) 1,426 11,718 8
        Industries (Government and Non-Profit)* 227 3,424 15
 
Agriculture (All) 32 170 5
 
Mining (All) 2 40 20
 
Construction (All) 155 1,207 8
 
Manufacturing (All) 51 546 11
 
Transportation, Communications/Public Utilities 78 1,918 25
 
Wholesale Trade (All) 84 612 7
 
Retail (All Retail) 338 2,870 9
        Building Matls and Garden Supply 13 69 5
        General Merchandise Stores 12 181 15
        Food Stores 31 592 19
        Auto Dealers and Gas Stations 43 470 11
        Apparel and Accessory Stores 7 17 2
        Home Furniture, Furnishings and Equipment 37 210 6
        Eating and Drinking Places 121 1,008 8
        Miscellaneous Retail Stores 74 323 4
 
Finance (All) 99 458 5
        Bank, Savings and Lending Institutions 22 128 6
        Security and Commodity Brokers 10 54 5
        Insurance Carriers and Agencies 16 39 2
        Real Estate 49 223 5
        Trusts, Holdings and Other Investments 2 14 7
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Peekskill 3,5,10

Business-Facts: WorkPlace and Employment Summary 2011

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 3.00 Miles, Total

Per Establishment
Employees

Establishment
Total

Employees
Total

Business Description

Service (All) 721 5,742 8
        Hotel and Other Lodging 2 16 8
        Personal Services 193 737 4
        Business Services 126 680 5
        Motion Picture and Amusement 50 306 6
        Health Services 128 1,912 15
        Legal Services 34 89 3
        Educational Services 35 949 27
        Social Services 43 667 16
        Misc, Membership Orgs and Nonclassified 110 386 4
 
Public Administration (All) 93 1,579 17
 
            CY Population 44,045
            CY Residential Pop per Business 27
            CY Households 15,584
            CY HHs per Businesses 9
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Peekskill 3,5,10

Business-Facts: WorkPlace and Employment Summary 2011

Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 5.00 Miles, Total

Per Establishment
Employees

Establishment
Total

Employees
Total

Business Description

Industries (All) 2,717 26,617 10
        Industries (Private Sector) 2,353 20,665 9
        Industries (Government and Non-Profit)* 364 5,952 16
 
Agriculture (All) 63 256 4
 
Mining (All) 4 55 14
 
Construction (All) 274 1,762 6
 
Manufacturing (All) 85 1,060 13
 
Transportation, Communications/Public Utilities 136 2,295 17
 
Wholesale Trade (All) 130 830 6
 
Retail (All Retail) 549 5,234 10
        Building Matls and Garden Supply 26 427 16
        General Merchandise Stores 20 731 37
        Food Stores 53 852 16
        Auto Dealers and Gas Stations 65 632 10
        Apparel and Accessory Stores 12 68 6
        Home Furniture, Furnishings and Equipment 53 268 5
        Eating and Drinking Places 192 1,601 8
        Miscellaneous Retail Stores 128 655 5
 
Finance (All) 175 838 5
        Bank, Savings and Lending Institutions 39 265 7
        Security and Commodity Brokers 18 75 4
        Insurance Carriers and Agencies 27 81 3
        Real Estate 89 403 5
        Trusts, Holdings and Other Investments 2 14 7
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Peekskill 3,5,10

Business-Facts: WorkPlace and Employment Summary 2011

Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 5.00 Miles, Total

Per Establishment
Employees

Establishment
Total

Employees
Total

Business Description

Service (All) 1,193 12,390 10
        Hotel and Other Lodging 14 266 19
        Personal Services 288 1,107 4
        Business Services 220 1,060 5
        Motion Picture and Amusement 88 489 6
        Health Services 193 4,793 25
        Legal Services 54 152 3
        Educational Services 70 2,093 30
        Social Services 91 1,386 15
        Misc, Membership Orgs and Nonclassified 175 1,044 6
 
Public Administration (All) 108 1,897 18
 
            CY Population 75,854
            CY Residential Pop per Business 28
            CY Households 26,791
            CY HHs per Businesses 10
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Peekskill 3,5,10

Business-Facts: WorkPlace and Employment Summary 2011

Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 10.00 Miles, Total

Per Establishment
Employees

Establishment
Total

Employees
Total

Business Description

Industries (All) 8,955 78,135 9
        Industries (Private Sector) 7,829 57,360 7
        Industries (Government and Non-Profit)* 1,126 20,775 19
 
Agriculture (All) 213 1,153 5
 
Mining (All) 7 94 13
 
Construction (All) 900 5,131 6
 
Manufacturing (All) 264 4,195 16
 
Transportation, Communications/Public Utilities 390 4,145 11
 
Wholesale Trade (All) 365 2,269 6
 
Retail (All Retail) 1,681 13,922 8
        Building Matls and Garden Supply 110 884 8
        General Merchandise Stores 34 1,313 39
        Food Stores 160 2,472 16
        Auto Dealers and Gas Stations 161 1,319 8
        Apparel and Accessory Stores 86 513 6
        Home Furniture, Furnishings and Equipment 143 728 5
        Eating and Drinking Places 565 4,637 8
        Miscellaneous Retail Stores 422 2,056 5
 
Finance (All) 660 3,621 6
        Bank, Savings and Lending Institutions 139 947 7
        Security and Commodity Brokers 78 301 4
        Insurance Carriers and Agencies 110 424 4
        Real Estate 326 1,920 6
        Trusts, Holdings and Other Investments 7 29 4
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Peekskill 3,5,10

Business-Facts: WorkPlace and Employment Summary 2011

Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 10.00 Miles, Total

Per Establishment
Employees

Establishment
Total

Employees
Total

Business Description

Service (All) 4,173 38,119 9
        Hotel and Other Lodging 51 920 18
        Personal Services 866 3,119 4
        Business Services 877 4,650 5
        Motion Picture and Amusement 290 2,614 9
        Health Services 787 9,853 13
        Legal Services 214 656 3
        Educational Services 218 7,885 36
        Social Services 285 4,958 17
        Misc, Membership Orgs and Nonclassified 585 3,464 6
 
Public Administration (All) 302 5,486 18
 
            CY Population 246,980
            CY Residential Pop per Business 28
            CY Households 83,564
            CY HHs per Businesses 9

Prepared from Claritas Business-Facts which includes data from infoUSA.

* Industries (Government & Non-Profit), or the Public Sector, includes Public Administration , Museums, Educational, and Social 
Services. All the rest of the Industries are the Private Sector.
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Peekskill 3,5,10

Business-Facts: WorkPlace and Employment Summary 2011

Appendix: Area Listing

Radius Definition:

Block GroupType: Radius 1 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 3.00
-73.91979641.291737

Radius Definition:

Block GroupType: Radius 2 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 5.00
-73.91979641.291737

Radius Definition:

Block GroupType: Radius 3 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 10.00
-73.91979641.291737

1

970524382

Project Information:

Order Number:

Site:
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Peekskill 3,5,10

RMP Opportunity Gap - Retail Stores 

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 3.00 Miles, Total

2011 Supply2011 Demand
Retail Stores Gap/Surplus(Retail Sales)

Opportunity 
(Consumer Expenditures)

(71,088,201)Total Retail Sales Incl Eating and Drinking Places 692,641,780 763,729,981
 

(28,398,376)Motor Vehicle and Parts Dealers-441 118,537,148 146,935,524
(33,161,440)        Automotive Dealers-4411 106,404,053 139,565,493

1,621,319        Other Motor Vehicle Dealers-4412 3,518,896 1,897,577
3,141,746        Automotive Parts/Accsrs, Tire Stores-4413 8,614,200 5,472,454

 
(862,225)Furniture and Home Furnishings Stores-442 15,322,668 16,184,893
3,154,794        Furniture Stores-4421 8,606,030 5,451,236

(4,017,018)        Home Furnishing Stores-4422 6,716,638 10,733,656
 

8,087,651Electronics and Appliance Stores-443 15,810,675 7,723,024
5,153,761        Appliances, TVs, Electronics Stores-44311 11,571,404 6,417,643

496,050            Household Appliances Stores-443111 2,665,365 2,169,315
4,657,711            Radio, Television, Electronics Stores-443112 8,906,039 4,248,328
2,173,514        Computer and Software Stores-44312 3,478,895 1,305,381

760,376        Camera and Photographic Equipment Stores-44313 760,376 0
 

(45,702,332)Building Material, Garden Equip Stores -444 64,315,312 110,017,644
(50,791,299)        Building Material and Supply Dealers-4441 58,743,586 109,534,885
(64,931,808)            Home Centers-44411 23,855,876 88,787,684

776,227            Paint and Wallpaper Stores-44412 1,439,763 663,536
4,809,263            Hardware Stores-44413 5,832,258 1,022,995
8,555,018            Other Building Materials Dealers-44419 27,615,689 19,060,671
3,152,588               Building Materials, Lumberyards-444191 10,605,315 7,452,727
5,088,967        Lawn, Garden Equipment, Supplies Stores-4442 5,571,726 482,759

(8,093)            Outdoor Power Equipment Stores-44421 474,666 482,759
5,097,061            Nursery and Garden Centers-44422 5,097,061 0

 
(35,293,199)Food and Beverage Stores-445 90,160,638 125,453,837
(29,951,598)        Grocery Stores-4451 82,030,286 111,981,884
(32,101,427)            Supermarkets, Grocery (Ex Conv) Stores-44511 78,100,761 110,202,188

2,149,829            Convenience Stores-44512 3,929,525 1,779,696
(462,423)        Specialty Food Stores-4452 2,623,342 3,085,765

(4,879,178)        Beer, Wine and Liquor Stores-4453 5,507,010 10,386,188
 

(507,963)Health and Personal Care Stores-446 35,809,124 36,317,087
(4,026,821)        Pharmancies and Drug Stores-44611 30,602,315 34,629,136

1,233,676        Cosmetics, Beauty Supplies, Perfume Stores-44612 1,257,446 23,770
832,883        Optical Goods Stores-44613 1,657,227 824,344

1,452,299        Other Health and Personal Care Stores-44619 2,292,136 839,837
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Peekskill 3,5,10

RMP Opportunity Gap - Retail Stores 

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 3.00 Miles, Total

2011 Supply2011 Demand
Retail Stores Gap/Surplus(Retail Sales)

Opportunity 
(Consumer Expenditures)

(10,948,058)Gasoline Stations-447 62,001,284 72,949,342
(8,692,288)        Gasoline Stations With Conv Stores-44711 46,320,926 55,013,214
(2,255,770)        Other Gasoline Stations-44719 15,680,358 17,936,128

 
27,525,145Clothing and Clothing Accessories Stores-448 37,314,691 9,789,546
19,453,182        Clothing Stores-4481 26,502,418 7,049,236

(490,570)            Men's Clothing Stores-44811 1,745,984 2,236,554
6,689,042            Women's Clothing Stores-44812 6,689,042 0

999,676            Childrens, Infants Clothing Stores-44813 1,470,425 470,749
10,342,552            Family Clothing Stores-44814 14,199,406 3,856,854

528,155            Clothing Accessories Stores-44815 649,571 121,416
1,384,327            Other Clothing Stores-44819 1,747,990 363,663
4,255,316        Shoe Stores-4482 4,927,076 671,760
3,816,647        Jewelry, Luggage, Leather Goods Stores-4483 5,885,197 2,068,550
3,418,210            Jewelry Stores-44831 5,486,760 2,068,550

398,437            Luggage and Leather Goods Stores-44832 398,437 0
 

(3,726,945)Sporting Goods, Hobby, Book, Music Stores-451 14,064,341 17,791,286
629,611        Sportng Goods, Hobby, Musical Inst Stores-4511 9,868,812 9,239,201

2,152,486            Sporting Goods Stores-45111 5,197,997 3,045,511
(1,593,814)            Hobby, Toys and Games Stores-45112 3,074,978 4,668,792

261,363            Sew/Needlework/Piece Goods Stores-45113 643,013 381,650
(190,425)            Musical Instrument and Supplies Stores-45114 952,823 1,143,248

(4,356,557)        Book, Periodical and Music Stores-4512 4,195,528 8,552,085
(3,346,989)            Book Stores and News Dealers-45121 2,811,192 6,158,181
(3,490,557)               Book Stores-451211 2,667,624 6,158,181

143,568               News Dealers and Newsstands-451212 143,568 0
(1,009,568)            Prerecorded Tapes, CDs, Record Stores-45122 1,384,336 2,393,904

 
419,215General Merchandise Stores-452 94,277,157 93,857,942

(23,441,018)        Department Stores Excl Leased Depts-4521 47,366,021 70,807,039
23,860,233        Other General Merchandise Stores-4529 46,911,136 23,050,903
8,134,677Miscellaneous Store Retailers-453 17,849,280 9,714,603

446,307        Florists-4531 1,395,065 948,758
2,431,241        Office Supplies, Stationery, Gift Stores-4532 7,476,348 5,045,107

65,931            Office Supplies and Stationery Stores-45321 4,259,630 4,193,699
2,365,310            Gift, Novelty and Souvenir Stores-45322 3,216,718 851,408
1,080,489        Used Merchandise Stores-4533 1,683,869 603,380
4,176,640        Other Miscellaneous Store Retailers-4539 7,293,998 3,117,358

(58,182)Non-Store Retailers-454 52,411,224 52,469,406
10,242,392Foodservice and Drinking Places-722 74,768,239 64,525,847
2,658,481        Full-Service Restaurants-7221 33,818,177 31,159,696
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Peekskill 3,5,10

RMP Opportunity Gap - Retail Stores 

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 3.00 Miles, Total

2011 Supply2011 Demand
Retail Stores Gap/Surplus(Retail Sales)

Opportunity 
(Consumer Expenditures)

4,378,413        Limited-Service Eating Places-7222 31,519,875 27,141,462
1,418,629        Special Foodservices-7223 6,180,508 4,761,879
1,786,870        Drinking Places -Alcoholic Beverages-7224 3,249,680 1,462,810

 
33,874,081GAFO * 184,265,879 150,391,798

419,215        General Merchandise Stores-452 94,277,157 93,857,942
27,525,145        Clothing and Clothing Accessories Stores-448 37,314,691 9,789,546

(862,225)        Furniture and Home Furnishings Stores-442 15,322,668 16,184,893
8,087,651        Electronics and Appliance Stores-443 15,810,675 7,723,024

(3,726,945)        Sporting Goods, Hobby, Book, Music Stores-451 14,064,341 17,791,286
2,431,241        Office Supplies, Stationery, Gift Stores-4532 7,476,348 5,045,107
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Peekskill 3,5,10

RMP Opportunity Gap - Retail Stores 

Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 5.00 Miles, Total

2011 Supply2011 Demand
Retail Stores Gap/Surplus(Retail Sales)

Opportunity 
(Consumer Expenditures)

121,436,298Total Retail Sales Incl Eating and Drinking Places 1,257,437,596 1,136,001,298
 

(20,058,936)Motor Vehicle and Parts Dealers-441 223,289,421 243,348,357
(32,082,289)        Automotive Dealers-4411 199,375,809 231,458,098

4,333,926        Other Motor Vehicle Dealers-4412 7,950,329 3,616,403
7,689,426        Automotive Parts/Accsrs, Tire Stores-4413 15,963,283 8,273,857

 
8,197,697Furniture and Home Furnishings Stores-442 28,342,012 20,144,315
8,531,492        Furniture Stores-4421 15,984,347 7,452,855
(333,795)        Home Furnishing Stores-4422 12,357,665 12,691,460

 
8,956,090Electronics and Appliance Stores-443 28,700,151 19,744,061
4,112,335        Appliances, TVs, Electronics Stores-44311 21,030,907 16,918,572
(129,432)            Household Appliances Stores-443111 4,878,954 5,008,386
4,241,766            Radio, Television, Electronics Stores-443112 16,151,952 11,910,186
3,452,747        Computer and Software Stores-44312 6,278,235 2,825,488
1,391,009        Camera and Photographic Equipment Stores-44313 1,391,009 0

 
(24,849,203)Building Material, Garden Equip Stores -444 118,966,402 143,815,605
(32,612,047)        Building Material and Supply Dealers-4441 108,592,499 141,204,546
(64,593,732)            Home Centers-44411 43,976,670 108,570,402

1,324,102            Paint and Wallpaper Stores-44412 2,682,270 1,358,168
9,636,102            Hardware Stores-44413 10,670,328 1,034,226

21,021,481            Other Building Materials Dealers-44419 51,263,231 30,241,750
7,847,285               Building Materials, Lumberyards-444191 19,671,807 11,824,522
7,762,844        Lawn, Garden Equipment, Supplies Stores-4442 10,373,903 2,611,059
(957,864)            Outdoor Power Equipment Stores-44421 1,034,112 1,991,976
8,720,707            Nursery and Garden Centers-44422 9,339,790 619,083

 
6,366,630Food and Beverage Stores-445 159,730,183 153,363,553

15,467,001        Grocery Stores-4451 145,188,270 129,721,269
11,811,503            Supermarkets, Grocery (Ex Conv) Stores-44511 138,220,561 126,409,058
3,655,498            Convenience Stores-44512 6,967,709 3,312,211
(865,893)        Specialty Food Stores-4452 4,627,907 5,493,800

(8,234,478)        Beer, Wine and Liquor Stores-4453 9,914,006 18,148,484
 

14,530,080Health and Personal Care Stores-446 64,515,831 49,985,751
10,086,338        Pharmancies and Drug Stores-44611 55,146,085 45,059,747
2,145,025        Cosmetics, Beauty Supplies, Perfume Stores-44612 2,268,202 123,177
1,834,269        Optical Goods Stores-44613 2,979,880 1,145,611

464,449        Other Health and Personal Care Stores-44619 4,121,665 3,657,216
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Peekskill 3,5,10

RMP Opportunity Gap - Retail Stores 

Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 5.00 Miles, Total

2011 Supply2011 Demand
Retail Stores Gap/Surplus(Retail Sales)

Opportunity 
(Consumer Expenditures)

2,651,688Gasoline Stations-447 111,230,567 108,578,879
3,542,593        Gasoline Stations With Conv Stores-44711 82,975,181 79,432,588
(890,905)        Other Gasoline Stations-44719 28,255,386 29,146,291

 
54,616,792Clothing and Clothing Accessories Stores-448 66,756,358 12,139,566
38,145,435        Clothing Stores-4481 47,178,873 9,033,438

873,105            Men's Clothing Stores-44811 3,109,659 2,236,554
11,946,817            Women's Clothing Stores-44812 11,946,817 0
1,296,898            Childrens, Infants Clothing Stores-44813 2,576,026 1,279,128

20,670,589            Family Clothing Stores-44814 25,258,271 4,587,682
722,885            Clothing Accessories Stores-44815 1,168,077 445,192

2,635,142            Other Clothing Stores-44819 3,120,024 484,882
7,800,089        Shoe Stores-4482 8,614,573 814,484
8,671,268        Jewelry, Luggage, Leather Goods Stores-4483 10,962,912 2,291,644
7,947,909            Jewelry Stores-44831 10,239,553 2,291,644

723,360            Luggage and Leather Goods Stores-44832 723,360 0
 

(4,204,224)Sporting Goods, Hobby, Book, Music Stores-451 25,691,919 29,896,143
(1,282,406)        Sportng Goods, Hobby, Musical Inst Stores-4511 17,922,156 19,204,562

4,957,751            Sporting Goods Stores-45111 9,457,247 4,499,496
(7,597,699)            Hobby, Toys and Games Stores-45112 5,516,088 13,113,787

741,928            Sew/Needlework/Piece Goods Stores-45113 1,189,960 448,032
615,613            Musical Instrument and Supplies Stores-45114 1,758,861 1,143,248

(2,921,818)        Book, Periodical and Music Stores-4512 7,769,763 10,691,581
(2,629,725)            Book Stores and News Dealers-45121 5,228,789 7,858,514
(2,889,377)               Book Stores-451211 4,969,137 7,858,514

259,652               News Dealers and Newsstands-451212 259,652 0
(292,094)            Prerecorded Tapes, CDs, Record Stores-45122 2,540,973 2,833,067

 
(12,861,106)General Merchandise Stores-452 168,391,486 181,252,592

3,761,917        Department Stores Excl Leased Depts-4521 84,747,095 80,985,178
(16,623,023)        Other General Merchandise Stores-4529 83,644,391 100,267,414

15,428,407Miscellaneous Store Retailers-453 32,529,839 17,101,432
669,907        Florists-4531 2,579,027 1,909,120

4,120,253        Office Supplies, Stationery, Gift Stores-4532 13,690,265 9,570,012
611,996            Office Supplies and Stationery Stores-45321 7,833,779 7,221,783

3,508,257            Gift, Novelty and Souvenir Stores-45322 5,856,486 2,348,229
2,172,237        Used Merchandise Stores-4533 3,054,799 882,562
8,466,011        Other Miscellaneous Store Retailers-4539 13,205,749 4,739,738

34,917,242Non-Store Retailers-454 94,827,161 59,909,919
37,745,144Foodservice and Drinking Places-722 134,466,267 96,721,123
12,949,383        Full-Service Restaurants-7221 60,885,163 47,935,780
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Peekskill 3,5,10

RMP Opportunity Gap - Retail Stores 

Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 5.00 Miles, Total

2011 Supply2011 Demand
Retail Stores Gap/Surplus(Retail Sales)

Opportunity 
(Consumer Expenditures)

16,891,326        Limited-Service Eating Places-7222 56,604,896 39,713,570
4,837,883        Special Foodservices-7223 11,114,056 6,276,173
3,066,551        Drinking Places -Alcoholic Beverages-7224 5,862,151 2,795,600

 
58,825,501GAFO * 331,572,190 272,746,689

(12,861,106)        General Merchandise Stores-452 168,391,486 181,252,592
54,616,792        Clothing and Clothing Accessories Stores-448 66,756,358 12,139,566
8,197,697        Furniture and Home Furnishings Stores-442 28,342,012 20,144,315
8,956,090        Electronics and Appliance Stores-443 28,700,151 19,744,061

(4,204,224)        Sporting Goods, Hobby, Book, Music Stores-451 25,691,919 29,896,143
4,120,253        Office Supplies, Stationery, Gift Stores-4532 13,690,265 9,570,012
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Peekskill 3,5,10

RMP Opportunity Gap - Retail Stores 

Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 10.00 Miles, Total

2011 Supply2011 Demand
Retail Stores Gap/Surplus(Retail Sales)

Opportunity 
(Consumer Expenditures)

1,126,699,604Total Retail Sales Incl Eating and Drinking Places 4,135,049,765 3,008,350,161
 

333,807,601Motor Vehicle and Parts Dealers-441 748,453,215 414,645,614
308,187,419        Automotive Dealers-4411 665,137,667 356,950,248

3,646,530        Other Motor Vehicle Dealers-4412 30,620,910 26,974,380
21,973,651        Automotive Parts/Accsrs, Tire Stores-4413 52,694,637 30,720,986

 
48,196,954Furniture and Home Furnishings Stores-442 95,641,085 47,444,131
36,800,185        Furniture Stores-4421 54,399,731 17,599,546
11,396,769        Home Furnishing Stores-4422 41,241,354 29,844,585

 
29,468,618Electronics and Appliance Stores-443 94,778,127 65,309,509
13,689,474        Appliances, TVs, Electronics Stores-44311 69,596,910 55,907,436

(13,462,103)            Household Appliances Stores-443111 16,132,954 29,595,057
27,151,576            Radio, Television, Electronics Stores-443112 53,463,956 26,312,380
11,632,605        Computer and Software Stores-44312 20,602,063 8,969,458
4,146,540        Camera and Photographic Equipment Stores-44313 4,579,154 432,614

 
100,426,093Building Material, Garden Equip Stores -444 396,442,003 296,015,910

82,620,748        Building Material and Supply Dealers-4441 361,716,112 279,095,364
16,163,939            Home Centers-44411 146,435,982 130,272,043
5,043,229            Paint and Wallpaper Stores-44412 8,962,918 3,919,689

17,260,846            Hardware Stores-44413 35,391,567 18,130,721
44,152,735            Other Building Materials Dealers-44419 170,925,647 126,772,912
15,546,020               Building Materials, Lumberyards-444191 65,114,222 49,568,202
17,805,345        Lawn, Garden Equipment, Supplies Stores-4442 34,725,891 16,920,546
(9,029,271)            Outdoor Power Equipment Stores-44421 3,893,423 12,922,694
26,834,616            Nursery and Garden Centers-44422 30,832,467 3,997,851

 
(61,735,987)Food and Beverage Stores-445 516,352,759 578,088,746
(34,364,632)        Grocery Stores-4451 469,101,963 503,466,595
(33,077,951)            Supermarkets, Grocery (Ex Conv) Stores-44511 446,840,879 479,918,830

(1,286,680)            Convenience Stores-44512 22,261,085 23,547,765
(1,729,155)        Specialty Food Stores-4452 14,948,374 16,677,529

(25,642,201)        Beer, Wine and Liquor Stores-4453 32,302,421 57,944,622
 

(51,126,331)Health and Personal Care Stores-446 211,589,627 262,715,958
(60,629,573)        Pharmancies and Drug Stores-44611 180,805,734 241,435,307

5,683,066        Cosmetics, Beauty Supplies, Perfume Stores-44612 7,451,614 1,768,548
1,194,242        Optical Goods Stores-44613 9,825,203 8,630,961
2,625,935        Other Health and Personal Care Stores-44619 13,507,077 10,881,142
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Peekskill 3,5,10

RMP Opportunity Gap - Retail Stores 

Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 10.00 Miles, Total

2011 Supply2011 Demand
Retail Stores Gap/Surplus(Retail Sales)

Opportunity 
(Consumer Expenditures)

128,001,397Gasoline Stations-447 355,924,136 227,922,739
103,743,221        Gasoline Stations With Conv Stores-44711 265,149,059 161,405,838

24,258,176        Other Gasoline Stations-44719 90,775,077 66,516,901
 

(21,401,324)Clothing and Clothing Accessories Stores-448 221,810,542 243,211,866
(21,493,689)        Clothing Stores-4481 155,989,212 177,482,901

(32,466)            Men's Clothing Stores-44811 10,304,639 10,337,105
5,358,333            Women's Clothing Stores-44812 39,594,165 34,235,832

(7,774,454)            Childrens, Infants Clothing Stores-44813 8,403,477 16,177,931
(16,188,690)            Family Clothing Stores-44814 83,467,024 99,655,714

(476,967)            Clothing Accessories Stores-44815 3,894,771 4,371,738
(2,379,442)            Other Clothing Stores-44819 10,325,137 12,704,579

(12,648,661)        Shoe Stores-4482 28,189,977 40,838,638
12,741,025        Jewelry, Luggage, Leather Goods Stores-4483 37,631,353 24,890,328
18,225,862            Jewelry Stores-44831 35,232,596 17,006,734
(5,484,837)            Luggage and Leather Goods Stores-44832 2,398,757 7,883,594

 
14,119,110Sporting Goods, Hobby, Book, Music Stores-451 85,875,326 71,756,216
7,293,877        Sportng Goods, Hobby, Musical Inst Stores-4511 59,763,246 52,469,369

14,370,233            Sporting Goods Stores-45111 31,635,819 17,265,586
(13,650,711)            Hobby, Toys and Games Stores-45112 18,154,386 31,805,097

2,853,986            Sew/Needlework/Piece Goods Stores-45113 3,971,769 1,117,783
3,720,370            Musical Instrument and Supplies Stores-45114 6,001,272 2,280,902
6,825,231        Book, Periodical and Music Stores-4512 26,112,079 19,286,848
6,634,005            Book Stores and News Dealers-45121 17,534,448 10,900,443
6,601,192               Book Stores-451211 16,691,882 10,090,690

32,813               News Dealers and Newsstands-451212 842,566 809,753
191,227            Prerecorded Tapes, CDs, Record Stores-45122 8,577,632 8,386,405

 
220,144,141General Merchandise Stores-452 552,052,407 331,908,266

69,389,841        Department Stores Excl Leased Depts-4521 279,624,285 210,234,444
150,754,301        Other General Merchandise Stores-4529 272,428,123 121,673,822

63,032,515Miscellaneous Store Retailers-453 106,239,975 43,207,460
5,096,257        Florists-4531 8,591,148 3,494,891

27,431,251        Office Supplies, Stationery, Gift Stores-4532 45,271,561 17,840,310
15,422,406            Office Supplies and Stationery Stores-45321 25,901,450 10,479,044
12,008,845            Gift, Novelty and Souvenir Stores-45322 19,370,110 7,361,265
6,118,372        Used Merchandise Stores-4533 10,184,302 4,065,930

24,386,635        Other Miscellaneous Store Retailers-4539 42,192,965 17,806,330
169,220,743Non-Store Retailers-454 312,855,515 143,634,772
154,546,075Foodservice and Drinking Places-722 437,035,048 282,488,973

52,283,824        Full-Service Restaurants-7221 198,043,792 145,759,968
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Peekskill 3,5,10

RMP Opportunity Gap - Retail Stores 

Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 10.00 Miles, Total

2011 Supply2011 Demand
Retail Stores Gap/Surplus(Retail Sales)

Opportunity 
(Consumer Expenditures)

76,006,387        Limited-Service Eating Places-7222 183,836,854 107,830,467
20,731,278        Special Foodservices-7223 36,134,424 15,403,146
5,524,586        Drinking Places -Alcoholic Beverages-7224 19,019,977 13,495,391

 
317,958,749GAFO * 1,095,429,047 777,470,298
220,144,141        General Merchandise Stores-452 552,052,407 331,908,266
(21,401,324)        Clothing and Clothing Accessories Stores-448 221,810,542 243,211,866

48,196,954        Furniture and Home Furnishings Stores-442 95,641,085 47,444,131
29,468,618        Electronics and Appliance Stores-443 94,778,127 65,309,509
14,119,110        Sporting Goods, Hobby, Book, Music Stores-451 85,875,326 71,756,216
27,431,251        Office Supplies, Stationery, Gift Stores-4532 45,271,561 17,840,310

 

both supply and demand estimates. 

specified reporting geography. When the demand is greater than (less than) the supply, there is an opportunity gap (surplus) 
for that retail outlet. For example, a positive value signifies an opportunity gap, while a negative value signifies a surplus.

Survey (CE Survey), which is fielded by the U.S. Bureau of Labor Statistics (BLS). The supply data is derived from the Census
of Retail Trade (CRT), which is made available by the U.S. Census.Additional data sources are incorporated to create 

The difference between demand and supply represents the opportunity gap or surplus available for each retail outlet in the 

Claritas' RMP data is derived from two major sources of information. The demand data is derived from the Consumer Expenditure

* GAFO (General merchandise, Apparel, Furniture and Other) represents sales at stores that sell merchandise normally sold in 
department stores. This category is not included in Total Retail Sales Including Eating and Drinking Places.
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Peekskill 3,5,10

RMP Opportunity Gap - Retail Stores 

Appendix: Area Listing

Radius Definition:

Block GroupType: Radius 1 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 3.00
-73.91979641.291737

Radius Definition:

Block GroupType: Radius 2 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 5.00
-73.91979641.291737

Radius Definition:

Block GroupType: Radius 3 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 10.00
-73.91979641.291737

1
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Peekskill 3,5,10

Business-Facts: Retail SIC Summary 2011

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 3.00 Miles, Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

All RetailingRET 33338 2,870 404.9
  
Building Materials, Garden Supply and Mobile Homes52 013 69 10.3
Lumber and Other Building Materials521 05 34 4.3
Paint, Glass and Wallpaper523 06 22 3.9
Hardware Stores525 02 13 2.1
Retail Nurseries and Garden526 00 0 0
Mobile Home Dealers527 00 0 0
  
General Merchandise Stores53 112 181 17.9
Department Stores531 13 138 15.3
  
Food Stores54 631 592 99.1
Grocery Stores541 520 538 90.9
Meat and Fish Markets542 00 0 0
Fruit and Vegetable Markets543 03 5 1.0
Candy, Nut and Confection Store544 01 4 .2
Dairy Products Stores545 00 0 0
Retail Bakeries546 02 5 .2
Miscellaneous Food Stores549 15 40 6.8
  
Automobile Dealers and Gas Service Stations55 843 470 159.9
New and Used Car Dealers551 89 324 131.1
Used Car Dealers552 07 29 6.9
Auto and Home Supply Stores553 09 53 9.5
Gasoline Service Stations554 014 53 9.6
Boat Dealers555 00 0 0
Recreational Vehicle Dealer556 01 6 1.7
Motorcycle Dealers557 02 3 .6
Automotive Dealers, NEC559 01 2 .5
  
Apparel and Accessory Stores56 07 17 1.0
Mens and Boys Clothing Stores561 00 0 0
Womens Clothing Stores562 00 0 0
Womens Accessory and Specialty Stores563 01 2 .1
Childrens and Infants Wear564 01 4 .2
Family Clothing Stores565 03 7 .4
Shoe Stores566 00 0 0
Miscellaneous Apparel and Accessory Stores569 02 4 .3
  
Home Furniture,Furnishings and Equipment57 237 210 35.7
Home Furniture and Furnishing571 017 99 12.7
Furniture and Kitchen Design Stores5712 06 35 5.5
Floor Covering Stores5713 02 17 3.4
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Peekskill 3,5,10

Business-Facts: Retail SIC Summary 2011

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 3.00 Miles, Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

Miscellaneous Home Furnishing Stores5719 08 45 3.7
Household Appliance Stores572 02 9 1.6
Radio, TV and Computer Store573 218 102 21.4
Radio, TV, Electronic Stores5731 05 15 2.3
Computer Hardware and Software Stores5734 17 48 13.1
Music, Video CD's and Tape Stores5735 14 36 5.5
  
Eating and Drinking Places58 12121 1,008 47.0
Eating Places5812 12116 990 46.2
Drinking Places5813 05 18 .8
  
Miscellaneous Retail59 474 323 34.0
Drug Stores and Proprietary591 17 62 8.0
Liquor Stores592 09 23 1.9
Used Merchandise Stores593 06 15 1.0
Antique Stores5932A 02 2 .2
Miscellaneous Shopping Goods Stores594 227 144 11.2
Sporting Goods, Bicycle and Gun Stores5941 07 24 1.4
Book Stores5942 14 53 2.7
Stationery Stores5943 13 24 4.4
Jewelry Stores5944 06 18 1.1
Hobby, Toy and Game Shops5945 04 20 1.3
Camera and Photography Supply Stores5946 00 0 0
Gift, Novelty and Souvenir Shops5947 01 2 .1
Luggage and Leather Goods Stores5948 00 0 0
Sewing, Needlework and Craft Stores5949 02 3 .2
NonStore Retailers596 13 33 4.4
Catalog and Mail Order Houses5961 00 0 0
Fuel and Ice Dealers598 00 0 0
Retail Stores, NEC599 022 46 7.5
Florists5992 06 8 .6
Tobacco Stores and Stands5993 00 0 0
News Dealers and Newsstands5994 00 0 0
Optical Goods Stores5995 01 1 .1
Miscellaneous Retail Stores NEC5999 015 37 6.8
Pet Shops5999M 02 4 .7

Nielsen Solution Center 1 800 866 6511

© 2011 The Nielsen Company. All rights reserved.

Prepared By: 

Prepared For: 

72 OfPageFri Oct 21, 2011Prepared On:

www.claritas.com
www.sitereports.com


Peekskill 3,5,10

Business-Facts: Retail SIC Summary 2011

Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 5.00 Miles, Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

All RetailingRET 54549 5,234 679.8
  
Building Materials, Garden Supply and Mobile Homes52 126 427 56.9
Lumber and Other Building Materials521 09 50 6.3
Paint, Glass and Wallpaper523 09 28 5.0
Hardware Stores525 13 333 42.7
Retail Nurseries and Garden526 05 16 2.9
Mobile Home Dealers527 00 0 0
  
General Merchandise Stores53 520 731 79.4
Department Stores531 46 653 72.5
  
Food Stores54 853 852 138.6
Grocery Stores541 730 716 122.1
Meat and Fish Markets542 02 16 2.6
Fruit and Vegetable Markets543 04 7 1.4
Candy, Nut and Confection Store544 02 8 .4
Dairy Products Stores545 00 0 0
Retail Bakeries546 08 43 1.4
Miscellaneous Food Stores549 17 62 10.7
  
Automobile Dealers and Gas Service Stations55 1065 632 211.0
New and Used Car Dealers551 1013 421 170.0
Used Car Dealers552 09 34 8.1
Auto and Home Supply Stores553 014 67 12.1
Gasoline Service Stations554 024 93 16.8
Boat Dealers555 00 0 0
Recreational Vehicle Dealer556 01 6 1.7
Motorcycle Dealers557 03 9 1.8
Automotive Dealers, NEC559 01 2 .5
  
Apparel and Accessory Stores56 112 68 4.1
Mens and Boys Clothing Stores561 00 0 0
Womens Clothing Stores562 00 0 0
Womens Accessory and Specialty Stores563 02 4 .2
Childrens and Infants Wear564 02 8 .4
Family Clothing Stores565 14 37 1.9
Shoe Stores566 01 7 .9
Miscellaneous Apparel and Accessory Stores569 03 12 .7
  
Home Furniture,Furnishings and Equipment57 253 268 44.1
Home Furniture and Furnishing571 024 130 16.4
Furniture and Kitchen Design Stores5712 010 45 7.1
Floor Covering Stores5713 03 21 4.2
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Peekskill 3,5,10

Business-Facts: Retail SIC Summary 2011

Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 5.00 Miles, Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

Miscellaneous Home Furnishing Stores5719 010 62 5.0
Household Appliance Stores572 07 25 4.4
Radio, TV and Computer Store573 222 113 23.3
Radio, TV, Electronic Stores5731 08 25 3.9
Computer Hardware and Software Stores5734 18 49 13.4
Music, Video CD's and Tape Stores5735 14 36 5.5
  
Eating and Drinking Places58 19192 1,601 75.1
Eating Places5812 19183 1,558 73.2
Drinking Places5813 09 43 1.9
  
Miscellaneous Retail59 8128 655 70.6
Drug Stores and Proprietary591 111 92 11.8
Liquor Stores592 015 43 3.4
Used Merchandise Stores593 09 28 1.9
Antique Stores5932A 04 5 .4
Miscellaneous Shopping Goods Stores594 547 322 29.5
Sporting Goods, Bicycle and Gun Stores5941 011 35 2.1
Book Stores5942 15 56 2.9
Stationery Stores5943 36 81 14.7
Jewelry Stores5944 06 18 1.1
Hobby, Toy and Game Shops5945 18 98 6.5
Camera and Photography Supply Stores5946 00 0 0
Gift, Novelty and Souvenir Shops5947 08 29 1.9
Luggage and Leather Goods Stores5948 00 0 0
Sewing, Needlework and Craft Stores5949 03 5 .3
NonStore Retailers596 15 38 5.3
Catalog and Mail Order Houses5961 01 2 .4
Fuel and Ice Dealers598 00 0 0
Retail Stores, NEC599 141 132 18.7
Florists5992 014 33 2.0
Tobacco Stores and Stands5993 01 2 .1
News Dealers and Newsstands5994 00 0 0
Optical Goods Stores5995 03 9 .9
Miscellaneous Retail Stores NEC5999 123 88 15.7
Pet Shops5999M 18 51 8.9
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Peekskill 3,5,10

Business-Facts: Retail SIC Summary 2011

Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 10.00 Miles, Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

All RetailingRET 1321,681 13,922 1,655.2
  
Building Materials, Garden Supply and Mobile Homes52 4110 884 125.4
Lumber and Other Building Materials521 145 270 34.3
Paint, Glass and Wallpaper523 021 64 11.6
Hardware Stores525 122 431 58.2
Retail Nurseries and Garden526 222 119 21.3
Mobile Home Dealers527 00 0 0
  
General Merchandise Stores53 1134 1,313 142.5
Department Stores531 913 1,201 133.3
  
Food Stores54 24160 2,472 396.5
Grocery Stores541 2189 2,119 356.6
Meat and Fish Markets542 07 35 5.6
Fruit and Vegetable Markets543 18 46 9.2
Candy, Nut and Confection Store544 07 30 1.7
Dairy Products Stores545 14 35 1.4
Retail Bakeries546 025 101 3.3
Miscellaneous Food Stores549 120 106 18.7
  
Automobile Dealers and Gas Service Stations55 17161 1,319 380.9
New and Used Car Dealers551 1321 564 227.8
Used Car Dealers552 020 73 17.3
Auto and Home Supply Stores553 345 332 59.8
Gasoline Service Stations554 055 217 39.4
Boat Dealers555 111 91 27.3
Recreational Vehicle Dealer556 02 9 2.5
Motorcycle Dealers557 05 29 5.8
Automotive Dealers, NEC559 02 4 1.0
  
Apparel and Accessory Stores56 586 513 33.2
Mens and Boys Clothing Stores561 02 8 1.2
Womens Clothing Stores562 118 84 4.6
Womens Accessory and Specialty Stores563 15 28 1.5
Childrens and Infants Wear564 110 88 4.5
Family Clothing Stores565 219 132 6.9
Shoe Stores566 010 70 8.8
Miscellaneous Apparel and Accessory Stores569 022 103 5.7
  
Home Furniture,Furnishings and Equipment57 6143 728 130.8
Home Furniture and Furnishing571 173 303 42.3
Furniture and Kitchen Design Stores5712 131 144 22.9
Floor Covering Stores5713 011 49 9.8
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Peekskill 3,5,10

Business-Facts: Retail SIC Summary 2011

Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 10.00 Miles, Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

Miscellaneous Home Furnishing Stores5719 027 103 8.8
Household Appliance Stores572 115 125 22.1
Radio, TV and Computer Store573 455 300 66.4
Radio, TV, Electronic Stores5731 012 39 6.1
Computer Hardware and Software Stores5734 327 189 49.2
Music, Video CD's and Tape Stores5735 19 59 9.0
  
Eating and Drinking Places58 42565 4,637 220.3
Eating Places5812 42541 4,528 215.5
Drinking Places5813 024 109 4.8
  
Miscellaneous Retail59 23422 2,056 225.6
Drug Stores and Proprietary591 1148 548 70.7
Liquor Stores592 044 152 11.8
Used Merchandise Stores593 138 129 8.2
Antique Stores5932A 023 38 2.4
Miscellaneous Shopping Goods Stores594 6146 693 57.4
Sporting Goods, Bicycle and Gun Stores5941 023 89 5.1
Book Stores5942 112 70 3.9
Stationery Stores5943 314 104 19.5
Jewelry Stores5944 026 73 4.6
Hobby, Toy and Game Shops5945 222 195 13.0
Camera and Photography Supply Stores5946 01 4 .8
Gift, Novelty and Souvenir Shops5947 039 142 9.5
Luggage and Leather Goods Stores5948 03 6 .3
Sewing, Needlework and Craft Stores5949 06 10 .7
NonStore Retailers596 215 92 13.3
Catalog and Mail Order Houses5961 02 3 .6
Fuel and Ice Dealers598 03 5 1.2
Retail Stores, NEC599 3128 437 63.0
Florists5992 028 66 4.1
Tobacco Stores and Stands5993 03 5 .3
News Dealers and Newsstands5994 00 0 0
Optical Goods Stores5995 116 78 6.7
Miscellaneous Retail Stores NEC5999 281 288 51.9
Pet Shops5999M 216 98 17.2

Prepared from Claritas Business-Facts which includes data from infoUSA.
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Peekskill 3,5,10

Business-Facts: Retail SIC Summary 2011

Appendix: Area Listing

Radius Definition:

Block GroupType: Radius 1 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 3.00
-73.91979641.291737

Radius Definition:

Block GroupType: Radius 2 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 5.00
-73.91979641.291737

Radius Definition:

Block GroupType: Radius 3 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 10.00
-73.91979641.291737

1
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Peekskill 3,5,10

Business-Facts: Service SIC Summary 2011

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 3.00 Miles, Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

Hotels and Other Lodging Places70 02 16 .7
Hotels and Motels701 02 16 .7
  
Personal Services72 199 438 21.0
Laundry, Cleaning, Garment Service721 121 226 9.4
Coin-Operated Laundry and Cleaning7215 02 4 .2
Photographic and Portrait Studios722 02 5 .2
Beauty Shops723 042 101 4.4
Barber Shops724 011 26 1.2
Shoe Repair and Shoeshine725 00 0 0
Funeral Service and Crematory726 06 35 2.7
Miscellaneous Personal Services729 017 45 3.1
Tax Return Preparation and Filing7291 06 20 1.2
  
Business Services73 476 457 42.0
Advertising731 04 17 2.0
Credit Reporting and Collect732 00 0 0
Mail, Clerical, Graphic Design Services733 112 36 5.9
Photocopy and Duplicating Services7334 01 2 .1
Services to Buildings734 316 263 10.7
Disinfect and Pest Control Services7342 310 252 10.1
Building Maintenance Services NEC7349 06 11 .6
Miscellaneous Equipment Rental and Leasing735 03 17 3.0
Employment Agencies and Contractors736 05 19 3.9
Employment Agencies7361 04 17 3.7
Temporary Employment Service7363 01 2 .2
Computer and Data Processing Services737 013 49 5.5
Miscellaneous Business Services738 023 56 11.0
Security Systems Services7382 01 4 .3
Photofinishing Laboratories7384 00 0 0
Business Services NEC7389 020 44 10.2
Telephone Answering Services7389N 02 8 1.9
  
  
Automobile Repair Services and Parking75 056 215 16.5
Automobile, RV and Moving Truck Rentals751 08 28 5.5
Passenger Car Rental7514 03 12 2.4
Automobile Parking752 01 6 1.2
Automotive Repair Shops753 041 148 8.4
Automobile Exhaust Sys Repair Shops7533 00 0 0
Automobile Glass Replacement Shops7536 00 0 0
Automobile Transmission Repair Shops7537 00 0 0
General Automobile Repair Shops7538 025 84 4.9
Automobile Service, Except Repair754 06 33 1.4
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Peekskill 3,5,10

Business-Facts: Service SIC Summary 2011

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 3.00 Miles, Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

Carwashes7542 03 17 .7
Miscellaneous Repair Services76 038 84 9.5
Electrical Repair Shops762 06 13 .8
Radio and TV Repair Shops7622 01 1 .1
Appliance Repair Shops NEC7629 04 9 .5
Watch, Clock, and Jewelry Repair763 00 0 0
Reupholstery and Furniture Repair764 05 16 .7
Miscellaneous Repair Shops769 027 55 8.0
  
Motion Pictures78 08 25 3.6
Motion Picture Theaters783 01 5 .1
Video Tape Rental784 02 8 .6
  
Amusement and Recreation Services (Ex. Movies)79 242 281 21.2
Commercial Sports794 01 10 1.2
Miscellaneous Amusement and Recreational Services799 226 229 13.8
Physical Fitness Facilities7991 04 22 1.5
Amusement Parks7996 00 0 0
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Peekskill 3,5,10

Business-Facts: Service SIC Summary 2011

Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 5.00 Miles, Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

Hotels and Other Lodging Places70 314 266 9.4
Hotels and Motels701 29 177 7.3
  
Personal Services72 1158 618 29.0
Laundry, Cleaning, Garment Service721 130 239 10.3
Coin-Operated Laundry and Cleaning7215 03 6 .3
Photographic and Portrait Studios722 06 13 .6
Beauty Shops723 073 224 8.7
Barber Shops724 012 27 1.3
Shoe Repair and Shoeshine725 00 0 0
Funeral Service and Crematory726 09 44 3.4
Miscellaneous Personal Services729 028 71 4.7
Tax Return Preparation and Filing7291 09 26 1.6
  
Business Services73 6130 650 67.6
Advertising731 07 23 2.7
Credit Reporting and Collect732 00 0 0
Mail, Clerical, Graphic Design Services733 120 55 8.2
Photocopy and Duplicating Services7334 02 6 .4
Services to Buildings734 328 296 11.9
Disinfect and Pest Control Services7342 313 261 10.4
Building Maintenance Services NEC7349 015 35 1.5
Miscellaneous Equipment Rental and Leasing735 05 28 4.7
Employment Agencies and Contractors736 08 39 6.6
Employment Agencies7361 05 21 4.6
Temporary Employment Service7363 03 18 2.0
Computer and Data Processing Services737 122 96 9.7
Miscellaneous Business Services738 140 113 23.8
Security Systems Services7382 01 4 .3
Photofinishing Laboratories7384 01 3 .5
Business Services NEC7389 136 98 22.5
Telephone Answering Services7389N 02 8 1.9
  
  
Automobile Repair Services and Parking75 180 376 39.5
Automobile, RV and Moving Truck Rentals751 112 128 25.3
Passenger Car Rental7514 14 102 20.4
Automobile Parking752 01 6 1.2
Automotive Repair Shops753 057 193 11.0
Automobile Exhaust Sys Repair Shops7533 00 0 0
Automobile Glass Replacement Shops7536 00 0 0
Automobile Transmission Repair Shops7537 00 0 0
General Automobile Repair Shops7538 036 111 6.5
Automobile Service, Except Repair754 010 49 2.0
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Peekskill 3,5,10

Business-Facts: Service SIC Summary 2011

Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 5.00 Miles, Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

Carwashes7542 04 25 1.0
Miscellaneous Repair Services76 050 113 13.7
Electrical Repair Shops762 06 13 .8
Radio and TV Repair Shops7622 01 1 .1
Appliance Repair Shops NEC7629 04 9 .5
Watch, Clock, and Jewelry Repair763 00 0 0
Reupholstery and Furniture Repair764 05 16 .7
Miscellaneous Repair Shops769 039 84 12.2
  
Motion Pictures78 015 50 6.2
Motion Picture Theaters783 02 10 .2
Video Tape Rental784 04 22 1.7
  
Amusement and Recreation Services (Ex. Movies)79 373 439 32.5
Commercial Sports794 01 10 1.2
Miscellaneous Amusement and Recreational Services799 347 366 22.6
Physical Fitness Facilities7991 014 63 4.3
Amusement Parks7996 00 0 0
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Peekskill 3,5,10

Business-Facts: Service SIC Summary 2011

Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 10.00 Miles, Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

Hotels and Other Lodging Places70 751 920 31.2
Hotels and Motels701 224 228 9.7
  
Personal Services72 9482 1,814 78.7
Laundry, Cleaning, Garment Service721 4106 561 21.2
Coin-Operated Laundry and Cleaning7215 09 22 .9
Photographic and Portrait Studios722 016 33 1.7
Beauty Shops723 4217 722 27.1
Barber Shops724 143 175 7.2
Shoe Repair and Shoeshine725 03 3 .3
Funeral Service and Crematory726 023 96 7.4
Miscellaneous Personal Services729 074 224 13.8
Tax Return Preparation and Filing7291 028 95 5.7
  
Business Services73 20469 2,864 446.0
Advertising731 020 91 10.9
Credit Reporting and Collect732 05 26 3.7
Mail, Clerical, Graphic Design Services733 268 313 53.2
Photocopy and Duplicating Services7334 06 20 1.4
Services to Buildings734 564 497 17.9
Disinfect and Pest Control Services7342 424 332 13.0
Building Maintenance Services NEC7349 140 165 4.9
Miscellaneous Equipment Rental and Leasing735 012 66 10.7
Employment Agencies and Contractors736 342 246 46.5
Employment Agencies7361 226 176 38.8
Temporary Employment Service7363 116 70 7.7
Computer and Data Processing Services737 591 561 72.1
Miscellaneous Business Services738 5167 1,064 231.0
Security Systems Services7382 04 16 1.2
Photofinishing Laboratories7384 08 20 3.5
Business Services NEC7389 5140 985 223.7
Telephone Answering Services7389N 03 14 3.3
  
  
Automobile Repair Services and Parking75 4258 1,024 90.5
Automobile, RV and Moving Truck Rentals751 234 227 44.5
Passenger Car Rental7514 115 137 27.4
Automobile Parking752 04 18 3.6
Automotive Repair Shops753 1183 632 36.1
Automobile Exhaust Sys Repair Shops7533 00 0 0
Automobile Glass Replacement Shops7536 01 4 .3
Automobile Transmission Repair Shops7537 07 19 1.4
General Automobile Repair Shops7538 1109 348 19.7
Automobile Service, Except Repair754 137 147 6.3
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Peekskill 3,5,10

Business-Facts: Service SIC Summary 2011

Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 10.00 Miles, Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

Carwashes7542 114 69 2.9
Miscellaneous Repair Services76 0126 281 35.3
Electrical Repair Shops762 018 39 2.6
Radio and TV Repair Shops7622 02 2 .2
Appliance Repair Shops NEC7629 014 28 1.8
Watch, Clock, and Jewelry Repair763 03 4 .3
Reupholstery and Furniture Repair764 014 29 1.6
Miscellaneous Repair Shops769 091 209 30.8
  
Motion Pictures78 056 182 31.6
Motion Picture Theaters783 03 15 .3
Video Tape Rental784 011 54 4.1
  
Amusement and Recreation Services (Ex. Movies)79 25234 2,432 194.5
Commercial Sports794 07 37 4.3
Miscellaneous Amusement and Recreational Services799 21153 1,976 123.5
Physical Fitness Facilities7991 536 719 50.2
Amusement Parks7996 00 0 0

Prepared from Claritas Business-Facts which includes data from infoUSA.
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Peekskill 3,5,10

Business-Facts: Service SIC Summary 2011

Appendix: Area Listing

Radius Definition:

Block GroupType: Radius 1 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 3.00
-73.91979641.291737

Radius Definition:

Block GroupType: Radius 2 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 5.00
-73.91979641.291737

Radius Definition:

Block GroupType: Radius 3 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 10.00
-73.91979641.291737
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970524382
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Peekskill 3,5,10

Business-Facts: HealthCare SIC Summary 2011

Radius 1: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 3.00 Miles, Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

Health Services80 9128 1,912 129.2
  
Office of Doctors of Medicine801 3155 485 58.0
Office of Dentists802 126 169 11.8
Office of Osteopathic Physicians803 00 0 0
  
Office of Other Health Practioners804 022 76 4.6
Chiropractors Offices and Clinics8041 010 29 1.9
Optometrists Offices and Clinics8042 06 31 1.7
Podiatrists Offices and Clinics8043 04 16 1.0
Other Health Practioners Not Classified8049 02 0 0
  
Nursing and Personal Care Facilities805 11 120 4.6
Hospitals806 36 995 43.7
Medical and Dental Laboratories807 01 5 .4
Home Health Care Services808 12 46 4.4
Specialty Outpatient Facilities8093 01 2 .2
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Peekskill 3,5,10

Business-Facts: HealthCare SIC Summary 2011

Radius 2: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 5.00 Miles, Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

Health Services80 17193 4,793 358.4
  
Office of Doctors of Medicine801 5216 737 87.8
Office of Dentists802 138 209 14.6
Office of Osteopathic Physicians803 01 3 .2
  
Office of Other Health Practioners804 029 97 5.9
Chiropractors Offices and Clinics8041 015 43 2.8
Optometrists Offices and Clinics8042 07 35 1.9
Podiatrists Offices and Clinics8043 05 19 1.2
Other Health Practioners Not Classified8049 02 0 0
  
Nursing and Personal Care Facilities805 67 1,211 46.0
Hospitals806 49 2,415 192.3
Medical and Dental Laboratories807 05 18 1.5
Home Health Care Services808 15 76 7.2
Specialty Outpatient Facilities8093 02 11 1.2
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Peekskill 3,5,10

Business-Facts: HealthCare SIC Summary 2011

Radius 3: MAIN ST AT N DIVISION ST, PEEKSKILL, NY 10566, 0.00 - 10.00 Miles, Total

20+ Employees
Establishments

(in Millions)
Sales

Establishment
Total

Employees
Total

Business DescriptionCode
SIC

Health Services80 50787 9,853 798.7
  
Office of Doctors of Medicine801 17826 2,661 317.1
Office of Dentists802 3173 914 62.8
Office of Osteopathic Physicians803 03 9 .6
  
Office of Other Health Practioners804 0123 401 24.2
Chiropractors Offices and Clinics8041 057 180 11.5
Optometrists Offices and Clinics8042 024 146 7.8
Podiatrists Offices and Clinics8043 019 75 4.9
Other Health Practioners Not Classified8049 023 0 0
  
Nursing and Personal Care Facilities805 1722 2,244 85.2
Hospitals806 715 2,976 249.0
Medical and Dental Laboratories807 124 222 16.5
Home Health Care Services808 416 260 24.6
Specialty Outpatient Facilities8093 18 73 7.7

Prepared from Claritas Business-Facts which includes data from infoUSA.

practioners, offices, clinics or labs report for more than one category, causing higher counts by sub-category.
The "Total Establishments" for Health Services will not reflect the sum of each of the sub-categories. Some
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Peekskill 3,5,10

Business-Facts: HealthCare SIC Summary 2011

Appendix: Area Listing

Radius Definition:

Block GroupType: Radius 1 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 3.00
-73.91979641.291737

Radius Definition:

Block GroupType: Radius 2 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 5.00
-73.91979641.291737

Radius Definition:

Block GroupType: Radius 3 Reporting Detail: Aggregate Reporting Level:

Area Name:

PEEKSKILL, NY 10566 -Radius
Latitude/LongitudeMAIN ST AT N DIVISION ST

0.00 10.00
-73.91979641.291737
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970524382
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